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Abstract

The purpose of this research is to examine the images and interest degree and purchase intension of consumer and
images according to demographic characteristics for Hanji clothing products. 207 subjects evaluated images for Hanji
clothing and attitudes and behaviors of consumer were analysed. For statistical analysis, frequency analysis, factor
analysis, mean, pearson correlation coefficients, regression, crosstabs and ANOVA were used. The results were as
follows: Image factors of Hanji clothing products were ‘luxurious', ‘practical’, ‘wellbeing', and ‘traditional'. differences
of according to the age and occupation were showed at ‘practical’, ‘wellbeing', and ‘traditional' image. Hanji clothing
products having highest consumer interest degree and purchase intention were shirts, scarf and handkerchief and Hanji
clothing products having highest experience of use was socks. interest degree, experience of use, and purchase intention
for Hanji clothing products were increased at high age, office worker. For consideration of Hanji clothing products
according to demographics variables, age of 20’s-30’s and students considered design and functionality and age over
40’s and office workers regarded price and quality as important consideration.
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an] JEo g Zhgia lor, HHT Ak EopkA]  1979)d0lM, B H=E B g A3t Sl uis] &
HAE=o] dx9 AFs) Adsr) 7hssiAl Ha ok A o g dFsteal sl 71dolH, o]#gl A}

(Go, 2012).
e feela A me 9 BE0) S5
o] Sl AT b B nEt Frx
o] glevj(Park & Joo, 2012), A/ Heke] T4
SN F gl tigk 99.9%9] A Aas S
, ZEYHs|=e) gt w2 E3E, AAY
H =7 TAA A G dEE
ZAolcHHan & Park, 2008). =3k w5 213}
S e el W AlAle] FARE-S HashaZ

, B3 S, AR Adrls, e e
7150l Bl wiEel o, A, <lElele] Al
& 9A, Aedl, 7127 T e EY 5 A8 es
S8 ¥y} = JJtByun & Lee, 2008; Gil et al,
2010). SHAIE o83k ofF HA AF A= F2 MR
ZAF 97(Ju & Kim, 2013; Ju & Shim, 2010; Ju et al,
2009)9} A<k YRR H5HHan & Park, 2008),
a7 Zeole] Tixjel Al g A2k Q(Lee et al., 2004)
Sololx] opAIAE A 2418 wEew @ ke
gie] B RAF A7 vl AAolck

A9, ATt A ollAE 2ol AF
A2kt Aol e mlAt axAEel da olwlx)
Arze 4 Blolz e s B4 e olnlA
ko] #AE EAE 7 (Ju & Shim, 2010), 4df S
AFe) ollA] Q14 8 o] AFE WEE
QT AT A et al, 2009), 2] ATF &
3 gl SAAL AFF o|w|A| Frel mA= FRFE
2248 99 (Ju & Kim, 2013) 5] QJr}. o|e} o] &k
AlFe] olr| A= LA AlEs Aesks Al J3F
n| =22} o Az

2R} Fel= aH|Rbe] el Edt HEaE ofe] 7HA|
fQlEo] TR A8ste] JAHET Ln|zErdolzt
g Qo S, AR, AAE aQl B Anjate] 54
Fol FaRFE Hol Anjzte] 7ufl PFo JIkS nH|
o] AH|rle] Zn|gElo g FAJHE). =3k, FulE s
Aol veph= 1A gEolgtar & 4 gl
(Shin, 2006). Z-1|#}e] B9} Fulo]x, F 7
e AL PEtorelr] A FAR, 5022
= TS ST, doR 7)o AT
2}719] Bj=el d3kS Fth(Lee et al, 2000).
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A o) FAIES oln] A, FA| efFAlEl ek ¥
AR, Tlee B T Al AR SoR
492300}, FHA] o FAlFe] oAl FAdEEA
o &gk 2Q1EA4E AAlske] ARk 101l A=
= A7gskde

