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Abstract

The purpose of this research is to explore the levels of luxury-frugality consumption of the female consumers and
classify their types on luxury-frugality consumption behaviors. Total of 479 on-line questionnaires were surveyed nationwide
for this research in February, 2012. Statistical analysis was achieved by using t-test, one-way ANOVA, Duncan's multiple
range test, ¥2, and Ward' hierarchical cluster analysis with a total of 479 questionnaires. The research results are summarized
as follows: First, the overall luxury-frugality consumption average mark of female consumers was 2.44. Second, all surveyed
female consumers were classified into four types based on the means scores of two dimension luxury-frugality consumption
behaviors. A total 26.51% of female consumers belonged to Type 1 (named as luxury consumption group) where females
scored high points on two dimension luxury consumption behaviors. Type 2 (named as excessive consumption group)
occupied 32.78% and this group scored low on the luxurious consumption but high on the overconsumption. Type 3
(named as prefer prestige group) occupied 28.39% and this group scored low on the overconsumption but high on
the luxurious consumption. Type 4 (named as frugal consumption group) had 12.32% of females whose scores of two

dimension luxury-frugality consumption behaviors were low.

Keywords: luxury-frugality consumption, self-esteem, materialism, locus of control, attitude toward money
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Z ek dAdie] Hgh AL gAA B ]
f3 Aze] AfroINE AL E Pt vow
g S Qe wlmE AeAes 298 wasge
Sl=% aleltk(Hong, 2011). $2hjels
1980\ dt] o]~ FUAHTSE & Aol Jhst AR o
A=) 7137} 7kl e, O 543 At e
2 Q3 Aujgre] g Anjalee] 25 FPAF oM,
olgh AH3] HREAR]] EF whzoll ARl 24| S0
itk

EE ARE RS S 71 ThEkEA s, B
Agsls, o2 7R T v 5S4+ 3
The ARAIZH]e] SAA] Ww glom, ARx|aH] &3l7}
Arjet wig) ARslolA 218 £ gle ARSI de]7] wiEell
of= A= Erol] BHA| AHsHA| ARRIAHIE sk A% TR
lo] PES A=t 71T = & Ao|vi(Hong, 2011).
SEARE AR S A Q] HET FAg 2] o) wjA=
ofgdFo] B A} JiQIVISA 0B ARR| Ao Adte
A EFHR] BAIE o, ARl T BAE ol
=5 e T Sk AR AAF R AU Aot
a2 sk AAxdad, 2e7] A4 ol A 9
LAPgFolol EAvksTe], ARl fiskzt, Al FA
5o ABIHHE 2t i Eolxl AnleEs B
7} -2 ok AHle] o A B gk SEpb v
71 A ol ARlzE]o WA HE fels AR
2HPEAE 5 gl Hol &l o} Heol arE W
ok

HU 28] AR ES}E At ol e ob&7kA]= A el
AME o, ARl e Ad7I(BEE)el g A<l
o de] ARAZF Hs FEAgE AdEes Adley
< o R g ARRATTE dasih A AEH AT
M= ARx|AH|e} W e Hedo] = HWEAH| G
Aol vlaf oJAlo] WEHN S (Jeong et al., 2003)7} O
™, ©gFaH] Beel fol Agt 7= vkt oA
S gges 3 H dFE(Lee & Rhee, 2010; Yoo,
2008; Park & Hahn, 2006; Chae & Rhee, 2005)°] it}

ARA| el g AR o5 B, AX|E Qo]
e Eolu =31E 27y el A S s
Z’(Naver Korean Dictionary)°]™, Hong¥} Jeong(2012)
A APA|2H] S AeH] o] FH QI SHoM = gk 4],
2] AHRl SHelX = HET B2 AEFE SH|E AL
22=H] €] 89 9E Wl o] SHE BT S50k 4

S8 A2 24 A eleldel )

olli= A2k Q= Alo] ofuleh Absule] At
o Setole Zekanlzt g & gtk o] Aok
Al e A depihe i Avjebli 2
QYEAE B3} v} AL7Pse IS 9Iet 2
frele] 71917} s dm) A Aol dwl st 7
opimlE PlEFAS] Anlapel Awliie] Hrka &
itk 2Ea ALl ] el Sl
75 el dm)e] A9l Zlo] Bek AFHHe &
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o ek 71 F3ke vheska gk, olefd dake 4
Qo] Aol vk 2uEe] WS A
& anlAag =2 st A f-8300 Ake

1. ARR[-Z2faH|

A (EE) gk AP Aolg AuEW, AR
‘T2 ZZold A, AALe] X whelelA] da o]}
o] Eolu £ Lo g Ao Erel A Ags
3= Z’(Daum Korean Dictionary), = ‘Eof 2ux|
A B, &2 Az 1S )% (YahooKorea Korean
Dictionary) 2 &2 o). 5 AR E IFdabA gelehd
e BAleEE HolXe EFS Hooldor 4]
sh= Aotk ARA|9} Hls=gk Td o2 et SAP
lom, vkt do g s e #oko] Jrk(Naver
Korean Dictionary).

