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The Effect of Consumer Value and Unethicality on the Type of Consumer
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Abstract

This study analyzed the effect of consumer value and unethicality on the type of consumer complaint behaviors.
Despite the obvious importance of the research on consumer complaint behaviors focused on consumer’s inherent
personality, there is relatively little work done. The purpose of this study is to analyze the determinants of consumer
complaint behaviors in order to improve consumers’ well-being and develop the market condition. The 1,050 respondents
are finally analyzed using the descriptive statistics, factor analysis, and multinominal logit model. Consumer value
and unethicality are significant effect on the type of consumer complaint behaviors such as no action, private action
only, public action only, and both private and action. The orientation of achievement and pleasure among consumers’
value is associated with the higher level of complaint behaviors compared with no action. In terms of consumers’
unethicality, no harm unethicality is associated with the types of each consumer complaint behavior except no action.
On the other hand, both proactive and passive unethicality increase the possibility of no action. The policy implications
of the consumer education are suggested as well as the directions of customer management strategies in the business
sector.
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7] 1%k mEEo] AlmHIL glon, o2 l8f 719 4
HIAET 455 A8 bt AEES AFHe= 7
aFaL, A5 A ol ool AHxk B A gl Y
AES A7gsted Aldsta Q= A oItk olzlgh #i7
stoll Tk AlE B AR BERkSo] gk AHjAEe
hE-Ql MR} B ES v dTE0] FEd] S8
ko, ol& 8l A Wl &HjAk Brkacle olsfsiar
7Wdsk7] gk vheFst 5ol T EtH(Davidow &
Dacin, 1997; Lee, 2012; Liu & McClure, 2001; Singh,
1988; You, 2008).

AWHA o 2 Aujz} B E- Rt BESolehE
Al AEe U - oRHes 1Ede dee AHT
tHHa & Lee, 2008; Huh, 1997; Park & Lee, 2009;
Richins, 1983). o|2{gt An|AE2] B35S B3 71
2 AAF LS @ FEE ofsfstaL, wAIR-S etst]
WA T e 715E AlTts 7 Jom, BEH 2
HA el Al=EE Fal Aul= delE
A 7 Bde] GAks op1E = AV

e g A A 35S deds sl

r

=

-8t 21 7199 Y E aulAES T8
o2 AFAIA & e Fa3 WA Wkks Fo] s
2tz & 4 gIth(Fundin & Bergman, 2003; Liu &
McClure, 2001; Ndubisi, 2003). 53 Baek 3} Lee(2009)
o o3t = vl AHAES EHYES 3 A
o] = LA EHPFFE oHA| 2 L= HlE]
AlF L Au|=e] AT oAt kil sheirk(Back &
Lee, 2009). o]} 22 7|EATFES T3l 2v|A} B
T2 71, &HR), GRe] A 35A] BFolAl 342
FEFS MAA "ok & 5 Q) &, 719e] SHeAE

il

FFAo% 14 FAEE S0 5 gl T A
Mok FEe] AL A 5 glor, 2l SHelAe o
Q) ZnlR PSS GAT 5 QA Ho] FelHlol
TRy 2E AR 9T 5 A S, 4R =
WO S 204 89 ARE F3) g 4
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71& AFEel ot AnjAEe] EHWFS sk T
H e BHAES Sl e ol50] A4 ERAE
Hl-§HTE Ath= B8~ A Z 7} (Andreasen, 1988;
Day, 1984; Richins, 1983), E32] *J¥7}s*d(Cho,
2000; Singh, 1990), #|&2] 54 9 52/J(Back & Lee,
2009; Folkes, 1984; Richins, 1983), SIT-5-A8Hd &£ o]
 Askael EX(Clopton et al., 2001; Huh & You,
2001; Singh & Wilke, 1991) Solgtx 3}ic}. dk#
Davidow®} Dacin(1997)2] A5ZAL A3} AH|AE0] &
HY5S 3k FH 822 7Qde] 7HAAL e 1f-2
ddolv 5485 ofnlsh= A A(personality)ol2bal 3z
3}FtH(Daviodw & Dacin, 1997). < B335 AAQ
e JFHLe 15t T2 B oG ARAR] &
d g an|AEe] Mgk FEHFES] et ghgste]
A=A WiEel BHATS she BARRRI AHAt
o YAIHRl Aol 248 2t JPs A= L 58
gollw= Erekarl wig- = Aol