T BAA Wl A, A%, 754, A 5 4
ol el o FAEAN. A o FA
F oAl #3Fe HAYATE(Kim, 2005 Ju &
Shim, 2010; Ju et al, 2009)S 3318} o, 34] 2
AR e dAE AR, ek
Kim(2007), Lee et al(2004)9] SAF= Zrarate] 2HA]
SkQleh. gHA] o FAlE olnAlE 17iedes g8t
a1, Z=H|Rke] ShA] o FAlFol ek B, AR,
T o= 278 o = 53 Likert X =& AME3ho]
s giebell sfigehd 14, ‘wig- ek el sfgehd
SHoR HrtehAl akqitt. A o RAlE Tl Al ¢

A 3e] AR 1R e Augelgltt.

T T

o

1z

=

(Table 1) Demographic Characteristics

Classification Frequency  Percentage

(person) (%)

Male 102 49

Gender

Female 105 51

20's 69 33

Age 30's 62 30
over 40's 76 37

Seoul 102 49

Residence

Jeonju 105 51

Student 72 35

Job Office worker 94 45
Etc. 41 20

ZARNIARE YA 1029, o) 105Ho g & 2073
o= aklom, AF= 20t 69, 30t 62%, 40
o olido] 76WolH, AFA= AM2Al 10278, HFA|
10578, 2|2 shao] 727, 27delo] 947, 7|e}t 417
Udo Z2ARHTE A AR 2011 7€ 13UHH
284714 AAlskdt

AE BAe SPSS 12.08 AREte] HITEA g9l

A, Hit, dud, EHEA(ANOVA), 319184,
WAREA 55 sk

IE-E R}
1. 8K o|FHIZE ola|x]

D) A FAIE2] o]u]A] 2]l

SHA] o FAEC thgk o|n|x] 8RS FE317] et
FEEA ol oJgh QA& At ALk 107
¢l HErks Ad7gste] Hl e 2(Varimax) ]3]
3 Q912 w==3}7 Cronbach azto 2 AI=E 7A=3}
AHa>0.7). §+A] o FARE o] A= <Table 2>of4] X
+ v} o] ‘agzel oA, A8A olm A, d
W olm|xP, “AFA on|x]’e] ¥] 7R glo] FEES]
o, o] 471 QRldl gt A A2 79.9%= LiE}
A gEA] o) FAlEel thet om| A& vl & sy
ol E 2 ok

A WAR 29 80 dFord, ‘mAIRZ Ao
op, ‘agsdHoy, F97F Aok, dnkHoly, ‘folst
op, ‘stEsitk so= PR ‘a2zl onAg}
L st m, 89l AR ghel 7 AAl YEhY §HA]
O FARE on|A|eM= gEe o|n|A7} F/AES
o 4 ATE F AR 891 A8 onxP R W)
A=t “ALAolrp, ‘GFEHolty, TlsHoltp, ‘=X
Elalty, ‘HFeity Fo] EIFE o, Al WA 8l
el e, &zl otk R FAE o] A
om|AP = sttt vl M 81 ‘R&Hop, ‘A
wsiep, dsAolep o] o] Z3HE HTH o)A
2hal Wrgst it ow|A] F&4¥= Ju & Shim(2010)]
ATollA ghA] A o|m|A)7E HEA ofn]A|, alEelE
ojuA], 284 oln|A|, AR1H omAR FZH Avte}
FrAFFA S, Ju et al(2009)9] 7oA BAlf e Al
F om|A7L 8RR, Lm AR, YA, AEeAFoR
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(Table 2) Factor analysis of images for Hanji clothing products
(n=207)
Factor Description loa dljr?gt(z/ralue Eigen value Cum. pct (%)  Cronbach's a
Modern .855
Urban sensible .840
Luxurious 811
Luxurious
Refined 788 6.369 37.467 911
Image
Romantic 746
Elegant 706
Fancy 598
Practical .888
Active .873
Practical
ractical Functional 847 3.561 58.411 858
Image
Sporty 578
Comfortable 555
Wellbeing Favor health 915
2.199 71.347 .809
Image Environmentally-friendly .853
Folk .858
Traditional .
Simple .840 1.466 79.968 783
Image
Traditional 557
228 Asfe} YABgov, B ARAE Thate] & & JPsHelAN @Y olnlx A% FFOR AHgE
HlRFEo] W olmAE 2 gl Selsglc. sloelel Bebech. Ju et al2009)e] SHPelHE Sl
P AFE oluIA7 40c) ool Aol 714, A8
A O)FAIE oln]A] @9l ’do] gt AlFL R QlAlete] Aol whE o)A x}o]
7b vehd wt ek,
AFAERE AHE, AgAet dFAox ] §HA] 9
FAIE oln|A] xfo]7} VFERAA| ek
A k] A=l rksellAM, dFelMs Al &
[}

