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Abstract

As one of the most popular forms of social commerce, on-line social commerce can provide many benefits for
consumers, such as lower prices, information sharing, and so on. This research attempted to compare the differences
of social commerce participation behavior between Korean consumers and Chinese consumers. The paper also studied
the effect of demographic factors and individual propensities on consumer’s participation behavior, such as the need
for cognition, innovativeness, interactivity, reliability, groupism, and price consciousness. The results and conclusions
of this research are as follows. First, consumer’s individual propensities are different between China and Korea. In
general, Korean participants have a higher level of innovativeness and price consciousness and a lower level of groupism
than Chinese participants. Second, the influential factors of social commerce website visiting frequency and the
participation in social commerce are different between the two countries. In Korea, consumer’s age, innovativeness,
and price consciousness have evident effects on the visiting frequency of social commerce websites. While in China,
consumer’s education, job, innovativeness, and groupism are significant.

Keywords: Social commerce, Consumer Participation behavior, Social Network Service(SNS)

1. A& 37 el AR Aggt A FEolt &

A7madt SNSe| ‘a3 J7HE ovlehe A

Fo|ar, EoElsl ke AMUEYIMH|ASocial o B/oeItKSong, 2011). AEFHAERs Sol
Network Service: SNS)o] =42 ¢ IEleloae] ¢lAi 2005 11€ oF9(Yahoo)7} & ARgSAA 24tE7]
2o oalotoz waA RS Stk olzlsh ARSI oF= A ukry, B S Sfehe
S A SAsT o ekl agmae] Aol ANIAE ATIHEN og 2dAvsetn B o

Sk AEZAL Aze vAE Fow oxmEe] Az BN Z7ldks anlRkEe] Axjel R FAdhe A

o o
il

Moz H8ET QrkKim & Eune, 2011). 247w = SPIRCh & o] SNSHAISo] wh=A st
(social commerce)= SNS7} 7}2l= QlmyES=e] & WA &AWz oule v FiEo] LwlAkso] 7t

.
Aol AU AL D Fho=A AP F

=
[e]
Ry

* Corresponding Author: Kim Kee-Ok
Tel: +82-2-760-0510, Fax: +82-2-760-0510
E-mail: kokim@skku.edu

- 283 -



2 st glnlsts|X| 223 25 2013

frdolehs 9 209 548 ZE AP FHE 9
n)3HA] =gick. Stephend} Toubia(2010)= AAAHAS
il AP ARUE X AlE Aulze] nAE
s 7cle] HAFHom FofaiA sk QlEU 7N
aAvtlele] FRetal e, aniak 7ke] AHYE
A=zt ol gmfixiele] AU EL AR o83t
the 540l dtkar 38ty & SNSE Fall AREAPE
= FrEroZH e
N7 2nAt ko] BAIE a7 AR f3olE)

= d43] 3]

AL 7P Qe SNSeh AE ARE W A
opgel oln|g Zth At ABE WH A
A

Holgtk oj&std A w9 g, 3ETd 44
2% SNSE g3t 55 aHRbEe] Ak A=
S Sl ARE FulepATel 28% 4 e ool
k. %, 2BAE Aol TEHH §83 Hust A1)
AEIAGS Sl AsEl AHAEA FEE 2d 3
HE ‘A4 AA(Social Intelligence)(Song, 2011)S
St ol AH|RRe] 3E Wol AH|rte] FHAY
35 = 7 Ue A s 298k ovPt qivk
TETE AR 2008 1F3E(Groupon) 2
Hpow FETE 2Vl vl o) A
A e B3 SR e Aol ol
FTETE 2AAMSE 201003 sHbr|o] ZRbHo =
Z OTE fA AMAES A LEAY] Al
I oF B Alolo] 40007e] Bl Alo]=) o)
QLI & Park, 2011). e 20119 39717
360070 FEFTE A7 AlelEZE a1, o
30%9] =2 A= At Gong, 2011).
olxe FE TR AdAAvEE wEA ek 9l
E ofue} AMRfES] A RS ol ARt
E2o] e AR HHE e Y
<= 7HAAL ek 20139 AREARGE7 I R lEY
Holx ZutEE BAxk 13%s tides A7
TiEEES AR A 94.9%2] SHEAE T Eo)
= AR FAEY], 2011d 61.8%¢9) Hls] =A] =7}
st o= UERITHZD Net Korea, 2013-01-18). ]9}
Qo) w2 dejs Ae AdsHel delahs 2]

A=l gk F Y oslE B3l kel SHddie

o
il

A2 siEeiele] AAPIA F@F 2ol w2 AH|A}
gFol tigh osfE Eolal, FF MAmR] Az}
AFFAQ] i ks AAERE ol &85t s At
29} 2kje] W BT 7|9 4 Qe o Ha
gk AlRolck

3, AAAY = AAd s BFEstE Ves
AR JARE olE gAY ARgShETl Qlolx=
welold =7t wek zpel7h QltkSung &  Lee,
2002; Park & Jun 2003). o2 o], 3t=r Luxje}l A
B 2nzke] Il eZupl FofdEe] e A
A, HolH, HFH Fr|e] £OF ¥, T MRS
AEA B717F wom, oEupdl thek YEA|ztellA
HjHo g Qg $AZte] T, ghx, dEo] Fo=
= et gk QlEdlage] Salde e, AR,
= £oF =9k, FArPIAHe g AEEe g
=, AE F=ro] o7 YePdth(Park, 2009). o]¢} 7+
o] ghmat & AHRte] HJ3| F= AMRkE AP
ol chgk AlzAdo] i AFA|Ze] wow AREH &
717F =4 veht B tE kS Hola Qlvh 22
ofrlo} Esldel &AM aApdAHe] F7I9h HE
o Qo] FHAMAE I U] AwMzle} Aol
T Aok TR A AApPdA o
HEE Holil &= E73la HZ 3%
Z7FhRs FAlel EHDCC,

oo & AFelrE skt T FETvlE A7
W2 oS BlusjEaal dvh =y dro) A
Solli= APIAY ] ek AEH Bl=rt vissst e
Kol whi, F=¢] A4 A e e 571 |
T7b ARl 548 Hola Stk Al Z7IRE H|
WA onrt g Aotk 53] TETiE 247

