Korean Journal of Human Ecology http://dx.doi.org/10,5934/kjhe. 2014.23.1.63
2014, Vol, 23, No, 1, 63-84 ISSN 1226-0851(Print)/ISSN  2234-3768(Online)

3tul MRS Ulg B4 0 2009 /1R 28339 7lE - A
wopAe] Hade] 2uNY Tee FHost
Analysis on the contents of school consumer education

-Focusing on unit of 'adolescent’s consumption life' in Technology-Home
Economics@) textbooks used in the 2009 revised curriculum-
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Abstract

This study examined the contents of 'Adolescent’s Consumption Life' unit in 12 Technology-Home Economics textbooks
used in the 2009 revised curriculum to analyze the contents of school consumer education. The main summary of
this study is as follows:

First, the contents of consumer education in the unit of 'Adolescent’s Consumption Life' consisted of five criteria
including the understanding of adolescent consumer, consumer's right and responsibility, reasonable purchase, resolution
to consumer problems, and the formation of new consumption culture. Second, significant differences were found in
the contents of consumer education among textbooks because basic concepts have been not been clearly defined yet.
Third, essential content was either omitted or hard to understand. Thus, some contents elaborations were inappropriate
for students' level. Fourth, there were some limitations in drawing interest and attention from learners and developing
dispute resolution competence, since the textbooks mainly comprised the theory-oriented contents of consumer education.
Fifth, cautious consideration needs to be taken with regards to clear understanding of basic concepts and systematic
and consistent contents composition for coherent and organized school consumer education. These research findings
are anticipated to provide basic information of Technology-Home Economics textbooks to teachers, and will be utilized
as basic data in organizing textbook contents or developing efficient teaching-learning programs for consumer education.

Keywords: school consumer education, Technology-Home Economics textbooks, the unit of Adolescent’s Consumption
Life, 2009 revised curriculum
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(Table 1) Technology‘Home Economics(l) textbooks used in middle schools

Publisher Mark Author Publishing year
Kyomunsa Inc. KM Lee et al., 24 2013
Kyohaksa Co., Ltd. KH Jung et al. 13 2013
Doosan Dong-A Inc. DS Jung et al. 15 2013
Kumsung Publishing Co., Ltd. KS Cho et al. 13 2013
Mirae N Co., Ltd. MR Lee et al. 14 2013
Visang Education Inc. VS Kim et al. 11 2013
Samyangmedia SY Chae et al. 11 2013
Seongrimbook SR Kwon et al. 8 2013
Wonkyojaesa WK Kim et al. 15 2013
Jihaksa Publishing Co. Ltd. JH Choi et al. 13 2013
Chunjae Textbook Inc. Cl Choi et al. 10 2013
Chunjae Education Inc. Cl, Lee et al. 10 2013
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(Table 2) Time allocation for Technology - Home Economics class in middle schools

Curriculum Subject group Grade Unit Standard time Note
7 2 68
. H E i
2007 revised Technology - 8 3 102 (?me c.onomlcs
. . 9 3 102 136 instructional hours
curriculum Home Economics (4 units)
Total 8 272
. . Range of
2009 revised Science/Technology 19 646 .
. . 1~3 increase/decrease
curriculum Home Economics (11+8) (374+272) 517~779

Annotation) Standard time are the standard instruction hours of three years(34 weeks per year) by grade and subject

group in the 2009 revised curriculum, and is operated flexibly within a range of 20%.
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(Table 3) Organization of ‘adolescent’s consumption life’ unit in Technology-Home Economics

Unit

2007 revised curriculum

2009 revised curriculum

Large unit Adolescent’s life

Adolescent’s self-management

Adolescent’s nutrition and meal
Middle unit Dressing and self expression

Adolescence consumption life

Adolescent’s time and stress
Adolescent’s consumption life

Adolescent’s welfare service

Instructional hours 6/136(4.41%)