2) AFEAA wels
A JFAE olnlAle] AT BAH Walo] T ol
ANOVA B2 Z3}= <Table 3>7} 2.
o] > 2
Aol7h Lt o4
A

1=]
ol whe A ofFAlE ol A|e] ApolE A
g mE x
&2jolal

3}, AEA oju Aol 4
o whdrrt 9 o)F AEd s & o
A= Aoz e,
A SJFAF olvl A2 Azojo] wef 24

nhEolX] AR O] E3H4 o] FARRE MEt HAFA]

o] AFAE e s3] wheell A4 544K
35H SA4do] yehd Zole}t oA

AAE A SFAlE ovIAlE Avd Av), AR
AR 2284 o], WY olm||, HEA ofu] Aol

A wfol} veketom, A4 ojul < shyel, Ug

Agelo] B A Ao veht 4

0 Z 0| AIE|= dlHo|| &

o} 2=

S AEA AZ
A8 o|HA 7)15H0] AFor Frlee

EAoleta
ooz 94 ofF
g Az, 484 ofnlx), WY olu| A= o] 200l
400 oo = FAESE B WhEm, AEA ofnlA
£ Qo] e ) Whslol @A SRAE oA T
o Ui AR Ao} viehatek ek @l e L
S @A) slfAlEol AgAolt Zisdol Hon g T T
olebn =7l wlol, Aol SRS @A AfAE LT
o] AgHolEA Aol folsta §7 WakAel AEe]
93 Frletee S8 olF AE A% Ao B AL
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(Table 3) Images of Hanji clothing products according to demographics variables

(n=207)
N Mean S.D. F value
. Male 102 0.06 1.00
Luxurious Female 105 -0.05 1.00 0.782
, Male 102 -0.03 1.05
Gender Practical Female 105 0.03 0.95 0363
, Male 102 0.07 1.05
Wellbeing Female 105 -0.06 0.95 0940
o] Male 102 0.15 0.95 .
Traditiona Female 105 0.15 1.03 2144
20's 67 0.09 0.75
Luxurious 30's 64 0.15 0.90 1.106
over 40's 76 -0.05 1.24
20's 67 046 ¢ 113
Practical 30's 64 0.02 b 0.99 14370
over 40's 76 0.39 a 0.67
Age 20's 67 023 b 1.02
Wellbeing 30's 64 0.01 ab 1.03 4.712°
over 40's 76 0.27 a 0.90
20's 67 033 a 0.87
Traditional 30's 64 0.34 a 0.94 24365
over 40's 76 -0.58 b 0.89
. Seoul 105 -0.01 0.96
Luxurious Jeonju 102 0.01 1.05 .16l
, Seoul 105 -0.05 1.05
, Practical Jeonju 102 0.06 0.95 0794
Residence b Seoul 105 0.06 1.01
Wellbeing Jeonju 102 0.06 0.99 0-902
o] Seoul 105 0.07 1.00
Traditional Jeonju 102 007 1.00 1.017
Student ) 0.13 b 0.74
Luxurious Office worker 94 -0.18 ab 0.97 2.080°
others ) 033 b 1.18
Student ) 033 b 1.18
Practical Office worker 9% 0.11 a 0.93 7.258"
. others 41 033 a 0.55
Occupation Student 7 048 b 0.98
Wellbeing Office worker 94 0.00 a 1.01 7785
others 41 027 a 0.85
Student ) 0.40 a 0.89
Traditional Office worker 94 -0.10 b 1.02 12.1917
others 41 -048 ¢ 0.89
#0<0.05, *p<0.01, **p<0.001
a,b,c are Duncan's Multiple Range Test(p<0.05)
1) 3R] oFAIEY] FA=) T o=
2. SHX| o|FH|IZEo| cHst AH|X} SHEN SEA] o FAlE thet Anzte] Pee HAE} ol
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ol Gristion], AM87ddF} 7 <Table 4>l AA]
S