2 AAPEAHE ol 8gt A f3dl afdstEA
SNSe] ArFfro] 4L T 7ML lvkes 5430]
Aeh= Aelx, JdxpdANe e 571 5 AEA F7
o oJgt eyt A veRd T A 5715 E=
Hel sh=mg vusho @y FEud 2dAHE A
@l vt olE e =Y 5 g Aotk

AF7AL g T FETE A
st vlaEsly A ATe vlESt ol HEEL 9l

A

on, 7ol FAll Slow FETE a7 v

- 284 -



gt - & 2H|xte| 2atel

SHFNA EHOYS HluHdT 3

gk R} A&H olgofie] gt
o]F3 QtHZhao, 2011; Zhou et al, 2012; Yao,
2012). ofe]l & AFtolM= F=3t T MRk H|uL
ATE TEoR st FETElE AT w2 ARt
Fofdg} ol e vAlE ANtecIES ®
ek, B5AY *@ﬂﬂiiﬂl gl 2 glevt 7
ofelA] or= ol e hlgomH B 287
el B w Agsiel HE 2ulA 95 &
£ o= Waon aasivize] WAERE AN
1

=t 7=

O 0O———

o 713_241 ARE AFHTA B B APE F
o H]X]—.J J_E_—rLuH?iﬂ /\gﬂxﬂ 71-0:]6§

5ol WYL e}uam Folgse] JFacle Wohgo
= T ] FEFUY 2870 ol
et olshE ¥ 5 e AR g ¢ Y

w 7o) Aste Bal BF AA%E 7|
o= st} Fao| WEFTASRE 719l vhat A

Sl Ao, FA0R Al AR §
el] 918 eke AlQehe

=

Fﬂ =

AAHAE B

T

SEERE

—_
ro

S LH|ARESS| 231 X10|

ZR|ARE 7Hle

| EQ ARl g omyE 549

2oz FPFI=E FAFHDe Mooij & Marieke,
2007). sh=} T 749 22 oo}l Esldel &3t

HME AR te 54 Ad #3h w7
o, olgfgt Aole =t FTo| AMAEe] Ao
olXm= vehdtt.

Sty Zaro] AH|EEE H|wak Jun(2010)e] 93oll
w2, SEaHRe] e FEsh S dsditkes
540l om, ATH Fare] vjs) 7 WA &
W w2 Zow yehta ot =3 S5 E3kA)
Hlawshd, ge] 49 3EAA] 7RHel 714
1 INEZS] 7R Sl R EHL e v, S
o] g JNIFeH Esel AlslFolA TiAjEe] ofgt
sk, Bapgold Esiiee] FEEe AoR vE
wrk gk=e] A Feldelal JiRlsAAR] 7HIE d

2 7w 9)

J

=5 33 A" ARFY Al

S T8AEHH, BaL e
| T 2nlAel vis) o 544

o & 2ulAe] whe
9l Ao= Rty
23} 52 an)Ae] SNS TABEFE] AJolE Amn
Leo(2012)2] QFpoll w2, 85 AnlAe] A 2ot
] 89 Aol weaE UE Agksel oj7ie sl

O

[

© %L Hole Zo= Yepyton, 2 FdES B
A= SNSE 53| e AlFsiAY dsliels A
< Holx Zo® Uehdth whd, F3 An|xke] A$-
E2 oS Hol: ol SNSE 53 oS AlF
dlee Asko] Jehe AHo=w 3elFQth ole
Hofstede(1991)2] B2 3lojA=e gt k=3 =

o] w3 gkl Aolol 711F Ao sAH,

oo} e BT FT| LMY Zwe] Kl
Aol FETWY 2H7v FeldFo] BE AT

23 2H)Rpe] JfolA AJEF 9l BalA AJEke] xfo|E AF
Huy) s @= F= 2HRle] 5
& Q910 whedalol $he UEhic,

2. B1E AH|RIS| AMFUA 2HIRIYE

A F3 LujAle] aEAe] B suAE
& WEEAF HBATE A9 o] FolXH ke Aol
o ofe 28AAV2TL BAHOE of§ Hx 1 v} A}
A ke Alolehs Aold ghow B B S 2

F 7Fs/do] ot obF I Aol At FHEA X
HoFEth AF7HA A9 = e &
g Eel] H3k HYATE AuEH =7
Az gk = AnRte] W S Byl #
& ool ATElemel Be ATE pFo] AHE
At

ST T AniRle] A WS Bl &
gk s AuEE thg} 2t} Zhao(2011)] Aol
ME 270 o] Hal FToo] T BEE

Feol e Aor Ytk 7P W UEEE 1A
aRlogs 287MA o] A did Wi Aes
Bttt ol d=3 S anlAbe] 247w E9Y
Foll #3 A7 (Zhou et al, 2012)04 yEeht theo
axpel AARIY) F=m T BF 7R AR
AMBlZ Fellr] = Bxbo] Slgo] yEhern, vt



4 st2ugn

SH3|X| M|22 25 2013

Hog o A BT ARl BHYFS A o
T Aoz yehdtth olel 3 24AWRE ol&3M
| golog ¥ wE Aglozrele] Fo] Al 1}
e, oks FETiY 24wz et T
ol Q= gt FHe] A FAW sHo] 2§
7] 9ls] SNSE Fa) ARlelA] ZHeks PEo= olo]

A FBEel AR o=
71sAo] 8-S oulsit)

St T ARk AW AfO|E9] o]8RIE

= MH 549 a7 mRe] S wep E4E o
TH(Yao, 2012)ell w=™, 7§l 544 & ARUE A%
/‘éﬂ]— i@ﬂlﬂi.‘i] E/H = _9./\—101] Lq-.E_‘ 01::?9] o]%.
WS Aot e Ao® yepdth ARUE A9
e BT gk AnRpt = AniRel] vlE] E=A o
Eltth. ARUE Aol A9 s HdTeld &
shol] g3 Wk Zlog olFfd 4 9lom, ARyl
A oA midelrt Ad tigde] A Tl s
ghare] QlEjul &sgEo] AmjAb A9ZFHel Y)so] &
ZHo7] miEe] Ao ofs|Hr.

