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The study of the relationship among make-up attitude, body-related value,
and clothing behavior
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Abstract

The purpose of this study was to examine the influence of make-up attitude and body-related value on clothing
behavior. The subjects were 315 female college students in Gyeongsang provinces. The obtained data were analyzed
by reliability analysis, factor analysis, cluster analysis, one-way ANOVA, Duncan's multiple range test, correlation
analysis, multiple regression analysis and t-test. The major results of this study were as follows: First, four factors
of make-up attitude were identified: pursuit of confidence, sociality, self-satisfaction, and positive image. Second, the
subjects were categorized into three different types of groups according to make-up attitude and body-related value,
respectively: high involvement type, low involvement type, and middle involvement type. Third, there was significant
difference among three groups which were segmented by each make-up attitude and body-related value on clothing
behaviors (sexual attractiveness, showing off, body-enhancement). Fourth, a significant positive correlation was found
among four factors of make-up attitude and body operatability with clothing behaviors. Fifth, the important variables
that affected the clothing behaviors were pursuit of confidence, self-satisfaction, and positive image of make-up attitude.
Sixth, body-inclination significantly influenced sexual attractiveness of clothing behavior, whereas body-related value,
unlike make-up attitude, only had marginal influence.
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(Table 1) Factor analysis of cosmetic attitudes
Factor | Eigen . % of
Factor Ttems loadings | value Reliability variance
I do not want to meet other people when I did 7
not wear make-up. )
I feel ashamed when running into someone I 66
know without my make-up. ’
I look better in the same dress with make-up 65
than without it. )
i I look pale without make-up. .
Pursuit of 00 pa?e withou e-up 64 .04 &7 16.32
confidence I act with more confidence when I wear 60
make-up. )
Not putting make-up makes a person look 56
shabby. )
To put make-up give me confidence. 51
My mood depends on whether or not I am 51
having good make-up. )
It would be rude to not putting make-up. 74
A person with make-up looks more beautiful 61
than the one without make-up. ’
To put make-up on is the basic etiquette as a 60
Pursuit of | woran. 178 75 14.56
Sociality Make-up makes a person to look younger. .57
Not putting make-up gives an unfavorable 51
impression. ’
To put make-up is an essential part in social 47
life. )
I enjoy the act of putting make-up itself. .68
To put make-up refreshes myself. .64
Make-up helps relieve stress. .57
Pursuit of I ful ; _
pay careful attention to my make-up 1.43 79 14.18
self-satisfaction | (e. g. fixing make-up in public). = ' ’ ’
I give variety to my make-up depending on the 51
person I meet or the place I go. )
I feel relieved when I put on make-up. Sl
Make-up makes a person look feminine. .73
Make-up helps my character to stand out. .65
P.u.rsult. of I can show off my sense of beauty to other 59 118 7 9.96
positive image | people.
I put on make-up in order to leave a good 46
impression. )
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2 I FAES TS 2 <Table 2>9} 2t} Yot | Uehll o, sPdeee] 4714 a9l BT ade] ]
& FTAUAS S04 AAslen AP T et 2 ARl ddud) e FTALE ek
sh

oM BE e HEHss Uehlo] 13 s Y il
o 2 st Ay 2= AT 17%2 2] T, =
shgom e 4704 g9l BF vre HEHLE e Mool &3k A

T(_)___

g
She A AR, AR, 34 olulAl FTael  Fuel

8

s

uehfo] Aol shdel= fHete s sty Fd 3 o] Arjal 7[R
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oJo|i ERIEANA £L& AFE F7] fl5te] Hasitt
Aztehs 5 el T84
oz Ao AU Fdol Sl ARE
1 rﬂﬂ el 848 R =7|A] & sk
on, Fdo] e Hete] FAYES 1L
%UJ% shde] oulE Eo] Hrlsta A= LA
A% To4< J2lsta i}m] FQ3itial =)= AR
S0l o7l B F S Vo R IAAE RS
Az JWFTE, AT, sPHEAIE Jdes &
FEATHE Lee 9} 0(2010)9] AFE A3} gk &
ATolA el #A 1 = AHAEL 07 17%EA,
o e] AAEL s st vt S ola
o] T84S < ‘6}5’_ A}t AEsE 33 72
o s3] sPEE ool &3 AlgEe] 7 Bokd
AL B AT ggAEe] FHE Ao d1= tsHY
So|7] wiEel Aow FYEM, o]AL Lee et
al.(2001)] AFellA A FARPL SR S-S

Z ol Azl Ulths Avlel whery.