7/136 (5.15%)
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(Table 4) Contents of ‘adolescent's consumption life’ unit in Technology:Home Economics textbooks used in

middle schools

Criteria DS VS SY SR WK KM KH KS MR JH CJ;, Cl, A
Characteristic of adolescent 0 0 0 0 0 0 0 0 0 0 0 0 2
Adolescent consumer
Consumption environment 0 o0 0 0 0 0 6
consumer Irrational ;
frational consumption oo o 9 9 0 0 0 0 0 0 0 12
propensities
Consumer right 0 0 12
Cpnsumer Consumer responsibility 0 0 0 11
right and
e Consumer role 0 0 0 0 0
responsibility
Consumer sovereignty 0 0 0
Kinds of consumer information 0 0 0 0 0 0 0 0 0 9

Consumer information sources 0 0

Purchase decision-making

Rational o o o o0 O O O O O o0 0 0 12
process
purchase ) )
Rational buying 0 0 0 6
Advertisement 0 0 0 o0 0 8
Electronic commerce 0 0 0 0 o0 0 0 7
Characteristic of consumer 0 0 0 3
problem
Consumer Kinds of consumer problem 0 o o0 o0 o0 o0 O 0o 0 0 10
problem p ¢ bl
solving rocess oL consumer proviem v o 9 0 0 0 0 0 0 0 0 0 12
solving
Consumer injury relief system 0 0 0 0 o 0 o 0 o0 o0 10
New Sustainable consumption 0 0 0O 0 O 5
consumption Ethical consumption 0 0 0 0 4
culture White consumption 0 0 0 3
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(Table 5) Contents of adolescent consumer sections

Criteria Content of adolescent consumer sections Publisher
e Independent consumption behavior, Irrational(Impulsive) consumption behavior CJ»BS-SY-CJ
° Independent consumption behavior, Irrational(Impulsive) consumption behavior, MR-KS-DS-
Effects of M di WK-SR
Characteristic ects of peer group(Mass media)
° Independent consumption behavior, Stimulation of mass media and Internet, Effects
of adolescent JH

of peer group

consumer . . . . .
° Independent consumption behavior, Irrational consumption behavior, Effects of peer KU
group, Electronic commerce'Home shopping
° Independent consumption behavior, Impulsive consumption, Imitative consumption, KM
Conspicuous consumption, Excessive consumption
o Formulation of consumption environments to provoke consumption Cl,
o Mass media, Internet environment MR
> Appearance of various sale system(Electronic commerce, Mail order sales, Home KH
shopping)
o Diversification of consumption environment(TV home- shopping, Sale place, Internet a1
transaction'Door-to-door sales), Electronic commerce, Development of mass media !
Consumption
environment Appearance of various sale system(Electronic commerce'Mail order salessHome
shopping), Expansion of consumption market, various commodities) DS
° Occurrence of new problems(Personal information leakage, Fake trades etc.)
> Contact with various consumption culture and environment through media(internet
etc.) VS
o Stimulus to desire of consumption(Electronic commerce-Mail order sales)
° Impulsive consumption, Conformity consumption, VS
Conspicuous consumption
° Impulsive consumption, Imitative consumption, KS
. Excessive consumption
Irrational
. o Impulsive consumption, Imitative consumption,
consumption pus’ pon, ump . WK
o Conspicuous consumption, Compensation consumption
propensities . . o . .
° Impulsive consumption, Imitative(conformity)consumption, DS-SY-SR-KM-KH-
Conspicuous consumption, Excessive consumption JH-CJ,-CJ,
° Impulsive consumption, Imitative(conformity)consumption, MR

Conspicuous consumption, Compensation consumption

11
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(Table 6) Contents of consumer's right and responsibility sections
Criteria Contents of consumer's right and responsibility sections Publisher