S, Alelmel Bk =t = HAbe] Bl
A= e E, Zhao(2011)e] oM gk AH|x
o FRwe} APullwr) T Ln]Ajel Hlsz =
AoR UERITE Az A&EHS] o] gol%
HE Yao(2012)9] el ARUE AEA, Tzd

5, ERIgo] JEFE vA= FoF JEyton,
ZHRe] A9 AFUE AFFT dlgel, T:? E
7kl e FH et vAlE 9Pl o 2 o=
UEeRTE olggt Aik= ghme] HuFo] Est 9
< MHE Ao oHn, F= AP A <
o] ddldoz Yrhks AHed H<lell ofgh FHol

vl 5857t e slom ofsld 4 itk

Sto] x| M=ol defd

—|—’

o
R JE ¥ ru,é rlo

w

RS

AM7IHA HOIYS| Fateo

Aol FETNY v Gl o

21 Slab) gjstel FETel B

PATE v B 29l BARsien), 1 2

otk Amlate] @l

lom o 4 G 2918 2] 1)
7_(1

'6' 13——E :IL‘T'_‘E]‘O%

A E gttt

ETIE A7 EE ST i7E SNSeF Agst
Ae el 71E FETolel dig A7E Awum,
Aol Sa, A, FHAelae] FErhEEe
FFE vAle Aew FIEAHKPark, 2001; Lee &
Park, 2002; Choi, 2002; Lee, 2003; Han & Sung,
2005). ol FET} /A AR Ae] B4 o2
E3)] oA He AvjalEde] EXo ZA3 Aow 3
M % ook FETvlel A9 dukel Aol Pl
3} ge) AgHee offolAn, old st ARl ol
o} A1z, go] Basith oleld S FEPul o)
A= e, Sage] aglow

%%alunb A9l ghele] Fefmct A
25} 7}7;10] 5] qg;}* Ao 71Ae)x]Ael 2n|x7}
FEel oe Hwrt SAHY £ ke AgE U

ole} L2 MYATE EdE FFTvE 44
ﬂfﬂi«l &7 AR 2% EHom A,
714, A=, FAdFee afls FEeen, o
/\])\—131} 7].7:]_0;])\L_0_ 7H°]-‘4 LH;G /H?‘az]:gg’
B0l A Ay PAES] Al
N ez, YaFoe aas 36l B Aol
£ ekl Yo TRt
ole} M FETWE LAAMEE FETUE 2
Vel SNSe} Agtsldirke S4e Adh
W A A AR AFE Tl
ok ollel 159 AES SNSE Fd de] gt
A 2eRelde] SNSo| #eh A|Ajg ol
= 8<%lo] 3 arefEolol gt FETE A7
oM 2HAPE ARE wea HH dEle
351ti(Sohn & Kim, 2011). o]&]at ajoj= 4 &3t
P Bk opel, 2l 2oz YES BRI
Mol 71fg 5 e A B FUE B
oJu]E Aci(Strabase, 2007). E;] 2RSS Al
fagat A0 Yol FEel PRt sAER
D AR WAur) AbgARE A A
=2 © W Aol gr= HollM(Forrester Research,
2007), 2HIARES AlEE 7 Qe ANEY] HEE T
vjeals Ashe d 583 9des 283 5
How, RIS THE & A=t 482 ¢ 3
= 7 AF 71&e] Al &

gtk ol

Jl}l
E

om S B A /e

—

- 286 -



o

of - & LH[xt| 2atel ¥

A FHo{dS H|uAT 5

glide] Zlee] e AFelrhd ARz
o AP oR TS ofn|tHNIA, 2010).

ojo} Zo] FFTE LAWY AHAE &
Zelore] Zel=s ~x8 Arela 2alzt BHEd
SNS el AQIE¥ AFUAIAS 3l 2H AS
A8 Ui, o AN ArUAelde] s
ko) o] FoAAE e Atgo] WAsA Hrt olgh A
SAEE TAEYE Atolo] HHFdold A 2o 2
7+e ol 98-S FKSong & Shin, 1999). 3k
SNSE Fall Al=gvdt AQlewRy 9L F e
FHAARE 72 2HAL Fadd £ 9d bt
gref Q1A el WelE W wuk oyt AE
=5 sk Adrrt o < =
A7vmze] 543 dyaTe] dis
7 3ETUE 2AAMEE A Feke deAs
el gRld A2e ARES BAstaa) s
o] 89s FEsklen, dese adl
AA] 2T gclog PAH Agor EFsta <l
A&TE Wy Ao ERskrh

AYPATE B3l FE2T 8905S UIH A3 A4
A%, E3HA e A7 FEste] TAReR A

B} gt

il

il
it
ks
fu
B
=
>

L ore
o
ro,
)
Lo

¢

FEPE AN AMAE o] Auges
B@e) BH7E ol Fglo] B ARE P
3 Sk B4l gk ol SHe Tk 2
AN O Be Yng 2 o)F HFHow 3
st sk AjRlel aTel WHe wdel e
Aow mglth =8 A 54 AdP Al U
§o) A% A FEPUY 28720 LA Fol
S WEe e B Aoz A2 & Yk ol 9
Agpe HARe FHow FEUR 287]0s
AT FFL N Al WA T 201

