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Abstract

The most rapidly growing manufacturing could be cosmetics industries due to this phenomenon. In this study, the
cosmetic distribution structure not to mention Korea, Asia's largest market, China and Japan are based on references.
Purpose of study is to provide a basis for marketing strategy through the research process and results.

Korea cosmetics market has been exerting a tremendous power of LG Household & Health and Amore Pacific
as a major company. Cosmetics industry is rapidly booming around the mid-priced brand through internet shopping,
TV shopping, and road shops. Cosmetics preferences were analyzed targeted at tourists by distributing questionnaire
to 1500 in road shop and Myeong-dong from September 14 to October 13, 2013. The answers for the questions of
the most awareness cosmetic brands in Korea are appeared in order of Laneige, Innisfree, The Face Shop. The satisfaction
of the use of Korea cosmetic are 61.85% and the reasons are that in a variety of color cosmetics are 32.58%, the
reaction of around that you look prettier are 29.34%. Therefore purchasing products are 49.14% of the color cosmetics
and 24.93% of the functional products. Within the result of the survey, although the quality versus the price for the
Korean cosmetic brands has been competitive advantage over yet from the advertising of Korea wave stars, the foreign
purchasers have been willing to buy the color cosmetics and high-end performance products being the research and
development of the continuously higher quality of the performance if the preceding even if being more expensive
purchase price.
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(Table 1) Cosmetics Brands using Korean Wave Stars’ Models
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Country Foreign Firms
USA P&G, Amway, Avon, Marykay, Revlon, Johnson & Johnson, Nuskin
France Loreal, Christian Dior
Germany Wella, Nivea, Henkel
Korea Amorepacific, LG Household & Health Care, Coreana, Rosee
Japan Shiseido, Kose, Gaoo, Kanebo, Menard
Source : China Association of Fragrance Flavor and Cosmetic Industries, 2004
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[Figure 1] Proportion of Respondent in Country
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