tlo
N
o
rO
1>
o
f!
i
32
v

AANHE FAH=E 2714 QA 22T AlA)A
d)ell olete] HAAES Tt A¥= <Table 3>3
o} 2z FRAER AAe] Aol d 2l
=7} :L@;Goluzl 1 76;(40]‘3:] ()x% o= ;‘Qg]s]_oﬂ
, AT =E5E XW«] Aol ujg} A1AS HE A
A% Hrh= Aldo] Atk AS on|sitt. LA G
e 4R Asg oRng Feshe Yo met 1943
Az PRI OH, A7} 2 45E AguY ong
T A ot Hak 12 A7 dRke] 37%
b Z=3Ea, Az adsh AAHEEY a9 =
T o PaAS5E Yehlo] 13y A RFHe 2
wakalrk. At 2= AT oA 13%7F 2EHIAY

o, AA7EH ] F 7HA] @91 BEF vre PFRHSTE uﬂ;lr
ol Ao} AAZkA Mk m Wrstelch. Sake] A1A)

=1l
)\O]_
€ 2) AA7A e e AridAEe] Al
4

PR

N

i

oE

(Table 2) Clustered group types for make-up attitudes

Group High make-up Low make-up Middle make-up
. involvement involvement involvement F value
actor group(n=113) group(n=52) group(n=147)

Confidence 421 A 242 C 341 B 23755
Sociality 3.58 A 215 C 2.82 B 159.70"
Self-satisfaction 3.68 A 1.96 C 2.88 B 245.50"
Positive image 3.92 A 243 C 321 B 155.09"

A, B, C: Significant difference group by Duncan test

” p < .01

(Table 3) Clustered group types for body-related value

Group High body-related Low body-related Middle body-related
involvement involvement involvement F value
Factor group(n=118) group(n=40) group(n=141)
Body operatability 0.67 A 0.51 C 0.60 B 20.33"
Body inclination 245 A 195 B 235 A 695.70"

A, B, C: Significant difference group by Duncan test
" p<.ol
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21ef <lato] AT
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O:

Ao A Qo

& oSS ERlef AAE

= FRE 2o} WA Ykl &
Ao w2 FE A

Brhs o WD ol g WEAlE o] vherlsin,

A73ETh v} v Fasitha Azkekc Adke] A
3 oA EL o] 2 Fde] A7

IR &
F et
Stal, ojEHG
o] AR &

sl AAl] Aol el diske] 230l &
Ael Bae & B Qs o
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3 @z

(Table 4) Differences of clothing behaviors among segmented groups

g8t gl
s djEE dhe s 8 ATl A
o] 5.7, A WA BiFo] 15. 852 ERT Ao w]3)
& ol ol & @79 el slool 4y
o] & 200 Pl T

R

=
2]

A E 9|5

= Y FaArlskda, 2l
d AE A9Fo R HINAR "ri= S o= Ax

ol2jdt A¥= Gim¥} Cha(2006)2] H1

3. MEEE

Ay g

e A ¥
e o5AS9 zjol

(Make-up attitude)

AR

) Aoz s,

At g AAZEA k] whe} of &
1o Apo)7} QA AR $late] YA
HAEES A8, I ZA3}= <Table 4>,
<Table 5>9l A|A|5}t}. <Table 4>, <Table 5>9} o]
sPHE Hd 2 AR &
7} Ao, S, Ade] Juko] AR

T BT PFAF

S Uehte.

Group

High make-up Low make-up Middle make-up F value
Clothing behavio involvement group involvement group involvement group
Sexual attractiveness 18.09 A 13.92 C 16.30 B 33.017
Showing off 19.90 A 16.65 C 1832 B 12.76"
. nhf;’iyr;lem 2273 A 20.12 C 2125 B 11.95"
A, B, C: Significant difference group by Duncan test
" p <01
(Table 5) Differences of clothing behaviors among segmented groups (Body-related value)
Group High body-related Low body-related Middle body-related F value
Clothing behavio value group value group value group
Sexual attractiveness 17.69 A 14.62 C 16.19 B 15737
Showing off 19.77 A 16.75 C 18.19 B 10.817
. nhi‘l’f;;lem 242 A 20.65 C 21.26 B 579"

A, B, C: Significant difference group by Duncan test

ok

p < .01

24
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3t A= sPge] SAAR SHS zlo] Q12s)
u3#e] s =Tl &3 oA T

7} S831L AAE U2 "I AR HFT)
= 2 ARG &8t AL A F S
o] Febol] &5k Alel vls) & t] AABHA Kol A €}
AE9 T4E 11 o8-S AT ofFo] Bolg 1
oAl 3l & &= ArhaL AZsHE AE vt o224 3}
ol gk #ile] w2 Ao BT A YEht
sPe=e} o|Bd 5 AR AEFS Hole Zlog 3
AE, 3gdse o8 Ao
EETE SPIE AMEE S0t
=

o Mo
5
(o3
i
=
g

a(2009)°] A=

l

4, EEHE 3 MAPIXIS 2SHE 2|

r

gl B AAZEAIS) o B Zke] WA= <Table
6>0ll AN SgEIme] 4714 BB F T,
A FT ATNRE ST, 34 olulA ) 2 A
AZMRe] ARz olEaEuel (A i,
A, ARG Pk BF v s G JHe
£ Uehigle. ol2A 54 s Aalztel 471 5
e oA e s T A YT dofalx o
A, shapel Aol Basiel gelel A4S Ew
ol Frii Al s = AAE Al elAo
we rhe )2 2ASE Tk o) AEe Bl