SkH Inami Richco(1997)= ARA|El= &3l E7 2}
Z19pEs} kel fAkoleh AN o BA S-St

A9 7R AE Fole AR ‘FAE BHEe
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AR o] R Te]al B ARRPeE AAH ARA] e
TE& &3lA 7Fssickal Aok vhA] el AU &
HAAR] A= A7E Fol= Aol 27)ahE S 7HA
a1, AAF ARE FAES HEE il falolgle
Aoty 2= AA A5 HEE she Al /34
g e AAA ARRlopd R 3541 ARx|gkaL gt
g} o] AFtexeE EFAH AXTEE AR 4] 9] of
o2 vE Flofrh. &2A A1) thEAQ] gl 49
BEolghs dES ©A 54 AlFold 542l a1kt
ol F-g3t= ARV IAE] Bt ARSA A= 7%
gk oju|zkge o3| AEE, 732N 9 e AlEEH
o] ofnpte] Apo|¥nt ofue} A FA 2|99 TEAZA 4
H| == 22 7HAE ZEetH(Park, 2007: p.282 A31-E).
Hong3} Jeong(2012)2 Alx)&m]dl] thal /HdA S
FY3tol<Table 1>, AFX|AH]E 7 7HA] 54082 QoF
Bick. 3, Aol Abxle] Bt W dhleh BA)
7V AEE AAE AL 28] ARl SR =
Qoo HEgt AH) F ] 5AES 7t A
o, ERZ A FWHAME= Eop H 2 EFO=
EE/ /5 B A/ IER
& 1gF vl 5L Aduhal 3ot wheba
Hong} Jeong(2012)2 AMX|AH[E A3 SHelA 9]
‘g olde] Hwst An|(EH])E A, AR &

ol
A Bo d £ TFE] 28 E Fhs AR Ao
7%

Zem]?

ShuA el Sua) AHQ) SHe BE FET-
2 A2z FEk
ASKIRI)e “Eolh B2, A welE YulshA

(Table 1) Sub-content of the Luxury Consumption

ARR|BFA] ¢kal o} ¢’(Naver Korean Dictionary;
Daum Korean Dictionary; Basic Korean Dictionary
Published by the National Institute of the Korean
Language)o|gt 5202 ARx|4H]e] Autd] 7fjdelzt &
= 9101A, AbAe} Aoke o Bl shte] A
Aol HEPyol 7Psd Zolh.

1) AR1AElE W)

ARR|-ZekAn] o) o] Q= Jlle] ARl Ed 54
Helo 2= Aol

@O ApetEgzt

AolEzre el S4d et FHH T 39
kA A7) 27e] Awst 42L 71 Qe Alko s
AZreh= A=ES on]stv(Rosenberg, 1965), FE-o A
HATE(Hira & Mugenda, 1999; Malcolm, 1994;
Prince, 1993; Faber, 1992; Mugenda et al., 1990;
Scherhorn et al., 1990; Belk, 1988; Rook et al., 1985;
Rubenstein, 1981)2 zfol&F7to] =l thgh 4AId3} 4
vzl 5 Aished] To3ltha A HEHYth AlE

Luxury Consumption

Sub-content

Source
Naver consume more money(good and service) than is necessary/excessive consumption
Dictionary | Yahoo Korea overspend
Le Grand Robert consume unnecessary/ high-quality/ splendidness/valuable rarity/ superfluity

Kim(2007)

Yu(2007
( ) is necessary

Commite Colbert

unmerited consumption/ high-quality/ consume more money than is necessary

high-quality/ splendidness/ superfluity/ valuable rarity/consume more money than

spend high-grade/ surplus/ valuable rarity/high-quality/ art

* Source: Hong & Jeong(2012) p.26
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=ofl the Ade AR2lel] sl of9A =7 =Rl &
A lo] st J7ke} =of tigh 22 A
ZR1 APgellr ] An|ardFol| FFs vzt

T2 Aol Al AnjdlEde FH ()<
o] QlojA AolEFito]l &5 A€ 4H|(Hong,
2005a)2} 3H2]& Q] AR5 (Grable & Joo, 2001)
o] Ekth. W Aol AL e AvdEd=
RH ()2l WA QoI Aok Alo] Rers T
(Hong, 2005a; O'Quinn & Faber, 1989; Marlatt et al.,
1988; Jacobs, 1986)¢} <%F7wl(Hong, 2005b; Huh,
2001; Faber, 1992; Hanley & Wilhelm, 1992;
Scherhorn et al., 1990; Rook et al., 1985), 2] AH|
A8HKim et al., 2005), X2 H2H](Huh, 2001), 73akuf
(Kang, 2004; Song, 1991)2 o] 3l= Ao & 93X
AotEF7S AR vlel= F2 BATE, Aokar]| o=
A BATE A& Aotk

38 Han¥} Chung(2007)& 71&9] ApolE=7t A
7} kel #2131 AgrEol wjsl Aolel ek Al
So) Aoleztte tha B SHsRs Aol 3ol 7]

zo] v} vimpsd Sue peisA delthn 74

M
o
©
o
N
<

4
wFo Bohst jQ1Fe] 257
B whele 229 AolEET 2
At PuFe) Bahdd sigshs et Ause)
Aolegre SAsR d whEEE glolck