A o FAEEC g 2R A=, AR, T
mjel=e] F7HE ANOVA #4131 A3}, §h4] o)FA%<]
SRR FAE, AR Y, Tl Afol7 YRt om,
A SJFAIF Afololl= mlRke] ] Zol7h Tt
= A Al ARE el Al WAL #A=T) Al
S| vebske ], #Alwel njs) AR o] obA H
L o)l gk 2RSS Wilo] SrkskaL Sl 3%
ot} MRt s FEstr kA ol A vl
3SRt Fashe & < Sl AE FA 3 °ﬂ
2Rk Bjeel Eel Tk A7H(Kim, 2007) 1
TEA FEl ek AR e Bl Hlgf o
of, AEFA FEell thgh =2 dilo] AR R
AHA Feke AV Yebds & 5 ok

A o FAlE el tiE &l Bl Ald w2 FHA
SFAIFE Mz, 27k, &7, AU, 3, e, &

W $o2 Uesich olel AR B EEA 5

n{m r&: ;

W Ru O

I

r& PV e J&‘i

Aol $3ta, A felel Ade Eo E7kol
nEeeAR AgAgel the a4 3 B

o Az, A, telol gk Bile] S7tele]
ole} oA},
A lFAE

2
T

ol AR ol AlY B AlFS &

A7 vepdoh. webs @A) o FAlEel EH%L i‘ﬂlxlfJ

Bae vl Pl ol@Al7)Y] Sl AE el Ba
sheje} wajec,
B oIF AE B ol o2k A1 e AES

==

AzAFS = Vehgtor], Fulelsrl Al e AEL
Sefol 2 Vehiith et el AARE 71 Bout
FulelEr} vhe: L8 FA) Aol BlEa Qs oAl
Foll o AulAe] REr) ol AEe] 4 2 o
A91 ol A Hart Ueka AzEr.

opellr] b ujel o] B SlRAE Fo M=
o vhat #alst Folelert A treponz Aol
o &) Mz Al Bk AE Aol Wastele Bt
.