(Table 6) Correlations among research variables

& 7 itk olHet A= sl Slo] tle A=
Aol o] thefel S-S TRk

o ojHFAIwT} k= Backd} Kim(2004)9] <37
2 3P 2T 2 Algto] W2 Al T @ol 2]
AT} T Abes B oAb o5 Hgata 3l
on, oBS NEA A5 Ml Fees AZE)
I o= Jok Yoo(1997)e] TS A|A|3H).

A7 o] AA AL ool HA wig g Al
7} p<01 FellA] 2u] Qs A2 A4AdAE e
o} o2 1Aek AlAEt wiE ARl FulE 2k Ao,
A%kl B SAHT} n]go £ 2o, RS 93k
EEY RS A% 2F0] O FasithaL o7 o)
RBEL o] #ile e 25 Yo &b, wol ¥
© 55% 958 dsshks AoR sEn ojzle 2
2l t iAot S oJE] fafo &
Aol Bl oE5S Fgk HAAES Wol Ak Leedt
Song(2009)9] AT-E A|AgHTE.

5. el 9 MAPIXD} ofSdEol ofxl= S%

0

SR W AL o B vAs dge 3
Aee] 4712 QAT 2T, AB 27, A0S
27, 37 oln)x) 2T el AArkHe) 2714 ael
QAZAA, AARFD S Sehise, oJBaE(elR
A, A%, AALEFHE FEEFR el W
8 5|7 02 AFE9lom, 1 Avhe<Table 7>0] Al
Al5teiet.

by

Independent Make-up attitude Body-related value
Variable
Self- Positive Bod Bod
Dependent Confidence Sociality ) ) . y ) o y
Variable satisfaction image operatability inclination
Sexual attractiveness 337 37" 37" A" 12 23"
Showing off 28" 12" 28" 28" 16" 12"
BOd = k% * *% k% *
Y 27 14 28 25 14 04

enhancement

"p<0s5  Tp<.ol

wEe el £2 Folsha, oBow eele] Al

< Bl sh AAA 2gke = 5 okl el A

R =L R ECERIEE SRR R

sPdei=e] SAH olmA] 9, AR 7, AN
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o MBS 23 olBAE A WA B F 9l mIAD, AW 1% ekt ofeld Ave 5
A2 nejele Aoz UEpith. oleid AR s oY 2L £2 Yol T 2 olgw Kol vhE Alg
o)3o] B 2x(appeal)s}7] $18 ol2E|AIEA kel 43 o e Fohn e S B9 AAE 2
= sl HRTRE Jung2008)] QiE BT = AlISE Bele] Bulr) o] Al Holi= o
SAEEe] ANE 27, FAA oA R, AN B Agske s, sollt olBe A AL Ex
7 F7a9l0] ool Tl L A folel oA AFE FHom B Zow s Et. Ed
S, o] 374e] e 14% 4k oA shdow  shgelt 4Fel AN Fo e FEAL
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I
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afy
N 2 mlo o

7] U=
£ Ae W A QA BEAGT AR AGASFE 5] Sio] Hrkm AZEEE ol8E B A7) A
PP SHCRs ol B AT Aol didel B & EHol/ & & 9lrka ¢jZirke Chung} Lee(2007)
ek 25 *di‘é‘}—t— Ao Yyt of#g dd= 31 of A7E R eR AAFI.
ot ojme w47 olwel wake & & Y= W

(Table 7) The effect of cosmetic attitudes and body-related values on clothing behavior

Clothing Independent 2
Behavior Variable 8 t F R
positive image 29 543" 24.94" .08
sociality 24 440" 24.15" 15
Sexual self-satisfaction 19 3447 21.96" 19

attractiveness
confidence 12 225" 18.69" 21
body inclination 12 2.18" 16.117 23
self-satisfaction 27 474" 22.48" .08
Showing off positive image 18 3.22" 16.75" 11
confidence 17 3.08" 14.66" 14
confidence 20 3.49” 13.18" .05

Body o . -
enhancement positive image .20 343 12.42 .08
self-satisfaction 15 264" 10.78" 11
" p < .01

o]|=.2, Hiroto(2002)7} A3t she] &gt o] shr}
NES A Faa)A] Halxs Aolal= 2y Ba
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