@ FAA

SAIGIAE 7H1e] T2 A sk SAlHo] oY
SF=Aol ek B0 SAle) 9117} sl Qlckar 4
Zhal AR A77F Al §Ao 2e] EAlHo] A}
Ao obd kg, 2 A7le)Rel] Qrkar AZshe] Al
e Aol BAIZ 4 givkar g7k WA FAlY 9
A7k el Qivkar Azishe Algke ARale] e Ale]
EAE & ok AzsicHRotter, 1966). Park 5
(2010)2 SAAT ApAle] o] zbale] fRagl
o3l SAlEThL WA = ERRlol e} 22 o R
1l 23l AL "= Aol #3F AQ1Z AldA) A
£ onlgitaL shitk

SASAE AFAedsolt LnjEEel IS n]A|
= WHelo 2] A3 AT (Park & Cho, 2012; Park et al.,
2010; Grable et. al., 2009; Perry & Morris, 2005; Jeong
& Jang, 1998)= WAEAZNHC] BA5E 4342

r 2 o

Ade] QAT WAEAFN] s £

Hol At B34 Aelwe] oA Ae delrta 5

. &7 94 BAFAA] S FAR AR
[e]

giE, 2HEds 5= &

ﬁ
g‘g
R
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of
FIF
£
@
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2
oft

AFAAe] e AFEE AU Y ARV BB
she Ao Bushglth WA BAFHe AFEe B
21 G sl Ao U

2p20el gkl agh FxAd &
228 ARshal et Aol AU Ae v 2
AT AES AE @] FxAPTt obd &
7ol Axer s dHek 4 apdatar, Adzte] oFst
™ ol F-Eol & whAl= o] tk(Rotter, 1966). ©f
2Hol W SAlITA YL Hekanel, o4 FATAS

& AR 2ok A #AE g Aelrh

® waFel 7HAD

‘el 248 B3l WHE Frel AT (Riching
& Dawson, 1992)%1 EZFo|(materialism)= 29| &
$71 4ol F4lo] Hlo] HAHQ Anct BAH Ag
FTohe Blo g Ao F Qvy. 22T o] e
Agre B GEAsh Ake ASa Setol Be 7}
AT AL &

o S v EEFT o] =575
BA= XMswet FufRl=r} =31(Jeong et al., 2003,
Lee & Shin, 2002), 117} A|¥#4H|(Lee & Hwang,
2000)9} A AH|(Lee & Jo, 2000)2 o] B, ZH]
A FAAF FFA o] Ze(Park & Jeon, 2004) Ao
2 Yepydtt. ol vl BT 7= AHokH] g
o] F3e Fel¥ Aok FA dAE Eilv(ae &
Robert O., 2007; Lee & Noh, 2007; Song & Jae, 2006;
Muncy & Eastman, 1998).

Gurney(1988)%= ol2lnd Rwo] 5o paslwx
FH =l thet =4S ARt ARI7I7HA] A5
1 o] =l #gl BE dFol IS vtk itk
(Medina et al., 1996: p.126: 29-37 A|l-g). TzHEwt o}
ezt ofd A E RRIZRE vol WS FYwo]
2 3ol 7AR Fo| Al e FA Hol R
of Fh5)ho] Aol Holshs AoHE: Z ek (Baik
& Park, 2004) A917] A7} Q1 2leh= o] BAFo)
e ARle] BT 717 g e AL
ol WHel kg vla Zoldh. tfstile e @
A A% 7(Song & Shin, 2002)°M %= FR7} &

3
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2

o

= 5

o] Egtom, FHiu|et FA|LH] g
(Hong, 2008).

=7 vest

@ = it Be

ol et Bm AukHel dmsl np A ofw
el o B (i), BE(FIHS) 7EE weke 79
o] onz Helate] Z4Joo & Kim, 2011)8H7| %= 8},
g ojd R4S UHT 5 Qs SO ojsztel
whe} thake 2jele] Bl ojnle] b i Ao
ojnlz Aelwo] Z4w7]% Fk(Hong, 2005a; Kim,
2003).

£l ghat FAA AHL AFTelAE] dake vl
AN Bl tE BT} SAALFE ATBelRE 95
7} =7 YehgtiJoo & Kim, 2011). 3-8 Kim(2003)2)
Aol Eoll e Bk vl el Al Al
B9 ole] ZR(UA ALIADE, 259 4%, &

HxE 2 2@ e)d dFS T JE RS iﬂ
skl & A% HAEE BE SHEHAASE 92
4 olu]gH]o] A&E vl Wol skl v =5 I
Aeke] MR 2e EFE HE HEE 7FEeE o4n) 2
olul gl A&& o= ATl ALk =& AlSlH
HAE 93t o Hi= SExlUSE AdubAo] AT
AP ES AskA Kakglon T&u|e} Balv], 18a
[ele [e)

Hlo] Be &L i, ES o) BT HE £
S5% F AZo] 2 o) uls} s1EN o] A
L Eoll ig Blmsh 2ujalEe] Aol
obgt 7o i AAsE FET ) =
£ Q79 24, AHE Ak sHon BLE

ﬁi

o
fin)
2
2
\1 Xl

oo e o
r
i
o
e

om,

2|9} PPN Bol Sl Ao Uelykri(Hong,
2005a).