AR} gk,

-

=

o

(1) VA&

01218 (need for cognition):= ‘oJm] gl Tg=¢
WHog AWgl JFRES FERIRlEE &TEAM, FE
H AAE olafetr dEjskslele SR A olgtHLee

¢

& Thorson, 2009). Cacioppo$} Petty(1982)¢] <d7tol u}
29, JIXET QA FEAE stele JiRlEe]
IFE S ® 7R AoHr
Ao RIXETE= JIAFH FF S, ol
E 87%k dolvt #A d
th ol AHRPE ARE ARl dhe TS
A= Tash 938 sl(Cacioppo & Petty, 1982).
ol T T AEANEE B3 TREE ARIEL
= 179 ARE A H52402 gasial Ag
Aol s mA= Hole=E e 4 Stk
ALT7F =& LHRPE BN FEIL AlTEHE

A5How AnE YA

oX,
o
>,
K

=
52 2/l Agos MuH
[e)

,,

O
o
ey

—

oo %k oy
i,
l-'O

1
=
ogh
b o
[l
hJ
a2
>
d
d

l'o

ol
Kl
B
£
]
N
I
o
3
&
flllo
Y,

(e]
i
2

~
)
4

o
iy

@ a4

ARPdAAE A =]ERS W dEdelge Al
2l e E3 vile sk 22 A Tulek
Hjwste] A2 Fulrtto g AuRIECA IR|H ol
Tk a}9tHHong & Oh, 2001). ZFE5TulE 272~
= A7 gl ANZR Feo] AdSAs I
H, A2 deictele] dulel nHAES Atk Zol
A AFAL AR AgAoll thek Amirke] Halide]
%93 W47t = &= Qlrk Rogerse}t Shoemaker(1971)=
Fads Tile]l b &5 ARRlAlaEle] vhE 73
EXT AriFoR whe] Hils Afeshs Jereial 4
ottt mRb Aol digk Aele W Al
(Open-Processing or General Innovativeness)@ 54 o
2ol thet 8AlXd(Domain-Specific  Innovativeness) 0 2
Ut Craig & Ginter, 1975; Rogers & Shoemaker,
1971). A8 <AHCitrin e al., 2000; Ha & Stole, 2004)
o wEw W Salde 8Ul A A=A el
of AR gdomn, 54 Fofol gk Filxo] <IEUl
£33 el oJgke] yeldt). Citrin et al.(2000)&
AU Bo| ol&sh= AbEe] IHUS B9k AlET

o] wor] of= AulAEe] Unkd 4] ofd

AF e Sleg sl
oA aulajel Fad eld Al HaMe 2
95 nase} AF did A= Tolsl W)

AA woEM(Hirschman, 1980), &H[AF Salde] A=
= T & sETE A7 Hisid e &

HjAte] Al FelE olzold 4 gltkn FEs| 2

- 287 -



6 st slnlstS|X| H|223 25 2013

¥

T ok

71 AR viske] SETE E7] e
Folle olgAkEe] 7ol dadt FEI AMulaAl
TlE/dell theh A|2jo] H=37] uhel EgHAdo]
& e Al sl wok. webA gl
ol g7t Aol7k i & Stk &, m=dx7Iel 9l
STE A7zl ek ol8AlEe] Aol

of wel Be Bgdo] tiFEL 7] wiel
=

==

oM.

r £

N

.

ARERCT g

i

=~

N
o

(]
ole FETE AdF|H Fofgigel o
o7 dZ 7Fs3itk

lo o of
2

o,

fo g

N
p

ook
fllo
]

PR

(3) 7+
AANE B3l A4 Adoz a9e T F 9

I

B AS 9% Fae s
1998). SIHUl 2% 2hel Awje] st
& Vel AFE T 5 Q] wEel eekel 43
25 olgshs AFe] A3 Aoz ZAMEHSITHDonthu
& Garcia, 1999). ¥t& 71402 Fulsl= d
Fe AFe e A4S AW AuASAN F
2 vpehdthi(Lichtenstein et al, 1988). T uld A
AAvAs A2 duUE wH, AR es A
gAY el 7HFe]l A Holgl=  FellA(Brynjolfsson
& Smith, 2000) 714244 Znjate] o7k B =
2 A 3T 5 ok

IERE ABEAl 27, dE Y A5, £54, WAA
o T 2HAYF JEFS AE wHRleR A Ho
YcH(Inkeles, 1983; Tse et al., 1989: Kim et al., 2002.
Aol 58] xS SR A5 2L R
7hs8k 2pgde] A :molth(Johansson & Moinpour, 1997.
AQ1E). Aol FAR ARlolre AmlApt 4EL 3
At ol AYe WY o) s 58S o S
sk Wb, Apdo] FHE By AanAbEe] AlFEe] nlH
of} 7AA s FaAlRTh

W FRe A BAGES ARl Wb}
thact 53] @5 F3ol 3| GDPY} wor, FEu
o} Sugel A 2Rdsl) WA ool ol
3 Hol| njRo] B ), o= Lnjzte] spAe)ae #Heh
oz FEE TUE 5 e IFTUY 247
o tigk FofdfgFol t2A vehd 5 e 8%1eE A
Z4e)E ¢ ek Kim et al(2002)8] Al ofshd =

it

tH(Forrester Research,

2
il
rlo
to
| &l

= o
=4e

aulATh 3 2u)A} rjHelt Al gtk
AT 589 H FaAshs Zlo Yehd Aol
Zo] FhAel el wWE AdANS FoldEe vad B
27} gle.