Consumer right ° Eight basic consumer rights in the Framework Act on Consumer

12 textbooks

> Consumer responsibility in the Framework Act on Consumer DS-VS-KH-CJ,
° Responsibility to act
o Responsibility to criticize problems(to have critical awareness)
° Social responsibility(to be interested in it) WK-MR
° Responsibility to conserve environment
° Responsibility to participate in group activities(to organize organizations)
o Responsibility to criticize problems(to have critical awareness)
o Responsibility to actively participate(practice) in fair trade
° Social responsibility(to be interested in it) KS-JH-CJ;
o Responsibility to conserve environment
Consumer o . . . o I
o ° Responsibility to actively participate in consumer organization activities
responsibility
o Responsibility to act with critical awareness
° Responsibility to actively practice fair dealing
° Responsibility to put community on high priority SR
° Responsibility to rightly exercise without abusing consumer rights
° Responsibility to participate in eco-friendly consumption
° Responsibility to actively participate in consumer organization
> Consumer responsibility in the Framework Act on Consumer
° Social responsibility for the future society: Responsibility to abide by fair trade
principles, sharing and donation, sustainable consumption, ethical KM
consumption(responsibility for economic/ legal/sustainable consumption and the
contemporary human race)
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Contents of consumer role section Publisher
o Procurer, Allocator, Buyer, User, Disposer Cly
o Informed consumers(Consumer who utilize information)
o Independent consumer KHVS
° Responsible consumer(Green consumer)
o Consumer who behave responsibly
o Consumer who utilize information well
Clhi
o Consumer who conserve and share
o Consumer who act independently
o Consumer responsibility in the Framework Act on Consumer WK
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(Table 8) Contents of reasonable purchase section
Criteria Contents of reasonable purchase section Publisher
° Price, Quality, Use information KM
Kinds of ° Price, Quality, Use, Guaranty(Quality) information SR-KH-CJ;
nds o . : . . . .
consumer Price, Quality, Use, Environment, Injury information DS
information ° Price, Quality, Use, Guaranty, Test information VS-SY-CJ,
o Market, Commodity information(Price-Quality, Use, Guaranty, Test information) JH
Consumer o pergonal source, Commercial source, Neutral source 12 textbooks
information
sources ° Business, Personal, Public organization KM
° Perception of Problem, Information search, Alternative assessment, Buying, DS-VS-SY-SR-
Evaluation after purchase WK-KS-CJ,
Purchase . . . . . .
decision- Perception of need for buying, Information search, Comparison with different KM
. commodity, Buying, Evaluation after purchase
making
process o Confirmation(Recognition) of necessity for purchase, Information search, Alternative
. . : MR-CJ,-JH
assessment, Buying(Choice), Evaluation after purchase
° Planned purchase, Payment methods VS
° Purchasing plan, Purchasing time, Purchasing place WK
° Purchasing plan, Consider purchasing conditions(time-placepayment methods) DS
Rational o Make table of purchasing plan, Identify things to consider when purchasing(time: Sy
purchase place:payment methods)
o ]dentify things to consider when purchasing(purchase list, purchasing time and place, I
payment methods) !
° Purchase intentionally, Make choice of purchasing time, place and payment methods KH
° Form the value of healthy lifestyle, Sustainable consumption JH
Rational  ° Purchase products with high usefulness, Search for product information, Identify KS
. needs and desires, Plan consumption within budget range
consumption
life ° Practice the habit of reasonable consumption, Develop ability to choose right
product information, Not be deceived by commercial advertisement, Purchase KM

responsibly for the future society

4) ZnAREAEE 9

(1) &nAREAe] F57
ZeHIAREA Y] FRl
<Table 9>¢} 2t} Zn|REEA o] =
A= 107] BHAIG

g uge RN dve
SRl U 71w
Jow, 27} mAelAle 714

BT

etk 2007 7078 wSg WA Eet oheFsHA| oAl

A 25 FA s AAskaL Jlglont, AdE e
AR, (&RAD) AH|S
LA A= 67 LA elx] A8 e, 270 1t
MM AapdAN 2AE ASEIE