2) Awad Wel

uHHL,_(Seong, 2012; Chae & Rhee, 2005)9} Trfjoi<=
(Seong, 2012) o] E5F =7 UERTh. ool YHwt 7}
Ax5T} AAAZN L A 2no} A o] gle A

o|tt.

AR ZH]7L Ea o] ol BAg ZoeA A
Ale] Beo] AUk A sk Zloleka B w) AR
a8} A ES A dEo] glojA AW% sh=
Ae AREEE S e AUt g, Araes
She AREE: AN 1A S 0812 ok
Fol =& F o2 o&Hrt. Hong(2005a)8] A7-oll4]
ZHloll thef vl Al Aleal Az Al &
B3 wefshe A avaEs FEPes 24
& At
BAL FAI5H Ae QAo el wEshe Ao
shotr 58 FE3H & = Zlolt e &

FeAlete o8] Sl gk S7go] glom, o]= ¢l
) EnEAee 38 A= Aoz JeERBA(Richins &
Dawson, 1992; Belk, 1985), 312} 500 G 2H|R
R 7 AFx]| v dubA el ASE o) BA 3
Ho| 9J& Ao g &% & 9tk Hong(2006)2] -l
= Aguss Agusse] JH2l Yol e =
o, e ThAl At AHETe) foldt o

X] %‘9&2»} oSt o] 9= A udFe] =
AT} s R0 vekyt
. AAEHIRE S AP BAE T ST
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7\/\}1:}])\1-.0_ 20t o] Aolodd oz el e x|

& vizle) spARelAel vl AN B
S o] ApgeRlE dTshs 2le Al 7}
zdoz} Al H oz e ojnglE doleh P2t
ARG ARl gHsky] s ekl 2ARIA el
ofZlate] A=Al AulelE AASEIT

ZAbl AR Hrh A F Hwe Best Al

=E ASs] ¢8l 20123 149 269~319 2 =2Q]
o= duizAe dAst dEAE A, Hadskolrh
B z2AR= kel =AM AI(now & future)E E3) 2012
29 8U~13 A= oAl A, = Me- A7)t S
%, B Ak, -k, ATl 75k A4
Jode ez A HlES 1ot 4 =
gdate] ojmdR el AEAE viEsII AR
S AALAE G F HEAE AdsH skl

weld OR7b Qi MEAE ASIF 479571 AT A=

2AETE AEAZA 27 KA
AlgHA Wl Akl al A Hel, AT Helo®
ol ARGl g ALA Aejsh e AT (Kim,
2007; Yu, 2007)E Fx3le] Al A2H)E F 3199

= ool gk 2v|(du) it TFE 299
o TRt A FFe 2ulo] B APATo}
A& (Park & Park, 2011; Um & Lee, 2008; Hong,
200522 Fa5te] ATA} ARSI A 20| 9] 3
Aoz ‘Haolde| g 2 82F WD &
skl sigshs ‘ALEFE oM 8EF O R Fdeke] oH]
248 59 SRS QU F Ao SRS B
3 Be=s A ‘9&3}

ZAhAre) ol

Aok, 1O TLE

2 shglom, e 9 wewe A5E A7 shalck

AbB1A1El A Wel % AolEggre Aale] 4ol igt
:quﬂ L H;Gx% _F]7]—9,]- HHE Ao 24]1,::‘5 Hanﬂ]-
Chung(2007)2] 2831 AlolEF3t A= 12888 AME-3F
St} Han¥} Chung(2007)& 7]1Ee] zpolES7F 227}
AR 234 AbgEl s AT B8 AgE
o AokEF7he tha: B F45H= Al Qloir 71
o Ao} vmRsl SEe wefshA) Q] wE ol
et vlmEseel e wejste] Yarel waldy
MIe] #34 ARHEo] 2 H4S BF e Hw
2 Astgich. 57 @A Hx 2gskgon et

=T AolEsHo] =2 Ao st A9
Folzl g7 digk FAlAC] ot J=Al digh
© & Rotter(1966)2] *2]25A4 4 553, ‘W%
I 25 SElEE A odste] ARgakltt 54 g
T2 SAsIglon QAT A A Ve E 4t
A T4 2wE QAAREY ATt =57
5 Foixl S gt sAlAC] 2ol rkal ek
o)A TAFTA o] =2 A oR et 2T A
3F2 Richinse} Dawson (1992)2] A& wr=n, A
Richins®} Dawson(1992)¢] 187] &3 2 =E 97 &
o2 &2 ZE FEE HIst ARgEth & &4
o)& QAo FoEmu ulAst JElE @dshs o
o] Y54 &L E FoATIE AoE A &4
240 A29ATZ AT gole] AFdRes g
AETrd BT, AellA gﬂ«l g5

A A U;dz
=

A

) rlr

2
S

SN LY

71
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o

_Q_IZ’L.L\LU
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1
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°£m>*o°"
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12
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:{o