ofe]] & ATolM= 7193 Ln|A7E Bk AAH ] Al
oA A7) Slel At B E] oS 74
AA HREe] 582 FXATIAL O Yot 719 Wl
FEAR B Al=ge] =949 &8-S g d=Hy
3 AR S BAEL] Qfsf Ak 7R e Hla e &
Bl e] YAH Ss B was sk, 2uix
B FoNA LAz WA QRlEe] JFHES H
o} zlo] QA 8taLal gkt oA AAIGE AR H 4]
AEo] ERyFY FH dFaclo] JHle] BFstaL gl
= o] SAol ofa] H§-Hole B7elaL o]F 24
S Z o ATt EE7] whitel B IFE B3 v
9] BR3P Fl gt WA 549 JFHS Arlska
2} gk}, Egk 2 AFE B ghetd ARt EYeEe
Y4 2400 EYE 2 vES AL ¢
U BAAR] AR mpER AvjR) BA] S-S 9
sk Av|ztalS 9 AW WeF Ao Efo] F |EAR
E Agstet 2 A7 H55o] Qlth

=]
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7oA}, 25| dsolt dhE ojFolul= Aldolzkar
Aod 4= 9JrHLee & Jung, 2005; Schwartz & Bilsky,
1987). &, AL 7= @713 08 Wstehe Aol opd
EAg B5s A3} sk RN 2HgS 949
3hol| 2de] 71 78] He ZEZAR] &9 HHof gt
JRA 2715 =7t &  Jder=, 543 dF
ofuf AR Aol thgh el A|EE e 5 UrHKim,
2006). Wb 28] hA)E 2wl Ao e A
Fad Ware dobd 4 Qov], fA18 A ot &
HJERS Hols AHRER T3 7IXAAE AYaL Q)
tha & 4 QltkShin, 2000; Lee & Jang, 2005).

71& Aol o, &HREe] 545 et 3
o T4 7|Fe] He A Mg S48 Sl
teket AEES &83kaL vk thEA HEe Qe
TIAAAY] &4 F 3R 5485 574§ Rokeach
(1973)2] Rokeach Value Survey(RVS), Z-H|#E2] AAt
A Ao 7 AAo] & TS AES F3l
7HQ1 AFFA 7] Sl 245 vk Kahle(1983)] List
of Value(LOV), 7i7H¢l a¥ol] thet 7}x|ax} 2lo]| e}
Qg FAlom Aeldeis 24 el AAL AEd
Mitchell(1983)2] Value and Lifestyle(VALS) 5] St}
o] & VALS-IE= 7H¢l 4ke] 7 AAIS o] &3k An| A
F2A, 7R1e] AREAT ARG FA02 264 4
e PRI U 48 1Ee ATHo sl
3L URbA Rl AH|2F 8-S A AIgE VALSE 7)d8k 7}
&% =Tolt). VALSIIE= Adxl, dz¢dz=8sel
BAA, AR, AT AAETA, =), BE
AP ARA , A, T2 257 F 974e) 7
Aoz R oled APl AnAEe
A5 7HAE S8kt 783 A2

U214 glek. TEAR T Aol A§ VALS H
5 &83te] Rt of tigk S48 Al=s A 112
o] FEHAT 84 Ajol= st dubHdo g 5~77}
Ae] 7HFEoR TR e AR UERHTH Yea,
2010; Kim, 2009; Park, 2008; Lee, 2008). 1z .}
VALS-II= = 7hx] o] B4 7= Algd S &
e T dor, kol slo] 2njate] Sl EAl
2 g4} 3Es] dAJsk oY ke vt 7S
88H3] BARITh= AolA Avket A& 7HAAL Qo] &
H|2=9] Mgl tigh AlEstE 7 AAE dEst=d
&gk 2zt 714 S =7kl & 4 Qlok(Mitchell,
1999; Riche, 1989). T3l AH|x}7} 7FR|2L &= ALs|E

=
=

o7] Wil n)A 71AE 54

3l VALSII H e+ #
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(K
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o,
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431 Hxela & 4 ok