1
o rr

|

]

2) BAH 3%

FETIY LAAAE FETRR 54T Lokl

o A} olFol AR BAE Bl 7}

Ak olejd EHE et avAEe] 4uE Fhska

Asgttosn Ade ozt H4e Adks 3

A zlArEe] 4EReAel FHe e F e

2 Holwl, Alze AU vt el S
[©)

e Folase] Webd 5 Qe Fow IFT 4 Uk

<]

<

=
2

it

(1) =284

FEAg gold IZte] o\ Folxl SHAeA of| A}
Bolu} Al Eo EA|E(entities)S3 = 2E P9
£ ovlatH, olg 9o Thsde AlFske wiAlE
onjgltLombard & Snyder-Duch, 2001). Rafaeli
(1988)= doa-84dS Lo oxjiGe] weh FojlA
Flojo] vhe= wAlA|e] Aol 1 o]del HEE A
e g oAk A Amstar AoJseirh
Alba et al(1997)& Exgoxle] FaargA ATeA]
BeAgds FolAlet ARl 7 BARRE 3he] ek
AruAeld F2e ks ALkl FofstaL
kg AHAY wEEE JeAgds HEeE
8 Ao At ole} o] HuAhgde A
A5A M2zt ARwE A7, A 5& dE
A= F23F A3k AlF3tKLiang & Lai, 2002).

T TE AN FuiES 22kl AR
YEE F3te] 7Rl=E 9, &4, ikt 2484
2o ddu= e FAYER dist == AruAleld
S doH, AXNE F5 ol 8st =5 gl H
S 7 Ak oleldt A uAtge] Byel HHs

B vk AdEEE-S B 74 Aol
T A o] SiEA 7] HEY=
Al7]™(Song & Shin, 1999), olajst s =g &
FoPdH TR 7 TS AT
A o FofAE AHIRbE Fhe] 2] A Atgde A

%

d S Aoz I Qi

4

-

]

o mE & E
5
T

«
28

- 288 -



8- 5 2tixle] 22l AIA HOIYS HlmHT 7
) s S gk M d S Hol= ARIES RE
A A
1l [e]
Axjere] ge =t} FAguo] zHlxp Aee] w
Azpgola Qe AR Aplag Agsele o BT WErh FREel s sl vl
i A= k] ¥ JuA gk PEA g% JHES
olfeAAEe] N5 Jl) Teln wge] wee py ¢ O TS TR O
s o5 =N = (o) 1
o WA Aheh BAUY Bh Fow Aol g o oo oo TR APk & Lesiz 1977
. zHE e Ale] &3t gehe] The TR WA
Aolti(Jang et al, 2005). McKnight et al.(1998)2 Xl el o 1l o] o ol
|3 EE}\E‘ = x:X 5/ 3| f 1l
25 A Aolol FIRe] 27 Awige] Ag  oor TR I 7] petel =
L i o] b gl= FlNT} || = PES Hol= 7
< B3] PgE Weow Aelaksi
apo] Qlthe Aotk Ao AulAEL 54 Wg A
ArHom gEsd k= 2wkl fols Al
o ) i 5514 e Aodlm Z79le] oo met Yol 5
st Batalo] EAslEE QIEYl AlolEd] Tish 4lg) e e
=] =1 - = o o ‘: O . . .
e FoF aaolth F s WP} T2 Ti*)f g0l 9l Fm gITi(Fishbein & Ajzen,
75

7 AU e BEAR] FRAX o= BN F
Ale] F=Z(lake of control)ol|A] SAAS AU 9
th 2Rl &9 oM LHRbEe] Al o
8 whe SEe] A2AE she o] oItk (Wang
& Head, 2007).

AApdA A 2wt wre e g 73]
Feld A57Ps Aol sl AZekl el Bast glol
efel Fulel AzhgIRe] ole oJulachlavenpaa
& Tractinsky, 1999). B 7oA AxPdA &,
Al (Tl ol Fofgt FFE vIR= W
24 AFEE 9JtHRhee & Choe, 2003;
Friedman et al., 2000; Hoffman et al., 1999; Javenpaa
& Tractinsky, 1999; Lee & Turban, 2001). AxPA
of thelx AlEehs AnAdys AAPdr el 785,
olgel, EE olg Wr} ol A% e wet
SETE AR Ao Aol =&
ool s HIHow Ueht o o=

et

fo RS
-1

il

oz

3) w84 A%

B Aol sl she BEF FI;e ge of
Aol £80] ZEEAE AR The Esld g B
Ak B3] FETE aEAMAE T ARse] 4
F ool SAeHs A4S Adths Aol Elle] o
S gake W Sgsee A% YuFeld Hue

AHE Hart lom, o 3 AFe] dRE
ok

Hui¢} Triandis(1986)= HdFoE ‘T2 ARER
ARzl

ki

%, To T AusTe sies Ael

ST E7vAE AR SNSE Bl AlE
& s Ao e Ahdon Ao A
T2 SHsH Aok 28N FAdFole] @2 o ¥
TR Az Fofsls 7hsAdol = el
of g AUFONTE AL Y AT 24EL
TS W el 7 o) m W7Ee 2
Aol Tz ¥l dolthLee, 1990). &= =2 Al
22 IT Aol Abge] Bzaie] Zaths HHLG
Economic Research Institute, 2005) 3573 247
vl BeldFol 27 e Aoz Helh

o~ °
T%)]CE

By

A7 Foixlel B34}

A8k, BAA AgE aem B

MEke. zjol7} Y=r)?

TEA 2. 2y F= Auzte] TETWE A

Al BAYE % efols Aol

AE7R?