2}
S}
Zo]
Song¥}

ofn)g T g5 24
A R WG Pl AR
et Pmel waTe 4P
Shin(2002)°] Kang(2000)e] 15 Fa=2 she] 2HXAsk
A ARSI B 247} 3R 68 AR
o, A W& g2 opHA(IHU)= AFET
e Folun Aleo] FH8lof ghkaL sk, 92
opA|(olmU)= Aol Hi-¢- e =o] glojof
sithal wheslaley, <2 ol R|(oimU)E= PBEalA| A
Al o4 BARow Fxso} Ak A7y o),
‘K& ™A LGP ox B a7 5H gAE

A (5-point Likert scale)2 =A3slo], 47 5=
R 2T o] & AoR Mtk o] A
TolA Eoll ek Bl vkt Akde Edteke 3 el
gk oo 7R H= A on)r) ofuel dwhzQl
=} AR oW tidol gk S(fif), B ()

=4e] 2
2 22

—Jﬂ

ru1o o )
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E‘_‘
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A
pf

al EAM
o

1z

o H=

o) 44g weh Aow AT FIFEANRB A

AN AE ARgSte] BB Aok o] 3]

ol AXEE 2007 FAAZAP A ARRE 11EES J9S r7] g8l TR Q18X (factor analysis)S &}
Joost Kim(2011)e] 8eldste] 34 o 829,  gorl, HAwel V=g T5p) 9l a2zl Ut
AR U 288 329 Ars A8, (Cronbach'a) #& 411}, Al Ate] ke Sl
AT Welell diet 7HAIAS AR JIRIAIE o Aok o] Akl s ol ffal Hiks}
de g £AE A siglon] AT ALSe Y URe, TEEde) ge ALEA%S Pk T 9o
B9 /M2 Bolok /IEUEY SRS RUAS, & AR-deRol mE Aololy 2ulAe] £33 U] 9
Folztel e o AALSS T3 BE FUd S(IFEA 1) Warde] AlEA 2324 (hierarchical
Ho Ry AFEs HTALSS Uikl ¥ 7)elA]  cluster analysis)2 2AIEFIEE. RMS SD2F CCC(Cubic
Zdo 3 o Hf 2] AS Qs ARESRs XEHS E Clustering Criterion)E #7502 A835le] 23 5=
gtk ATEEAEe 19 Fe o ge] T2 AN Agsiela 430 B 43 $istel dekiae
E00F FUY AEE oldsle] AEHEEE S v A(one-way ANOVA), ARFUlgH|nl HF2=E Duncan's
Bk olatel] Sishs AL 384, ASZ st Multple Range TestS AABHaIrh npukoz A1x)-ziop
ge =8 A, AS7IES T A8 38, Al AU AR 54E getelr] SIEl(ATEAl 2) Ak
=3} wlwsle] AFANE she WYE 38, ASWT AT DR (one-way ANOVA), ARFrgn]a
12302 743 Hong2001)e] Mg A183Ich A% 71502 Duncan's Multiple Range TestS 23121,
WEEE =) AN AAH dulEe] et BES
e o S =5 IR A9l AR g el gk v 5 ZFAHAIRIO| bl EM
29 i @ Faom T4l 74 HHE Hre 54
sheH Hh &5 WEEel =2 eg sidst ARk by 542 <Table 3>¥ At}
ek #Hmo] A== <Table 2>} it}
A7
4, R V. A7dH
3% AF8+= SAS(Statistical Analysis System) Ver.9.2 1, MolojMo| Abx|-Zef AH|IRE 257
(Table 2) Reliability of the Scales
Scales Number of Items Cronbach' a
Self-esteem
Individualism 6 .79
Collectivism 6 84
Locus of Control 7 .82
Socio-psychological Materialism ? 83
V. Ir)i ybl & Father-Mother Materialism
ariables Father 3 91
Mother 3 .93
Attitude toward Money
Positive Attitude 8 91
Negative Attitude 2 .84
. . . Financial Management Behavior 10 .88
Financial Variables Financial Satisfaction 2 .69
Luxury-Frugality Luxury Goods Consumption 8 .90
Consumption Excessive Consumption 8 .86
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(Table 3) General Characteristics of the respondents(N=479)

. . Frequency . . Frequency
1 1
Variables Categories %) Variables Categories %)
Seoul, Gyeonggi 232(48.43)
20s 102(21.29) S Dacejeon, Chungcheong 44(9.19)
Age 30s 125(26.10) Residential Gwangju, Jeolla 70(14.61)
40s 145(30.27) Area
Daegu, Busan, Gyeongsang, 112(23.38)
Over 50s 107(22.34) Gangwon, Jeju 21(4.38)
Middle School(<9 years) 17(3.55) Professional, Manager 44(9.44)
. Technician, Office Worker
. High School(<12 years) 146(30.48) . 150(32.19)
Education .. Job Production, Sales,
University(<16 years) 280(58.46) Service Industv Worker 62(13.30)
Graduate School(>16 years) 36(7.52) . Y . 210(45.06)
Housewife, Inoccupation
) Single 149(31.11) . Believer 242(50.52)
Marital Status Married 330(68.89) | Religion Unbeliever 237(49.48)
<200 87(18.16)
201-300 95(19.83) =20 122(25.52)
Monthly 301-400 95(19.83) M(‘)n.thly 21-40 93(19.46)
Household 401-500 88(18.37) Ind1v1(:1ual . 41-70 104(21.76)
Income 501-800 68(14.20 Expenditure 71-100 82(17.15)
=801 46(9.60) =101 77(16.11)
"a unit=10,000 won
AFR-IF 2l whe) ZAR Aleldo] olgA B AAlEkglom, 1 Ak mE p<00] SN Frelshl it