482} 729} By Fo] A digh 71E 74
ol oab, 7HR1] THX|= An|RF 4Rt dFe P
< "R, 28Rk BHEE2 7RI 7HX| ] Zlo] #
Axo] laL, 28xp} F8sHA A= 7HX|7F &H)R)
E3dF 3 2 fFovlgh JFS vt sk
(Morganosky & Buckley, 1987). =, #A2le] A7 ==
Zpaloll gk A2 vz B E EE =0l
=, opddt AHFS Feke 7HAE A AHRbe
Aole 71ds e s 2 BEYdss & 7Hsds
o Eol:= Aoz YeltthMorganosky & Buckley,
1987). Leest You(1997)0l] o8}, 2ouha 71|27 Hek
< By Bde] 5ol A, ARl Fo4de
=HA AZsta, e 19, 598 & viee 71
£ 7R AR s B o vt o ErhaL kelck
(Lee & You, 1997). ool £ @iTteli= 7k 7jele] 745
& 3] BARE VALS-IIE 83t An|zke] YiAl4
5430 anRt 7k S4E FE ddviA o e &
ys FES A5t gt ol AR 7R} o
=9] AdddFo] 7|EolAt 7tAA HE
= Aldo]7] wlzell AR F ol thek 4]
A= WAA 5] S skt 2lo] Ant
E9] Aol MRS Adstr)dd f-835 Hx
¢l VALS-II &8 ofn|7} Qlvkar & 4 Qi

ol ro
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2. ZH|X} H|2E|A

27 HlgEl e f9le] &AL aFolu =HAl 2t
]

HEEARl A TRAATE TR EAAR &
B} frelol o sk pd o, Anlagat e At

FA %2 e =94 2o 7)EelA Hloju= e
Polgt Ao 4= tiDodge, 1996; Frederick et al.,
1988). AH[AE2 AH7Ae] FAR ke A A
& Sl Sedell 7Rkl dgo] ARl AnAgs
Asfiof ghokar & ¢ Qlek. wba] Anjat BlEe e A
FsS AIE T e 7ol A=A Y] TS st
t}al 8 4 tk(Lee & Seo, 2012).

7| ATtellA 7P A ARSShE AH)A; &
o] ZACTE Muncyst Vitell(1992)0] 7aae] ALE-
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3t An|2a-2]3 = (Consumer Ethics Questionnaire)2}al
st 4= QJtHAl-Khatib et al, 1997; Chan et al, 1998;
Dickson, 2001). o] o] &J3hd Zu)x} Bl&EAde &

WA GRomvE AFHe oo T vlae
A, B Bl oA ulae) 42 FES S

A31e] ojofe FTeH= wlgeld, Rl s &
o= e Fof A9 sk vleeld, e
QoA st £315 Ae) Bl gk Ao o]ofg
FPeke HgPdoR FRY 4 gtk olgd amA)
ATEolA  Muncysh
Vitell(1992)9] A7235 nlg o g Fsel st +4- 1
sl 28531 Jth(Jae et al., 2004; Kim & Lee 2003;
Kim, 2006; Shin, 2000; Song & Jae, 2006).
7|1EATE oJehd, AR SElaE
wke oko 742& ERE© H(Kim, 2006; Shin, 2000),
HIZFES 2RE0] thE F gl 52 759 SelIEs
71?35011711—5— 78k Aol Stk o] Al71E7]
It Erffimeyer ef al., 1999; Vitell et al., 1991). B3k
M R gl e AFEARE 5491 o UE, s,
5, 55T FESE e vlges) Blo] 3]
Ao 2 YePtHErffimeyer, er al. 1999; Frederick et
al., 1988; Fullerton et al, 1996; Kennedy & Lawton,
1998; Lee & Seo, 2012; Serwinek, 1992; Vitell et al.,
1991; Shin, 2000; Kim & Lee 2003; Kim, 2006).
o5 v B W P ol 2H|AEY o
© B7ea s EAeke T guel 7]
ol ik =gk Zlfs gl el Felel wAU Bl
S2FL s 29 BARFoIEe 508 A
A AZE Sk & 5 ek ol A vlee]
47} B Bl 2= Fas ojnlolw B7e
a1, 2RE vl B g d7e Ao AT
gk Aot o] & ATFtelAE AHA} B3
T st & = 3 —t— 2

2 wHste] At Sk

]o]o =

o H].c/\] =

BB KT ogo P 2

o

2520 5
=T

MRl BB E pHRkEe] FuAEAA T T
| & Frpck 1011*1 7ehet A *Urﬂ«l Aol =7
Aef= BREs AR ofs) friEle vhgolzkal ged
g o‘ﬂ-(Blodgett et al., 1995: Jacoby & Jaccard, 1981;
Richins, 1983; Singh, 1988). whehr] 4|z} BEHs)wo A}