2-1. =7 Fare] FElE AR
Fofzle] FETulE  2MAWAE
o | A, P AFE Tusk=
5, e A, FAme Aol
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7t =71
22 = Fe] TETE AT
B3] ST drives o

A Ak ol88kA ek ol
Aol7k 7k

A= F= 2HRke] AllolebE W
l, WA A dAM AR el &
s el wt FETeE AEAH
A ﬂoqz‘sg%ql—_ 72].0]7]. ou—_7p

3-1. =3t S 2] Abolety W

oL, WA ¥ wA &% e &
s g wet SsTE AdAH
2 ool o]z} TN

3-2. @ F= 2n)Ate] AllelTEA W

ol WA ¥ A A%, a8 &

84 gl we} li?uﬂfﬂ 2471%

2 golre] EE Aok gl

712

2. Eojo| E9

B Aol b wilel tiEk goje) Ak Aojel
FEAS et thge] <Table 2>9} 2tk

(Table 2) Concept Definition

3. EAET

1) ZAET FAE SR AR

= Zm|zbe] FETUNE MW ilo:]t:ﬂ_iloﬂ

A AEAE a7 98 9= ok 7 12de o)
]

| S R AR 33
z

>1?~

>1<j q__ E{;HE HES :rLH
371 918t %%?ﬂﬂﬁé 2AAMEE A | AV, F
2 Tufels FE, TulE, 2 RS AlolE, v

e FESE, 84T WA CIgA S ol

il 2AHEA oleletes shaitk AW A=
vy AE “_r"/‘jo]—-::— o whedsleich

2) #AETY 4

B AT ARFHE Sl BTl HEA} FFo] A
BA7} 22k AR Gl Aol
ol Wl mE Fake T TAENAG 7 A

AEAE

A dnlde] FETOHY 2470 Heldgel o
& B, WH AHAAST, AP)e] TS Sohn
7 sle v WA RCIEReA, AR dof

e B, ok AFRWT, HHS @

=

oli7] $I8 B AvlAe] At S4e B £

Individual propensity Definition References
Need for cognition | Level of enjoying cognitive activity g;zg;o&&cggfgz%%%)
. Propensity to seek the newer one in the aspect of | Hartman et al.(2006)
Internal Innovativeness | 5 oot shopping Citrin et al.(2000)
Kang (2009)
Price consciousness | Level of regarding lower price Amold & Kristy (2003)
Hairong Li(1999)
Interactivity Communication level of buyers Hoffman & Novak(1996)
Inter-
personal Level of trusting and depending on the | Lee & Chung(2008)
Reliability e-commerce system, sellers, product information, | Shun & Yunjie(2006)
and services Hassanein & Head(2005)
. Propensity to participate to the related group to get | Kim (1996)
Cultural Groupism supports from the group members Bearden & Etzel(1982)
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gt - F 2HIxtel 22l0l A470A Ho{YS HlmiT 9
FEPY pd7vs Feldge] ot B A BoR dMEAIE AR dHEAE B 5
AEH A wedsll, Fofdel BaAel g £ Auadt AEAR 3 o] dukaua 2 2001,
og Wreleh gEe] F Pl 5 Aolg Uob & 4008E uhdom B AE AaAsiach 2Rt
W) 8 ol FEE A A ddslaon, 7h & FRel FETE 247 med Fefsis Lvla
& AT sl 5ol 18] Tl g S Aws  (FolAhe} 2w FelsiA| eke AuIAEEA) 2+ 100
ok R FETY Adrieis wEwel olgalx]  Wolth & dTe] A Ak A 9 R 5 ol %
e ol SHslES silth olglel® Bl A& o B TN mAl WS FHe] BS- Aol
AR, BETHY 24870 AlES W | AVE e Wbl 2] el AAEsEs V1xe 9] 7
Be wde e WA AY B AETE N BAEA AR, 3R @A A a3 Al
Cacioppost Petty(1982)¢] 175k Gim(2007)e] 7ol  2Ab=gict
27te] o) RIS FEdte] Aol BEAA Ax B APd AR dwaks 2uAst JeAk 39le
B s 28X gl sk agcksdel s =RE QHERE A5e ol £3e] e 45l
AR TLAJEgTE Eade Citrin e al(2000), 20123 49 1047 49 179, 7 7HHow Aaaus
Lig} Park(2011)e] A5 zaje] 4] Fmoe 54 g i vhst 407l TRk testretestEANE 2SI} ZARE

AE Az Zgeisitt #AE ke dszede
Lee$} Ku(2001), Lee(2005), Hwang# Doh(2011)] <1
TE Fxste] TN F5 54 HE =2 SN
], 212de Ahn2011)e] ATE Fxste] 57 FHS
2 T3t 28k Adeke] Fdrele Kim(1996)<]
ATE Fx3le] S/l FER 5H BAE AR e
o, 7149212 Shing} Kong(2004) ¢ 7= 3
Zted, 7] FEow 53 PFE Her Stk

HE g A=l digh A= Y Ads vk
<Table 4>9} 2t}

To| ME=E AFEIk 13 AR} 23} AR A
AF7t 0.5018ke] kol s A Hekete] HF AdE
A5 gElolnh HE FAE AEAE vhEge® 2012
W59 3UNE 20129 59 8U7MA] Ll ZAMIA
dugel o]z uo|(http:/www.ezsurvey.co.kr) S  E3
sho] B ZAME et 20129 5Y 3URE] 2012
959 11971/ 286l 2AKIA WENDAOWANG
(http://www.askform.cn)E 53] F=ro] B ZALZ 213

et

-
4, ZNHA 2 R V. dv2a2t
1. ZAIHAIRS ks S
B AT ARAe] s usk) Aeg S48 9
5 < 2 < N =) o] duk Awxl ZF 2007,
3 A& A digtae] gAY 40 SR testretest el =3 T o 2t ©
% 400 SEE BASGE 2R YA RES
(Table 4) Reliability of Scale
Cronbach‘s a
Individual Propensity
Korea China
Need for cognition (9 items) .865 .867
Internal - -
Innovativeness (4 items) 769 .800
Interactivity (7 items) 871 .824
Interpersonal — -
Reliability (5 items) .900 .880
Groupism (5 items) 875 152
Price consciousness (4 items) .825 .858
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HEW, =3 T BF Addo] v 1=A 2
AL, FHol By dm BT dstEde] MY Be A
o= etk el A9 ARl ARERe] 7}
B2 HESs Blon, 59 B ol 7P B
o] ST Zog I T A AR Ex
7} 20the} 30thell FFEo] =], ol B A7 F
Aok ZAPTH el S A8 e FHl ofggol
Uk T=o] A HHsE FEo] gl Hlg| 3]
wo Holw QIEUlE S5k AR HA] =) W]
TEOR o]FoA|AL Q7] wiEolth TAIHS
EXL& <Table 5>¢} 2t}