2) ATEAA WA A oFAIFe] F=} T
o oj%
B} e A AT S FEo vhate] 24}

=0
dPge] Q17 FAA welel] g dAms) Fojelze)
pol2 slelsty] Slste] ANOVA R4& 7, AJuzt

(Table 4) Interest degree and purchase intention about Hanji clothing products

(n=207)
Behavior Interest degree Experience of use Purchase intention
Mean Mean SD Mean SD F value
Type (ranking) (ranking) o (ranking) o
Underwear 2.95(4) 1.177 1.15(5) 0.358 2.94(3) 1.209 213.930™"
Indoor clothing, 2.97(3) 1.142 1.10(6) 0.296 291(4) 0981 298.660"
Sleepwear
Outerwear Shirt 3.21(1) 1.196 1.34(4) 0.649 3.26(1) 1.503 131387
Town wear 2.59(6) 1351 1.10(7) 0.303 2.34(5) 0.882 147.378""
Hat 2.22(9) 0.816 1.00(8) 0.070 221(8) 0.782 238.144
Scart, 3.202) 1.240 1.38(3) 0.679 3.142) 1304 178487
Other Handkerchief ’ ’ ’ ’ ’ ’ ’
Clothing Necktie 2.28(8) 1258 1.00(9) 0.070 2.1609) 1114 109.916™
Products .
Socks 2.87(5) 1.083 2.09(1) 1.680 2.30(7) 1.160 15.843
Wallet, Bag 2.47(7) 1343 1.39(2) 0.707 2.32(6) 1423 48.938™
F value 19.320™ 47.830™" 22,020
#<0.05, **p<0.01, ***p<0.001
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#x| SIRFIEO| olnlxlet Lulx} Sy 7
Ao mE Aol Yo AFT} Aol WE frolgt  olgelr] Ashi wpsh Lol Q1T BAH wel Fo
o)} kb =t 4 jol wel kAol §2) o RAlE] Uig #

Aol mHE AA ARAFA the RS FrhlE T H.%A Frel=j2l o]} et eido] b

S*‘i

18l A= <Table 5>¢F 2t} ¢3do] 20t)ollx 40
/1S A ARAIEE te #AE, 7o
7kt e, 53] M=ok el AlFel tiek
whE EQ} Tjels=e] Aol B% A YERd
40t o) A 3 hdek FA M=ok Wl AlF
7ol dgstejet olSHct.

A Gell whe A S FAIES] BAE, Tl Alo]
& A9 ZF<Table 6>, Aol Hlal 2713 -9
FHA] o FAlEel tigk B, Fjol vt Egkon, 53
A M2ZAFE AREA ] IEet Fujabt 7Y =
Al vt ol2fdk A= s Hjs) Al g
A7 ANF ek Q12 o] WaL, ARFE AR
750l ARER 2] B4 @A) M2AIF tigt w4l
Tl =7t & Aol AAZI) AEIAR whE AFE
off thet 2m]A} e} ol thek SA-H(Kim, 2007)0lA4]
AR Aol wh AT Apol7t vk, veol7t
Eoldss ATIA dE ARl oA, S
AT ] AA vERY Aol dx]gitt

o M1 2 i
rr

2

L ARSI} P} Flstglone
4 Sl XﬂwJ i Aol Bramsh o)t ke
NzshislR AEE 400 o1, AelS thgo s A

Z Juksl= Ao| nlEkEslgel AR

°" Ju o2

9| olo|X|oi| whE 2ot FoHel=

w
|'0II

tX| o FH|IE:

A ol gk 2nlate] Balws} el
A AFAEL olulAr} vl A ke AuiE Avks
<Table 7>} 2t} k7] oJFAIZE ] FATE 287 o]
n]A], Ay olm| AL FFE WAL, H*E{—ﬁr o)A,
A5 oAl A3l JL vlAE Ao Yei
=, TA o FAlES ShefshAu a2yl HEA o
MR ETR= 752 oA 17343 oln A& 7= Al
Foll theh |7 =7 vekstth. g4 of7AllEe] +
sl BAlmeh nkdslA) Aol et 2187 on
A, A ol z|7} J&FE w|X|a1, uFee oA, A

54 ol $AQ) G nHor], 53 AEAH

(Table 5) Interest degree and purchase intention about Hanji products according to age

(n=207)
Type Age Interest degree F value Purchase intention F value
20's 230 ¢ 2.15 ¢
Underwear 30's 2.77 b 34.129™ 272 b 54.624"
over 40's 3.68 a 383 a
' 20's 2.40 ¢ 2.34 ¢
I“d‘s’fere;\lsetzsng’ 30's 294 b 18.842" 289 b 27.738"
over 40's 349 a 343 a
20's 237 ¢ 279 b
Shirt 30's 3.19 b 457817 393 a 623137
over 40's 397 a 399 a
20's 284 b 275 b
Scarf, 30's 338 a 4364 331 a 4.564"
Handkerchief
over 40's 337 a 333 a
20's 239 b 1.96 b
Socks 30's 292 a 12.685™ 2.52 a 4.633
over 40's 325 a 242 a

abc: Mean rank means with different subscripts are significantly different at p<05 by Duncan test.