GARFE TYUS =5 = 895 o838k Aolx &
B} 7R el Zliel Bl S8l st 4z
2] ZJEQl ARAES HHo R Bishe fEol7] uheel
2REAAE, BONSAE 5ol A A Ak
3 AcKSeo & Song, 2006; Jung & Yeo, 2010).
aHlA BHAEE I8 QPSS F2 2PBE
3 f3TR F9E Fol QaHeld stk Daysh
Landon(1976)°l 2]3}H iH]XP:—E] E33 5o gt 2
AAE A WAR ERYES A ZRIA, &4
s ARJMAE AAsH Har, F HAR BH5S of
W Ao FASkE A0 we) AH s 31
= = & gJrka skgick(Day & Landon, 1976).
AADFL 7Eolt ARSI Behe BASAL A
e THshs AES Si_':}ﬁ}tt], AP Fol G 714
]1/} Z2HAEH) 5 24 73
gshe AL ofna. =
gk Day(1984)= =43 %«l TEXJ of wl BT
(redress seeking), E(complaining), 7]1% ufj AR
(personal boycott) 502 F33}e})oH(Day, 1984),
Singh3} Howell(1985)v— ZHAF BHYPFS Bt A&}
dal, BRBEL Ask A7 A 2 A, A7
dtobie 2 oA ) ok A, vl o g
FPSE A, PAYE e A, BAVIES BT 2
FPsS = A 5 1t«] ERYT FES = o A
oz A o]—E%J_ 3} Ach(Singh & Howell, 1985).
22 B YFY F3 5ol el <ol wEt
SAA LR ofsE 4 9ok YHHoR AulAEe) B
FF JEAL EHAYTY AFE dA BAskAL, v
FAA BTl 4L Augonn AnHoz
R, A%, FARFeR FHE 5 gltiBearden
& Teel, 1983; Day, 1984; Day & Landon, 1976). Z12u}
2H)z} B Ee] Aok Aol glof A AAEAIR
o] Days} Landon (1976)2 5 7}%] 529] 9]7)% £2
B35S FTESIT, Lawther ef al., (1978)2 74A]%]
S WFs Aol 845 4SS 2BE
A sht oo ¢AH 5L FAHoR Helgta
sto] B Fo] AAES Audt7 = shalvk(Lawther et
al, 1978). Wehx] BaERCRs AHEol, A A ER
U FAdE0] Bt 12 750 BRdFolztal 1+
& % gl ol aulA Buke dAdeltd Fdue
AR} o] g o] Ao R U e BAIA HE
3 BaEel Wit Ae)d Hlao] ukE] giold.

2 oE mlo
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1. EACHY o REAT W

B Ao AP Aalo] st AlFoI) AH| 2~
ol g7 Al - At - Halde] wsiE AR Ho]
A Ze] vk 204 o] el gl H AHzjolc AlE S
2L 2011 10€ 17URE] 204714 = 4ol AA 2}
ol ZARE7 | @B dele F3le] o]Fojxltk

2. ZAET R EALHE
B Aol ARE ST 2 HAS gig 71Ed

=5 EHE Tl ARgstAT. 27157 Z19R el
Sk

H AEA]E= o7& A A E}H(}Hﬁﬂ

O

oy, WAE, A AFA, WA TALD), &
b bR, 2o ulgel g, Al 2l ol

AR B, 2R 29YE 5Y 5L S 99 %
o

B Aol Alga shde] dejst

e g o] Pl AE B A

l ﬂ%f& Eke @T}i Uy BT eE “63%*

Helkato xﬂAls}aiu}(Day et al., 1981). ST o ot
gl F2 Hohs EHdE 13S AYs &t
Aplo] FHugh xﬂ%OM Aul ol thef kS 7
ot B TS 3HA B2 TR, AN
TFulE FABAY FHAESANA 744 THE 3h= &
& ovlshs “AHPER, AT dA A AR &=
s BRI AR S8 B AlVlEe 3F
S o= “FAYEY”, A5 TIPS I