olulAl

2 A%, —E@Pﬂ /‘é?%}ou i]-O] Q=X
T} o2 g A=A T3 anlAe] FETE A7
w2 Ze] oJEo) e AvRbe] WA Aske] t7AAS
2XEFHEE. <Table 6>l AA|E vle} Zo] b= Zoz)

o} Bxxjo] JfeldErs vwet Ay, nE Holo] £/

- Aoz folit N HAPL BTt e 4
= Hole Zlo® ueith Idu =9 Ae, gAl
7, AsAEA, A, HaFelels SAReR £
(Table 5) Characteristics of the Respondents
Korea China
Variables -
User Nonl:use Total User Nm;use Total
Gender Male 50 50 100 54 54 108
Female 50 50 100 46 46 92
< Highschool graduation 14 23 37 0 3 3
College graduation 10 15 25 7 8 15
Education at University 10 9 19 2 8 10
University graduation 60 43 103 41 42 83
Graduate school < 6 10 16 50 39 89
Professionals 9 16 10 3 13
Office worker 45 32 77 35 32 67
Service/sales 8 9 17 2 11 13
Occupation Own business 9 16 0 2 2
e Housewife 14 20 34 0 0 0
Student 11 10 21 45 49 94
Unemployed 4 6 10 0 1 1
Others 4 5 9 8 2 10
20~24 12 13 25 33 31 64
25~29 12 10 22 45 65 110
Age 30~34 19 9 28 12 3 15
35~39 7 17 24 2 0 2
40~44 16 16 32 5 1 6
45< 34 35 69 3 0 3
Unit: 10,000KRW Unit: CNY
<100 <1000 18 23 41 13 15 28
100-200 1000-2000 15 23 38 14 15 29
MOllthly 200-300 2000-3000 24 20 44 20 16 36
income 300-400 3000-4000 14 17 31 16 20 36
400-500 4000-5000 17 7 24 12 7 19
500-600 5000-6000 8 6 14 9 12 21
600< 6000 < 4 4 8 16 15 31
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(Table 6) Individual Propensity

Korea China
Propensity User Non-user User Non-user
t t
M S.D. M S.D. M S.D. M S.D.
Need for Cognition | 3.58 50 3.34 56 3.127 3.22 57 | 336 .60 -1.74
Innovativeness 3.38 66 | 297 72 4177 | 3.03 76 | 248 75 | 5.097
Interactivity 3.00 57 272 66 324 | 3.02 68 | 283 55 221
Reliability 2.97 58 2.69 .59 328" | 3.02 61 | 284 51 2.627
Groupism 2.90 70 2.65 82 2317 3.13 63 3.32 51 234
Price Consciousness 3.79 60 3.50 .69 317" 3.51 .74 3.42 .78 77
'p<.05, "p<.01,""p<.001
g zfol7t Qe AoF vEhtom, Fuole] 9o D FETE A Fojxt
= §_]__ S ‘ﬂ’ [) 7t e=g9r}l o = 2o =] _ -
ik ) BAh SRR ol FHA AL e 703t gol, el BEPoNY sdAns B
3} FFo] whol ol ] FETHE AT B

sheolglA eron ol <3| A%
5 Jlze] A% ARgae mFa] el Aow

olalet 4 gl

o)z o] FYS

st=nt S AH|Xe| SSTE AMEFHA 2
HME gl o7
Lo o X

[e]

T

o] FETE AW HEES oS v
7] fJste] Foxlg ddoR FETvlE A
A " A7, TP A5 Tishks F5, A
quE RIS oM, ERE g RE o
| & AVIe} olgsiA g ol AR 7
A Fufshs 52 Hg TARR] 5508 Ak
Aot #Xe] adkg 98] FAMdel Wt 67HAI= A
T3 stk olol wh FelEES wgH(Hel =Y,
vit)/alo] ), sA/ASHS, AT B, B, AR
I&5NE, 5/ 5, EEE(FE/YRE Age
), 7HIEETH, A7 ), ESREEA] ®
+5KCD), A=, Fsh, 9=, FHE B, 9
(A=, e 5), sHHED/EREAHAA 5)Y o

R 7 WE2 AT

K
&g

>,
[t

ol |

i
ft ¢

Ay

R

At

ol

AT tgon 2AR BAE F W B AIe 7
4 AT Frkshe E5e) feld Aot Uehdth 3%
Tl 2AARAE A B AN AFE el
Aol Fh Bol AXE i, FHe AT, 7%, B
= 5 Fol M ¥ vepdth @5 2k AP
How AnE YUK Aol Ldivze] A}
ololdl whe, FHol A% oxelel AL e 44
Amis olgo] BatEm gl Ao SNT 4 ek
Vg A Folsie BEe GEe wile] ol 4%
S Row teton], Fae wawREs £ &
¥k CD), @AY, 98k, A, FAE Fel o] A
Astdck. ol @EH FHe] FEPUF RS
AIEAN AT FES olgel P Aelmelol

A ke Ao BV} Qe Row Mg 4 alth

2) TETvE 2AAME B3

B4 volg ol B B Ak, <Table 8>
ANE wish Qo] @ A HAVIZ AR
T, HAR2E)S} AFED Wgo] A sh=rhel
Be S5 HQl vk, FHolkle 4 wEk Fhol gl
e} gxto] A BE Aoz et ol b ]
A RS BN Aol AT 4] B BT &

vkl wlel s AW ARdRiel it
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(Table 7) Social Commerce Users' Behaviors