A

FEEAE W) Sls) TS sk B 3
HoRE gL AR L, T Yol A7
=] olo 7 Flo] ZARNAAE H)S=E) 58
o8 E= Warde] AXRZA 3 E-X(hierarchical cluster
analysis)S AElsldct. 74 o] Z2A"HLS RMS SDe}
CCC(Cubic Clustering Criterion)S 37|50 2 A3}
7 RMS SD ) visk: b3 et ) 71l w}
2} CCC @< &% (plot)§ﬂg e Farste] 2 75

N= A7gstSlti<Table 4>, 324 470 5e] —;‘é%‘ﬂo]
A Tl g 4n) T alsldol ofma
ztol7b A=A ERlehy] ffal it AT ESS

ERJti<Table 5>.

<y 1>& T 7 24 Wi 59 wirkA] §F 2y
< oF= i o]HAR] FYPOE uFFE Av|et H=dt
7 B Ao 2 vt w2 Jo 2 o] s
AR o2 Hrsent o] ek AN o
9] oF 1/491 26.51%¢°] a3t

<TH 2> AuFE 2HTE AR AR He
;G/“o]] a]-gH u]*wd uol,} J,].L:_zﬂ. /\u]xp‘*t lx:o], o]
A FAopanger o2 sttt o] FHek
dake] oF 1/38%91 32.78%0] afgsict,

<3 3> <23 v 2R 3Y o ZHRE 2

EN

Aetolglont FP5E 42 AT u R Az
(Table 4) Determination of the Number of Clusters
Number of | | pps sp N(%)
Clusters
3 -11 0.74 127(26.51) 157(32.78) 195(40.71)
4 -10 0.80 127(26.51) 157(32.78) 136(28.39) 59(12.32)
5 -11 0.84 127(26.51) 102(21.29) 55(11.48) 136(28.39) 59(12.32)
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(Table 5) Difference of the Level of Luxury Consumption in each of the Clusters

<Cluster 1> <Cluster 2> <Cluster 4>
. <Cluster 3> .
Luxury Excessive . Frugality
. . Prefer Prestige .
Total Consumption Consumption Gro Consumption F-value
Mean Group Group (=1 36)1113 Group ®)
(=127) (r=157) (1=59)
Mean Mean Mean Mean
Prestige Goods 234 3.19° 213" 223 133 2474
Consumption (.61)
Excessive . b ) i 341497
Consummtion 2.54 332 2.80 2.06 1.52 (69)
Total . b ) a 43815
244 21 2. 2.14 1.42
Consumption 3 46 (.74
<001

Al gl B IEFE Mgl FEgh SHlgER
o gt es et WSk 3t o] 5 el 7Rl
2| golopr Ak Ha7t ¥ v HuEdE A
Aeret w) <] 3> gk 2aH] ol vlE] AT e
2 IEF SHEFEe] 12 fHdolng ‘uEFAdse
o= wgstelrt. o] Fehe AfhdAke] 28.39%ql i

T <TF = A ook A= 2n] B vk v

§l’
o guos gepmnlPwr oz Busiglon], 2R
9]

2. dlo{d ol Atx|-Zef 2H|RE HESY

A3l L hAikEA (one-way
Chi-square5-5  AAl8F3ct
<Table 6>. L A3} o] Aol AAgh Q75412 W
19l ¥, AE AR, FuoA FAFHSE Fogt 2}o]

7 Vehth. Q1ee] Aol Awn, A4l g

>

o] et Zhell {3k 2ho|7k yehA] AR 2] gt
oidel ddFol =l vehtA it 43.2941%1C

, 9] FAeke Hat 37.954~ 38.624 3t
AE R E 7| Eo A AR BT o] H]go] uf
3L, HFRHIFE o] Hlgo] FriHom vl wigk
ok ¥hA nlEe) A FArkiu e agEFAs A
o] 27 =L, Ao 9| HEo] FrhH

-l

£ Wk Y AN A

2) AR Aok f39 ABlEA 54

A7k 2nl§aol we A1E-A24 S4e 2ol
2 winm, geFel acle] Aoledi oHEA9)
A, 227, Ro we ZAFe), ol g FHH
BlolA] BAH O frolgh Abol7h ekstti<Table 7>.