Qe “FAREI 02 77 FRabe] AL

fl

b4ty
lo o

e
[e]

e
U

L

&
Ny

Y

£ A= &nA 7Ex| e ﬂ]%ﬂ**% SHHTE AR
3hSict. AM)A; 7Ex])E o d g Fe] AEe] tigk Wid 7]
ZFoz AHod & 9on, Mltchell(1983)0] 7NRrst
VALS [I9] &3& & Aol utA] 33t 218319

. F 3570 B T 2lEwT) B E3E Alfgt 1970

WS ol gatoltt. FEHHE e 1¥A gl
A AT 7R 43 YAE HEE ARESke] 15l
A A7 HFE Fofstlon, AHjAp 7R o gk W)
A AXEE 0.8460F ERITE

ZeH|2Ee] Hlge e 2|k dFo] EEA
A deEo] ZAEE P92 Y F e HERE A
o 4= gloH, Vitell# Muncy(1992)7} 7Htsl £3)
< EiR2 & A7 5Ho AYtes 774, Helsto]
298 F 13719 23 7 AEEr) W £33 Alefet
7o) S AREsEITh SEHE O HE %A ¥tk
‘oA Culle- -GRS3 BAE HeE l—gus}oﬂ 14
A 5H7HA A Fofstlon, AHjzte] B
3 Wz dA% A 0.8282 Uitk

o %
SR

4

3) AT

= zlzje] 74H)e} ulgeld ol weh A
o] BHBE fPo] Aol Ann7) 9 Fow 2o
vl 27} AL QE vl Adont i 5
o] BT Y W & Jovw B WrES
EAY Bavl ok Avbos Awdat o) 9 A 2
4, A9 Feid Bl @ B8 F 2Rl &
ML o3 Al ofnlshs AulA) o

A znA dweld de A
Chun(2010)7} Kim(2007)¢] 172

%O

o
=
HlgoR Qi 27

of Agetes 74 - Helsto] L-83aict.

3. MUY

Aze] AL leEAlE T SHAEe] ATEA
2] 523 vtefstal, i, Nk, Tl 27, test,
AR B8 ol8she] anlkge] TpAjet vlge]d B
ERFYTE etsiolrt. LvlAkEe] ﬂilﬂr HEed =
A& flal 8RIEAE olgste] 8RS FESIoH, F
249 a9le] FH A dA=E & 0}71 el Al=ls=
FHE Al AipraAseh SRARAS A
2 T3 29lEde] Hes L%é}oﬂv} LS
=4
9,]
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HENE 5 Q=5 skt T2 AR o] ofshH F Ztzto] g2l (5)9 2ol st AFE 4T &
FE(A=1)2 71FHFE e B, Al 7HA 9] 2nrk Al "k
23T 8 Zzte] e AHPBE(B=j5), 4
BE(C=k), BANAE(D=Dox FRa AN o L I L
E]———-,] (1) (4)9]_ 7].0] 1/}]__4_%_] .{': %lq_. 7 1+€,r,ﬂ/,+evr,’f(~+e.7:f{,, ; 1+ev1:ﬂ,,+e.’rﬂp+61’d,,
er,{ip el‘d,)
+ — - — + - , —
i 1P et Poq ot 17[1+em‘?”+e'r‘d"+e'“’”
1
prob(A) — — PRl (), %)
14+e"P4+e " 4e”
e 4. E2o| 54
p'f'Ob (B) zf zf o B, (2)
1+e " "+e"+Fe
,j B Q7o) 2AAe] b BAL <Table 153}
0o
prob(C) —————— 0, 2} el Ae FAoIsa3(51.7%), ool 507
Ire Tre Tre (483%) 02 Wie] ugo] 23 e Aow Uehto
zf3
Pp o =] \5 q
pT’Ob(D) — € — e (4) U:L \j \(_)_ T;H_I‘E1 SOEH 0]/\077]-7(] 20%LH9’]§— H]ﬂZ_l
1+e ot e oy P 1E RIS Mol R0E Uehith AEelE 7)Eo]
7117(67.7%) 2.2 H1|&<] 3397(32.3%)°] H|3l =& A