Korea China 2
Variables X
(m=100) (m=100)
42 1
Internet search 7 2;
. Internet advertisement or news 10 |
H(l::)v()v(s]/ld TV advertisement or news 19 54 36347
Recommendation from friends, family members, colleagues
Others(Other types of advertisement) ) 5
Beauty(Make-up, Hair), Fashion, Accessories 28 25
Restaurant 36 19
Most Foods(Fresh meat, Fruit, Drinks, Snacks) 14 7 .
frequently . . . 37.12
buying Household items(Kitchenware), Electronics 16 8
Cultural products(book, CD), Leisure(Movie) 6 33
Travel, hotel or pension 0 8
Low price 78 79
Information share and distribution by SNS immediately 13 6
Advantages Others(Easy to use, more reliable than e-commerce, refer to other 9 15 409
consumers' opinion)
Recommen | Will recommend 82 89 1,98
dation Will not recommend 18 11 ’
"p<.05, “p<.01,”"p<.001
(Table 8) Social Commerce Non-users' Behaviors
Korea China 5
Variables X
(n;=100) (=100)
Do not know well how to use 14 18
Too complicated process of registration, products checking, and 10 19
payment
Doubtful social commerce company 25 6 -
R . 2222
cason Untrustworthy product quality 27 18
Limited assortment of goods 11 25
Others (Inconvenient A/S, Worry of personal information spill, 13 14
Delivery delay)
p<.05, "p<.01,” p<.001
sk 2lEPdo] YAl vERd A duitEst A9E B 4, gh=nt = AH|Ke| SST0i AEFHHA Fod
5 glek webd Y 2HANAE e 9 & #soll P2 olxE 22 Kol
U= dd"o] o @ AnAelAR E] ffsiMe

AR RS 2be] g slEo] Fade o
=g B A A W F5el givke ol ¥
et A2 0}31‘77}?] FTEFE 28AWT) St
Hla] G/dshelx] ogskr] wWhiedl Ae= o 4 qltk

4
X
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(Table 10) Logistic Regression of Use of Social Commerce
Korea China
Independent variables
B Wald OR B Wald OR
General characteristic
Gender" -.651 2.533 522 -.077 .042 926
Age .004 042 1.004 -.106 3.003 .899
Education 013 .010 1.013 .484* 5.130 1.623
Office worker 1.684** 9.023 5.385 -391 360 677
Service/Sales 1.087 2.143 2.964 -2.293 5.555 101
Own business .678 .858 1.970 -374 .057 .688
Student 1.762 4.715 5.825 -1.016 2.266 362
Housewife 239 126 1.270 - - -
Unemployed/Others 1.347 3.195 3.846 1.137 1.071 3.118
Income .003*” 6.798 1.003 .000 .348 1.000
Individual propensity
Need for cognition 465 1.840 1.592 -1.581*** 15.860 206
Innovativeness 378 1.491 1.459 1.094*** 13.319 2.985
Interactivity .085 072 1.089 -.102 .023 .903
Reliability 564 2916 1.758 755 739 2.127
Groupism 236 941 1.266 -1.168*“ 10.934 311
Price consciousness .667* 5.888 1.949 -.041 .030 .959
Constant -9.4917" 20.118 .000 4.446 2598 85.257
-2 Log likelihood 232.355 206.412
Nagelkerke R-square 268 398
Chi-square 44.904" 70847
Accuracy of (lassification 70.5% 75.5%
"p<.05, "p<.01, p<.001
OR: Odds Ratio
AP} wole e &+ or) 242y sAngel 2 folnld weloR uehtor), 3] B3 ws, A

HAAR] He=(fit)s Yehll= Hosmere} Lemeshow 7
9] FtolAlE(Lee & Lim, 2011)E o A3}, Hlfo|
ofgt Zlog ueht F&Hpe] AA|x|e} B ofgh
&2 7ke] zol7} ol mFo] AR Zloz IRl

oth. m3e] MwEe UehllE Nagelkerke R'ZHS o

o=
Zo 268, FTS 398% WRWSe] wWE = 77
26.8%, 39.8%AEE E wgo] Ausliy Q= AoR

M A——

bt
ope] BAANE AdAnT e 2. WA o
e Zgle] AR Rl &5, s1Ae|Ae] EAAS

AT, B, HeFe} feld Hlo
2 Ve 9w el va) A
Q1 B5ol FEPIY 2879128 0|8 FsAel 4
7} 5.385, 5.825u) U] %2 Zo= Uit vk, =
of S AR ls) Apl27 15 He] FET
2AAMAE ol8F FsAe] whe Zow Rtk
e Aol sl iAoz AEH sl e Adt
o sgels AR/ ne 49 vaside
FTe| A} uhErhs e FETUY 287

=

S o]&sly] fI7k 7[Rte] ter] whiedl Aoz o
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230l A9 AREl So] sl HlE wto
SH AR AREAIZ] Ee HelA T
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(Table 9) Regression of Frequency of Visit Social Commerce Site

. Korea China
Independent variables
b B b B
General characteristic
Gender” -512 -.149 -172 -.057
Age -.030 -193" .010 .032
Education 007 .006 286 2097
Office worker 234 .064 -.746 -220
Service/Sales -.059 -.010 -.738 -.120
Occupa-tio Own business -.290 -.046 498 .046
n’ Student -175 -.031 -1.324 -436
Housewife -.799 -.175 - -
Unemployed/Others .166 .028 -422 -.058
Income .001 .096 .000 -.123
Individual propensity
Need for cognition -.086 -.027 -.283 -.100
Innovativeness 707 296" 942 496"
Interactivity -.100 -.037 -.256 -.105
Reliability -.088 -.031 .026 .008
Groupism 363 162 -513 -196"
Price consciousness 424 163" 125 .062
Constant 517 2.268
F 3,557 5617
R’ 24 31
adj.R? 17 26
Durbin-Watson 2.045 1.780
"p<.05, Tp<.01,” p<.001
a: YA=1, b: AEHAEF 7|F
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