71 %rasket Xl—?%‘&@ri siaee] Asatar e
7h WstEEA S e Al AR ARRIEAE Ha

ek, FAEE BE Qe A AP ABE 04

R



" st nIss|X| M232 15 2014

(Table 9) Kinds of consumer problems section

Kinds of consumer problems section Publisher

o Safety, False information, Lack of opportunity to choose, Unfair contract(Sales)system, KM-KH
Compensation for damage

o Safety, Inappropriate information, Choice-limit, Transaction, Compensation for damage, DS
Environmental pollution

o Safety, False information, Transaction, Compensation for damage, Services, Electronic commerce SR

o Safety, False information, Lack of opportunity to choose, Sales system, Compensation for damage, WK
Services

o Safety, False information, Unfair contract, Compensation for damage, Services, Environmental TH
pollution

o Safety, False information, Choice-limit, Compensation for damage, Services, Environmental KS
pollution, Electronic commerce

o Safety, False information, Choice-limit, Sales system and unfair contract, Compensation for I
damage, Services .

o Safety, False information, Lack of opportunity to choose, Compensation for damage, Sales system, Sy
Services, Environmental pollution

o Safety, False information, Lack of opportunity to choose, Sales system and unfair contract, I

1

Compensation for damage, Services, Environmental pollution
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(Table 10) Contents of process of consumer problem solving section

Contents of process of consumer problem solving section Publisher
o Sale place'Business, Consumer organization'Administrative institutions, Korea consumer agency, Court WK
o Purchasing place-Manufacturer, Consumer organizationAdministrative institutions, Dispute mediation o
. . 2
committee in Korea consumer agency, Court
o Seller(Producer)Manufacturer, Consumer organization‘Counseling agencies, Consumer dispute mediation DS-VSKH
committee in Korea consumer agency, Court
° Purchasing place‘Consumer consulting center(in business), Consumer organization'Korea consumer agency, SY-SRKM
Dispute mediation committee(Korea consumer agency/consumer problem-related), Court
o Purchasing place'After service center, Consumer organization'Administrative institutions’Korea consumer o
. o e . . 1
agency, Dispute mediation committee in Korea consumer agency, Court
o Store'Service center, ProducerManufacturer, Consumer organization'Administrative institutions, Korea KS
consumer agency, Court
° Purchasing place-Seller, ProducerManufacturer, Consumer organization'Administrative institutions, Korea H
consumer agency, Court
o Store'Seller, ProducerManufacturer, Consumer organization'Administrative institutions'Korea consumer MR

agency, Dispute mediation committee in Korea consumer agency, Court
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(Table 11) Contents of consumer injury relief system section

Consumer injury relief system section Supplement Publisher
o Certified contents MR-JH
° Recall system o Certified contents Cl
° Cooling-off system o Certified mail contents DS
° Recall system, Product liability law SR
> Recall system, Cooling-off, Class action lawsuit SY
o Recall system, Cooling-off system, Consumer organization lawsuit o Certified contents Cl,
° Recall. system, Cooling-off system, Product liability law, Class action Certified contents KH
lawsuit system
° Recall system, Product liability law, Collective dispute mediation system, ° Certified mail VS
Consumer dispute resolution criteria contents system
° Recall system, Product liability system, Consumer organization lawsuit Certified contents KS

system, Collective dispute mediation system, Class action system

FeHIA e YEA %
A wf Auzprt o]83 &
013l v|a|= oWty 98] ==k Nﬂlx]»rxﬂal &l
AL Al ol&¥e AT AAIEE AHAREA7E

A A Aad cnaEe] gA AdHo= o] 8%
FHoR 7|&ste Alo] nigsitt. 1
| T AISE Efste] FFEIAE, U
, ZHIZREAE AT S Ao R AWkl &
FAZe} HehRAZgAE teijAle
3 &7]1% Hart Stk gl MRS AEuSo|