(Table 1) Characteristics of the Respondents

Category Frequency %

Male 543 51.7

Gender Female 507 483
20s 223 21.2

Age 30s 299 285

40s 299 28.5

Over 50s 299 21.8

. Married 339 323
Marital Status Single 711 677
High school 224 21.3

Education Cf)lleg.e 160 152
University 560 533

Graduate school 106 10.1

Professional worker 148 14.1

Office worker 371 353

Employment . Self- err}ployed 102 9.7
Daily/Service worker 82 7.8

Status Housewife 168 16.0
Student 94 9.0

Others 85 8.1

Seoul 262 25.0

Residental Area Metropolitan cities 339 323
Others 449 42.8

Less than 300MW' 284 27.0

Average Monthly 300MW ~ 500MW 410 39.0
Household Income 500MW ~ 700MW 225 214
More than and equal to 700MW 131 12.5
Total 1,050 100.0

Note: 1MW=10,000won
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=
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0z
ol
40
o
~

0/\20

o8 yepton, a A5 & 56078(53.3%),

TZ0]312247(21.3%), HEHZE 16078(15.2%), e+
= 106‘31(10 1%) 202 eyl 2ol A<$ ARz

AR ol FAKSE Eﬂ*éiﬂxH H]‘B‘O] E 3o
et o, AFA|e] A A E FAINE A efet
19 AF3h= 78971 449“‘(42 8%) o 7 =& A
o= vepth. wgk ARt AR5 - 3007 ~
5009H Afole] AEFEE 717l Sl 4107(39.0%)
o7 7P =7 yehton, 3007+ m]uk 28478(27.0%),

el wE il

>4

5009+ ~ 7005+ 0] 22578(21.4%), 7009+ o] o] 131
H(12.5%) =02 VERgTh

G A3= <Table 2>} Zow, &
2 Az} 2|2 7Fx] o) tisk z+ @918 Cronbach a ZFHo)
B 06013 e yeht £3e] A dAwTt 22 A
© 2 yehsith 3 KMO’s MSAE 0.846, Bartlett 7373
Az}t A FolFEo] 0.0002 FHE A8} 29
Aol Agtek 2o Uehsith. VALS & o]§ste
vzl kS SA% A s7e] gjle] FEHI oM,
=49 i 82le] T AL 61.62%0]1L, “A A%
“FRYRAF, ASAFA”, AHAAFA, AP
o2 47y Wit FEE An|At 7HA] 2919
2 AFAFA A5, MZRolt F ol =7 F3}
He A%oR g, Fr, A8, 5T

30, o}, Al o] Fofo ArjHog e AnAE
g @l

L of v P Hm

ubxiz

& sk YT Rty @ 4 ok fAAFHL Ed
V. 23324 9 34 Hak 2748 F7eHe %o ARAF A
& glont, Blele] ol e FaaA Aztal]
1. 2H|A} JkR[2t HIZ2l"ol| gt 291 & wiell Al Tl Al E}"‘ﬂr & P T8 TIE
o _ o QM W, 9L ASlE BEUT FAI0 A
2|z} 7RR]of] gk 8R1S FE3H] fl8l #E el Ao aEES Eg_;gl:}oﬂy-" FAJEF 2= Q)= 7 ol
(Table 2) Factor Analysis of Consumer Value
Cummul
Factor .
Factor Item loadi ative Cronbach &
oadin,
& variance
To like doing things that are new and different 744
Experience To like doing something never done before 107
X]
.p ot To be always looking for a thrill .668 14.416 765
orientation To like a lot of variety in my life .641
To like a lot of excitement in my life 595
To like to dress in the latest fashions .843
Fashion To want to be considered fashionable 172 28505 831
orientation | To dress more fashionably than most people 760 ' '
To follow the latest trends and fashions 745
To like to make things with my hands .819
Self- To love to kame things 1 can use every day 778
sufficiency | T4 like making things of wood or metal 752 42.562 818
entati
orentation To like to make something rather than buy it 745
Achieve To have‘ more ability th.an most people 750
To consider myself an intellectual 743
ment i 53.641 714
centati To like to lead others .669
orientation To like being in charge of a group .61
Practice To look through hardware or vehicle store .838 61621 668
orientation | To be interested in how mechanical things 781 ' '

Note: KMO's MSA = 0.846, x2=6748.744(p—value=0.000)
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(Table 3) Factor Analysis of Consumers’ Unethicality

& ojustn, A Mg ge B 2 Eele] A5
o 71208 BES Fol A olefe A5k Aol of

gk vlfEde] IS AAETh gk AL ElF
HE 22 B9l o)7]E sht AlS| A o2 F]lE oA
S Al BAR = 7 RS AlES Tl
SEAY HAE Frl= 4 AFH AZEo] 55 B4
o2 theRE Hlo} o] &3l= Fo P9l gt HlEEAd
< ofn]gitt