AFRIZAok vl el mHE AolEEre] Aol g A
B, WA UHs Ao 2 el7le Heleh, ke v
5o B Bk U2 7hE Sk ol AlFelH 4
gle] AolEE7 Aokezzd Aol el Aol
7} A fdskort Mueld Agle] Aokl
A frolit Aolrh Uersh 5 dekFeld Ahddel 2
ohEEAre AL AR T 1 9 dezrel frolat A}
o7} LR A AL s 9 ARy
B g gk, W7k &3 dgeld Aeds ove

S, ik 49 eelzsE fAsket ldwe

- 107 -



10 slzMstnlEks|X| M22R 15 2013

(Table 6) Difference of the Demographic Characteristics in the Types of Consumption

L <Cluster 1> <Cluster 2> Cluster 3> <Cluster 4>
Fr ux?;y Luxury Excessive Profer P[ermj Frugality
ugatty Consumption Consumption il Consunmption Fvalue
Group Group Group 2
Demographic (=136) X
Characteristics (127) (F157) ()
M(std)/N(Columns%) M/ M/ Manl Ml
° NGums%) NGy NGlums%y NGoums%y
Age a b b b o
39.59(11.10) 43.29 37.95 38.62 38.27 6.71
Education
14.4002.60) 14.25 14.41 14.68 14.07 0.98
Single 24(18.90) 54(34.39) 48(35.29) 23(38.98)
Marital 149(31.11) ) ’ ’ ’ 12.45™
Status Married '
330(63.59) 103(81.10) 103(65.61) 88(64.71) 36(61.02)
Professional,
Manager 9( 7.14) 18(11.76) 13( 9.92) 4( 7.14)
44( 944)
Technician,
Office Worker 45(35.75) 43(28.10) 47(35.88) 15(26.79)
150(32.19)
Job fon, Seles, 10.27
Service Industry Worker 23(18.25) 19(12.42) 12( 9.16) 8(14.29)
62(13.30)
Housewife,
Inoccupation 49(38.89) 73(47.71) 59(45.04) 29(51.79)
210(45.06)
Believer
210(5052) 75(59.06) 66(42.04) 73(53.68) 28(47.46) .
Religion Unbelie.:ver 8.98
2374948 52(40.94) 91(57.96) 63(46.32) 31(52.54)
p<.05, “p<.01, p<.001
of 2o Fueld Aol AolEggel e Zolgl 4wl BAToo] ajolS Auln, ALY
o ol AolEE AL ol TR anjaEd  wo] BAFe] Fio] 14, 1 ko] ki
T4 #AVE vk AddA7E3HHong,  2005a; W, ‘AFFASHE woln, Hokin|yer e EAEF
O'Quinn & Faber, 1989; Marlatt et al., 1988; Jacobs, o] o] 7P @& 7102 Yepydt}. o|23t AFgke =2
1986)°l Yxsh= ZA¥}olrt. o] =T AdFeIM = vIsEAl vt AR 2]
AATAAAE AR BRI T =A vERE J o] B ARl UL AlEY = T EEE A
1, Flekar| R oA b v UERdeh 5 ARAE] 2 Ak ) glo] Faslshel BEad Rew slefsha
£ Bl 3k o2 ARl FAIe] APilo] opd o) F o, oo HIg| ‘Hokin|He e Aphle] Rt Bd
I

2

AkaL Azkehs vhd ARRIZHIE Adshe ek &
HIE Shs od2 ARle] ke 228 SAE < jlua
=71 Ale] o] A7) ALl eAl D Slvkar A=
Zoltt. ol oHEATA o) AL FelHed A
#H2qF5S o AA sl dA AT (Park er al., 2010,
Perry & Morris, 2005)9} H|5:38F A}olct,

|
>

o O
=

dakA) gk Aoz Qs ich A AT
FH(Hong, 2008; Jeong et al., 2003; Lee & Shin, 2002;
Lee & Hwang, 2000)°M = Sd59] Ao =275
BET Lo WHES Bt ol 2@ty sgon,
R BAFe] YIS wol AAUAFE el el

Hol7] 15k &ne} Hrhan]g wol Fria slo] B <

- 108 -



O{AH|RO| ARR| - 2| REZF

A
[ |

o

11

Fol A34g A
Eofl thet Bt 394 Hmells 538 fele

o7} Ui 39k, el thek 39 elmelalut frol  FE AT, ekanldl wo] feld AolE Hof
g Ao/} hebsleh AR DEENEATE,  Theh A0S A g ki IEEW A5 o)
QI Qo) ol Ao} WAHol] DFEL o) BE 25 514 R ekl ojge Alel AT
H] 5 g AnlE ol She olgel A9 Eol Ui ¥ 32 nle) dSshel AL AT AFVI%S S, 3
B4 Bsrt o5le] gkow, olol Hal Theat 4vE Bk ke ARTE 2 SA Y W DFE 2ve) 3}
A gor] thi DFES MESH ol o 2l ek &nlE B0l sk olgat Feke AnlE s of

SR obge Eol that $4A9l Brt wisith o] ke He ARBAY F FEol S vekdd
Lo Ao BE ARUFE FETINT] Bk ARREEE 2] s EREes AT nEE
g A7(Hong, 2005a)} Thi FrAtteY. = Uhro] Augheu|, suSETERS ARUEE
ARloIATE Fhekal 93} 1 o] eizbol frolat zfol

W 2 ShRel el Aholvh sl A}xl

£ sk ohyel AclxiEelel 2 Btk 5

=3
2 4 vl e Aglolde] A5 A5 Al

A& 7P wol sk 2ol of= JiIAIEde] B

55 wFFA A WHE TopEs) 457} )