]

oM Aok e§10}7ﬂ‘/}

4) AxrlEst 49

2ulEst @Yol ozt Wes BAgE Ade
<Table 12>9} #t} 2lZ4H]E3slo] sl Y& 127
WA A B T)edtal o, AR tEA #
datar e 2 gl oMz Hapt & A
vehgdth &Ed AR 7est wdxeE 09
, Ag7Fset &M e ASALHE V)& w9}
A= 57, 71e=gh waAE 30N
th 2007704 wSHA AT Alau]Esl ddol tha
7=kl ARoy A&7l Ay HA4aH|ek B
st F2 E53A|, BEAs, AsAks Tl o

T

Ko

23 vz

Itk e 2009 JHA mSa wabA oxE
2Bzl 7A7E An| S dste] ol e
o8 tRa SlE wIAERE SUSIT

217 2le] g A&7ksdh 2H], 2L,

=3
xﬂ?ﬂ-@ﬂ xj%], A]-g]x—] 737@ oo %

Y
1
2
o B

A AR, W A, Aol 2, 54
Be Fom FEse] /g we ol
Slglor, Ch mopAE anolg 2 3
shtel Belom dgsta Al 4874
? 5 Ol 14 I3 B4 2l vl
T L P
22 &), A% FPsd A, 3HR, PuhE B
Fo= el 71%sta glglon] geld )
oA Z1ests el

Azn|ESlsh Baste] Yand
BN 47 29 5 Qe 203
A7 A% T, TS B A1 -‘z—sq hae 4
2 Asie Aol wsitha gz

bk T oo e & & 89 ol
Ir JJR_E%QFJ
it
o1nrﬂi:* &
ey ok
o b 4o
&Hrg’ﬂ

N
—{U: r:{o

- 78 -



st AHARRO| HE 24 : 2009 JHE w|utEo| (& - JFY nmMolEAHe| AHIMEHRS SHeE 17
(Table 12) Contents of new consumption culture section
Criteria Content of new consumption culture section Publisher
o Sustainable Consumption, Fair trade SR
o Green consumption, Local consumption, Fair trade DS
Ethical consumption o Economic/Legal responsibility, Sustainable Consumption, KM
Responsibility for the contemporary human race)
o Social area, Environmental area Cl,
t 1 t ° Eco friendl t
Sustainable consumption co friendly consumption KH-VS
° Good buy VS
White consumption o Ethical consumption, Sustainable Consumption, Fair trade SY
° Ethical consumption Cli

HIzPE shutel oz A3 wabA= DS, KM, KS,

%3l

AN eH, KM wdAl= LHze] A A9l

CJ, 5 470Th 2009 A WA A H2de] A

Ao AFVES .. AT ARAEs A
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(Table 13) Contents of ‘health consumption life’ unit

Content of ‘health consumption life’ unit Publisher

o Consumer's right and responsibility DS

o Practice of health consumption life: Green consumption, Local consumption, Fair trade

o Consumer's sovereignty and responsibility

° Social responsibility for future society: Fare trade responsibility, Sharing/Contribution, Sustainable KM
consumption, Ethical consumption

o Consumer right, Consumer responsibility, Consumer information KS

° Purchase decision-making process : 5 steps

° Independent consumer: Purchase decision-making process(5 steps)

° Informed consumer : Source and kinds of consumer information Cl,

o Ethical consumer: Practice of ethical consumption(Social and environmental area)
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(Table 14) Contents of job information
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Job information Publisher
> Consumer counselor KH
> Consumer affairs professionals DS
o Consumer-specialized counselor KM:-CJ;-JH
o Advertising and public relations specialist MR
o Tele-marketer, Merchandiser Cl,
o Consumer counselor, Customer analysis professionals, Brand manager, KS

Shopping host
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