9ol el el gk Asrt mwhe] 543 ghdst
A F3tElE AE S37] S8l &nAk 7kx] 9} vlae Al
o] st A s =435 A= <Table 49} 7”:}. =3
9] Mkl BIle 2 fylsl= Ag|AA]4+= x2, GF,
AGFI, RMREZ 53}¢] JJr Fetlomn, A7 4 7H378
= [FI¢} CFIE o|&3le] &
28kt H3w EA 7%?%, et P e ) R = R
T BT x29 §2o&g0] 0.000, GFI, AGFI7} =5 0.9
€], RMRo] 0.08 Bt} 2A vept 2o] 256 A
gk Flog BT 4 ok E=g BEe] Jid SHelA
IFI¢} CFI 2% 0.9 o]og Hulxo g k53l 3w

£ 7K Sle A= Yt

m{

b
[t
o
o

ol

ﬂ?

ol

M

2

mo('

_ﬁ

kL

Factor Cummul
) Cronbach
Factor Item load ative o
ing variance
To change price-tags on product in a store 933
Proactive To have a can of soda without paying for it 922
Lo 35.140 .391
Unethicality | To give misleading price information to a clerk .874
To return damaged merchandise own your fault .666
Passive To not say anything about miscalculating the bill 912
Lo 55.483 .884
Unethicality | To not say anything getting too much change .894
. To use piracy of movies and music album 799
Social
connivance To use piracy of computer software 798 75.702 .666
Unethicality To buy a fake of brand-name product .639

Note: KMO's MSA = 0.800, X’=5365.652(p-value=0.000)
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(Table 4) Measuring Model Fit of Consumer Value and Unethicality

Goodness of Fit Consumer value Conumsers’ unethicality
X’ 684.116" 260.8317"
Absolute Fit GFI 936 946
Index" AGFI 914 899
RMR .018 .065
) 2 IFI 919 956
Incremental Fit Index
CFI 918 956

™p<0.001

D. The absolute fit index indicates how far the model is from perfect fit. If GFI>0.9, AGFI>0.9, and 0.05<RMR<0.08

and then those are good model fit.
2)

and CFI>0.9 and then those are good model fit.

2, 2H|IXF =29
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: The incremental fit index represents how well a propsed mode fits the data compared to a baseline model. If IFI>0.9,
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Moon, 1990; Huh & You, 2001). BH&52] QQlHS
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(Table 5) Difference of Consumer Complaint Behavior by Demographic Characteristics