[¢]
, G TIAE, Zﬂ%j—l 63%, Xﬂﬂt’r‘ﬂ%“‘
O

3 Seong(2012)¢] AATsh ek Aspolct.

A ARRREe ARAN A, Sehin s o

7} AEoA il ek e Aulsg W A4

S @ wEsgoliE Hrian gl /1% WA veiste
on b AMIEMIgER 0T

stk ol BAFe] Hako] Be AFEL

S DEPN Hs

Dawson, 1992; Belk 1985){—
20|k} A 2n]geo] w
ZokAwt T} AU TS AR 2H|Z e B]E] 41|

W] 7l Ukt Rloz

o

Rl oo ¢

8 FEIA Lo 2

Sz0] 4 R g A

Fefell o

FHEAW ] VY 2A et
Aale] 13k
5 %0l e ol 9l

£ & 2thRichins &
—% afs) & uf, Ik

T =2 Tz =

Fo] F43)550]

(Table 7) Difference of the Socio-psychological Characteristics in the Types of Luxury-Frugality Consumption

Luxury <Cluster 1> <Cluster 2> <Cluster 3> <Cluster 4>
-Frugality Luxury Excessive Prefer Frugality
Consumption Consumption Prestige Goods Consumption
F-Valu
Group Group Group Group
(n=127) (n=157) (n=136) (n=59) ¢
Socio-psychological
- Mean Mean Mean Mean

Variables
Self-esteem 3.50 3.58 3.65 3.66 243

Individualism 3.42 341 3.47 343 0.25

Collectivism 359 3.75° 3.83° 3.89° 7.04™
Locus of Control 2.66° 237 228 2.10° 18.157"
Materialism 3.48° 320 2.90° 263 4156
Father-Mother Materialism

Father 3.15° 2.92° 278 2.50° 7717

Mother 3.34° 3.15° 3.07° 2.84° 397"
Attitude toward Money

Positive Attitude 3.65 3.56 3.47 3.54 1.49

Negative Attitude 2.84° 2.68" 246" 257 3917

p<.05, "p<01, "p<.001

- 109 -



12

sizmsmsis|x| K22 15 2013

(Table 8) Difference of the Financial Characteristics in the Types of Luxury-Frugality Consumption

Luxury (Cluster 1) (Cluster 2) (Cluster 3» (Cluster 4)
-Frugality Luxury Excessive Prefer Frugality
Consumption Consumption Prestige Goods Consumption
Group Group Group Group F-Value
(n=127) (n=157) (n=136) (n=59)
Financial
L Mean Mean Mean Mean
Characteristics
Monthly Household Income 476.96 432.46 469.42 378.86 2.16
Monthly Individual N , , ,
ontily: nvicua 127.17° 67.17 64.54' 56,46 11.92
Expenditure
Financial Man: t ) ) .
aneat Managemen 3.33 3.39 3.6 3.68 9.62
Behavior
o 3.99" 3.53" 4.05' 3.81° 7.95"
Financial
Satisfaction(Total a b a N
atisfaction(Total) 416 3.79' 4,26 4,07 6.04
Consumption Level Satisfaction
Financial Status Satisfaction 3.82° 327 3.85° 356" 614"
“p(.001
siHE 4 el 24 54, A7H 54& 2o <Table 99} 2.
AEFH o g SHlEEe] B e ARR| 4]
4) ARA-Zekan] 9 ApE 54 A o2 ARl whon, 7IEe] Hige] w11
Fark g ARelIA | ol vekkith. AblAlel

ul - elAAN et

Fa QITEASA 547} A

(Table 9) The Characteristics in the Types of Luxury-Frugality Consumption

Types

Characteristics

Luxury
Consumption Group

Age(40s), Married 1, Believer |

Collectivism Self-esteem | , Locus of Control T, Materialism T, Father-Mother Materialism T,
Negative Attitude toward Money 1

Monthly Individual Expenditure T, Financial Satisfaction(Consumption Level Satisfaction, Financial
Status Satisfaction) T, Financial Management Behavior |

Excessive
Consumption Group

Age(30s), SingleA, Unbeliever 1

Collectivism Self-esteem T, Locus of ControlA, Materialism | , Father-Mother Materialism T ,
Negative Attitude toward Money A

Monthly Individual Expenditure | , Financial Management Behavior | , Financial
Satisfaction(Consumption Level Satisfaction, Financial Status Satisfaction) |

Prefer Prestige
Goods Group

Age(30s), SingleA, Believer A

Collectivism Self-esteem T, Locus of ControlA, Materialism2 , Father-Mother MaterialismA
Negative Attitude toward Money |

Monthly Individual Expenditure | , Financial Management Behavior 1, Financial
Satisfaction(Consumption Level Satisfaction, Financial Status Satisfaction) T

Frugality
Consumption
Group

Age(30s), Single T, Unbeliever 1

Collectivism Self-esteem T, Locus of Control | , Materialism |, , Father-Mother Materialism | ,
Negative Attitude toward Money |

Monthly Individual Expenditure |, Financial Management Behavior T, Financial
Satisfaction(Consumption Level Satisfaction T, Financial Status SatisfactionA)
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