<005, **p<0.01, ***p<0.00]
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oFIA= PIEHT TS $A9l el A ekt A 7h A Urehkomm X SR AE AP Alel) @el
£49] ofn A} AXW Pulelr} ol &k 5 glek A A4, TlsHclEA AW Nee ¥

web 284, 715 Hole Aol folska A8 713 AEATHE B4 SRAE AP Svk 7bsete
4ol @4 olFAF et anlAle] palmel Pujols e oA

(Table 6) Interest degree and purchase intention about Hanji products according to occupation

(n=207)
Type Occupation Interest degree F value Purchase intention F value
Student 233 b 2.19 ¢
Underwear Office worker 327 a 17.702"" 321 b 29.038""
others 330 a 3.65 a
Indoor clothing, Student 249 b 238 ¢
Sleepwear Office worker 322 a 10.666 3.1 b 22.090""
others 323 a 343 a
Student 244 b 282 Db
Shirt Office worker 3.60 a 28.992"" 378 a 37.470"
others 3.68 a 341 a
Student 2.86 b 278 b
Scarf, . . 5
. Office worker 3.35%a 4278 328 a 4.428
Handkerchief
others 345 a 343 a
Student 2.47 2.07
Socks Office worker 3.17 9.456 " 3.44 2218
others 2.88 2.38
abc: Mean rank means with different subscripts are significantly different at p<<05 by Duncan test.
#9<0.05, *p<0.01, ***p<0.00]
(Table 7) Effect of images on interest degree and purchase intention
(n=207)
Design Images B B t F R*(4dj.R)
Luxurious -412 -344 6723
Practical 537 449 8.766 470
Interest degree 44.872 ’
Wellbeing 209 175 3.420 (:460)
Traditional -414 -346 6764
Luxurious -385 -256 5418
Purchase Practical 610 406 8.587" 549
o 61.396"" '
intention Wellbeing 297 198 4185 (:540)
Traditional -794 -528 -11.180°"

<005, *p<0.01, **¥p<0.00]
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4. 8tX| olFHIEo et T Al 13 £

U hA] o FAlEC gk HAE, ARAE, Fule]
ARE AR A3, @A) o F Al dAle FelejAl=E
Eou AR A0l L Aow Yeptomg it
Tl Eo R Ve & JEE A7} gkA] o JAlE
T Al YRR, A, 71543, FE, 7H SelA 7P 1L
gehe S48 AT Hglti<Table 8>, /ol whe} Auw
W, SAHORE AgHe] frofgh ato|7} glo] W BT o
AR1E 7P 94 aelehs 2R JERth

AFHEE= FAHSE Fogh 2ol (p<.001)7} vFeRt
20th= oARRlS 7P WA arelshH, 30ti= dRkle
71578, 40t ol delM= 7HAS 9o Jrelshs v
A ozl a7t 7P A et Axks e ), g
2] o) 7AIE A Al 20, 30tHE 918k o F= TRl
APASHE FaL, 40t ool AnAlE tido R she g

(Table 8) Attribute of Hanji clothing products

A elf 7hAs} FAo) £ oJFE ARHTHY Fo)
7 A v TS Fuhe anAFo] Fum & glo
2je} oSk,

AFAEEE frol9) Aol tehtA gigrort A
Zolr ), AFAloli e TARIT G 7120
B JRAE P9 A $4 nelhe teht @4
IR AF AL L Bl A B JFAES] Al 2
A Aol Fage & ek