Demographic No Private Public Both s
Characteristics action(%o) action(%o) action(%o) action(%o) X
Male 92(16.9) 72(13.3) 91(16.8) 288(53.0) 5 85
Female 68(13.4) 68(13.4) 95(18.7) 276(54.4)
20s 45(20.2) 50(22.4) 24(10.8) 104(46.6)
30s 45(15.1) 41(13.7) 50(16.7) 163(54.5) 0177
40s 38(12.7) 33(11.0) 60(20.1) 168(56.2)
50s+ 32(14.0) 16(7.0) 52(22.7) 129(56.3)
Married 99(13.9) 75(10.5) 145(20.4) 392(55.1) 25.056™
Single 61(18.0) 65(19.2) 41(12.1) 172(50.7)
High school 43(19.2) 29(12.9) 41(18.3) 111(49.6)
College 25(15.6) 20(12.5) 30(18.8) 85(53.1) 489
University 78(13.9) 77(13.8) 98(17.5) 307(54.8)
Graduate school 14(13.2) 14(13.2) 17(16.0) 61(57.5)
Employed 70(13.5) 71(13.7) 86(16.6) 292(56.3)
Self Employed 36(19.6) 20(10.9) 40(21.7) 88(47.8) 8.321
Others 54(15.6) 49(14.1) 60(17.3) 184(53.0)
Seoul 35(13.4) 38(14.5) 45(17.2) 144(55.0)
Metropolitan 62(18.3) 51(15.0) 47(13.9) 179(52.8) 11.072°
Others 63(14.0) 51(11.4) 94(20.9) 241(53.7)
>300MW 57(20.1) 44(15.5) 54(19.0) 129(45.4)
300~ 500MW 60(14.6) 58(14.1) 63(15.4) 229(55.9) 19208
500~ 700MW 28(12.4) 28(12.4) 44(19.6) 125(55.6)
700MW < 15(11.5) 10(7.6) 25(19.1) 81(61.8)
"p<0.05, "p<0.01,  p<0.001
AT, A-FH SAYFRGE TUFS B PHS ol EOhL F5F £ ok
ol Ao veheh. ol fAXTAe) A9 ARl auAEe] wazde] A9, Aol A7 wold By
sds TR HAEHAL Y aR8EE ALl A Bl Al oldE 5stes A4 viedld
2 gF T shiEtar QIMeke S Holr] wieel & AMdE, s, AH-8E FAI3E Boe 73
o] RS W FREEGE A8 $AY e @ Ve Ade =ole AoE vesten, dviat o
Fol F5e ol golekn 58 & glovl, 4R ERle) A5 ols] Al olee Fsels 454 vl
AFe] B ASE T A= AHAFA  sYde AHEdE, sHAE o FlEE @ 74
A AF 9 AR AeE SRS AL ke & =ole o' YEith o]l Blsl, Eaeioldl 5t
540 9FE vA FATEG AH-sH FAFE 7 AR E3] B slehs Agle] dsiAle AHE] H414
T3 =AU @ = ok o]l Wlsl, AFAFAYe] 4 BBt & F e AR 5914 HlEede] e
$= oAl the ARG Apdle] Azeks A2l FRE Hue ARdE, $H3E, AH-EE SARE
ARl Aol 7 & Frohs Bde Hol7] wlgel Al & & ZFeAde =ole AoE yeiylth dibdes &
& YT, AT e ETE BT T BAES ke anlAkEe] 7ol ol&S Aslsd F
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(Table 6) Results of Multi-logit Model on Consumer Complaint Behaviors

private action public action both action
Variables /mo action /mo action /no action
Coef. SE Coef. SE Coef. SE
Experience orientation -171 361 -411 347 -.153 304
Pleasure orientation -.866 342 466 331 866 291
Consumer value Self-sufficiency orientation 134 286 307 270 256 238
Achievement orientation .194 354 493 339 .602 .300
Practice orientation -1.043 345 -.693 334 -.659 292
s Proactive unethicality =770 .196 -.899 .200 -1.689 .le4
Consumers ) o
Lo Passive unethicality =275 153 -.369 .149 -.176 128
unethicality . . A
Social connivance unethicality 416 193 487 182 360 161
Control Consumer knowledge .037 .064 141 .061 967 .054
VAs Consumer participation behavior 1.110 .286 1.451 282 2.213 252
Gender(female=1) .108 291 -.001 282 210 244
Age(50s<=1)
20s 989 .539 -324 522 -.520 451
30s .637 423 -.104 .361 -.070 325
40s .645 410 144 338 165 .306
Education(university=1)
High school -248 .346 -071 327 -.022 286
College -261 369 .077 .348 0111 304
Graduate school =272 444 -.560 429 =515 371
Employment(student=1)
Demographics Employed .300 488 .548 591 434 455
VAs Self employed/Service -122 .536 .561 .614 078 482
Others 138 541 718 .625 S13 492
Marital status(single=1)
Married 015 .366 .399 362 -.069 310
Residental area(others=1)
Seoul 268 326 -.108 309 .900 275
Metropolitan area 102 286 -.564 271 -.196 .239
HH income (300-500MW=1)
>300MW -.037 312 167 .305 -.238 267
500~ 700MW .081 .346 442 328 170 289
700MW < -473 478 .536 Al7 356 368
Con. -4.017 1.588 -5.572 1.594 -8.440 1.386
-2 Log Likelihood -2.184.0802
Pseudo R’ 1302
p<0.1, "p<0.05, "p<0.01
g8 97E Fol AN o|ole Frhsistels PAHS Aol BRUE ) AN BHPEL b 2vAE
Busa YE dvhu AFE A%l Yok et o 7L WGP v e s we) 1Fom TR}
olefgh Ayf= AvxbEe vl 3] Ao wet 2z FehdE ZAG A REs ATk o] Hadks u
BHYE H3 thd fFolnle 2Jols Holy] W] 7] Ehle Folehn & 4tk Wby VgL AHel
e LHAEY BRSOl wANES A¥slaL, a9 HYTS o AHRES BT Al avrkea
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