Az e taslel, ARAT 1 9 sk
Pzt FAE Tl A S4491% Tefsle] nel e
A FAE Tl Aol 4 3l &4 Astsh AL
ekt 53], 400 olgel Hgelse Aag 2%
S o) FAIFATL Vs A AT 5 9

o

f

H

Unit:N(%)
Design  Textiles  Functionality — Quality Price Total X’ value
Male 28(13.5)  16(7.7) 17(8.2) 22(10.6)  1909.2) 102(49.3)
Gender
Female 25(12.1)  13(6.3) 19(9.2) 23(11.1)  25(12.1)  105(50.7) 1.388
Total 53(25.6) 29(14.0) 36(17.4) 4521.7) 44(21.3)  207(100.0)
20's 33(15.9)  6(2.9) 11(5.3) 11(5.3) 6(2.9) 67(32.4)
30's 15(7.2) 7(3.4) 15(7.2) 15(7.2) 12(5.8) 64(30.9)
Age 44.294
over 40's 5(2.4) 16(7.7) 10(4.8) 1909.2)  26(12.6)  76(36.7)
Total 53(25.6) 29(14.0) 36(17.4) 4521.7) 44(21.3)  207(100.0)
Seoul 29(14.0) 15(7.2) 19(9.2) 22(10.6)  20(9.7) 105(50.7)
Residence Jeonju 24(11.6)  14(6.8) 17(8.2) 23(11.1)  24(11.6) 102(49.3) 0.960
Total 53(25.6) 29(14.0) 36(17.4) 4521.7) 44(21.3)  207(100.0)
Student 33(15.9)  6(2.9) 15(7.2) 11(5.3) 7(3.4) 72(34.8)
Office worker 17(8.2) 18(8.7) 18(8.7) 188.7)  23(11.1)  94(45.4)
Occupation 40.988
others 3(1.4) 5(2.4) 3(1.4) 16(7.7) 14(6.8) 41(19.8)
Total 53(25.6) 29(14.0) 36(17.4) 45(21.7) 44(21.3)  207(100.0)

<005, *p<0.01, ***p<0.001
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g2 o FAlFel et An|ate] W} Frufjelwo
ol T4 o FAIES] on| A} v|AE Y AR
7] $late] oln]A] Q1S Wrstal, AwlRbe] R,
el o] QI FAIA] Wele] whe Amlate] xfolE whet
atlom, 7l Al ek A 2 Aol A=
et 2k

AR, A JFAF] olvAE AEzER, e
2, A, ATE T Ul 7HA aclo] FEHIA

A, 2, A%, AFA B A ouAlE e 2
I, A, DY, AT on|AelM dF ¥ HPE
Aok vk, Aol S7KFE A8, A oln]
A7F S7rer e, A ojnlAl: o], gAY’
ojmAl= 2gelo] sl 7= Aoz et
gl AFAe| whe ofu]A] xpole vrEREA] ket

AR, A ol FAlEl thet 4 Pejs AAw=e}
Tl X AR FA vlaek A, A3 o] Al
d vta el BAE o2 STkt AviAk
Awet Fujeart AU & A gRAEFS A=, &
7hE, 531 0=, ARl AY Be AFe
2 ekt

A, A S FAIF] A, A%, AFA 9 H9d &
Alwet Fujoles Aui Ad), A Ao we
o zfol7} vttt @A) o FAlE el ek dilwet
Tulel=e dge] TUFE, SRt gl ¢
o the F7kat ek

oA, ek olfAlEe] Balmel ool AE o
nA} HAE G AUE Ad), @A oRAIFe &
Aot Fujelmels AEA ofm|A|, Ay ofw]| A7}
FFE vA L, aFzEle ofulA|, HEH ow|AE

549l e WA= Aoz ek

A 23, AR 203000 B, 7
oPe 71A, FA o lton], Aeizt sHe
TR, Agle 2% FA o ) A Teldict
o ek

opgel AntenE B4 RAFE Aol TS
5 g, WP ol AL s, AEE olulA
ahle], UG ofmlAE Hgle] FaA =AlE Ao
= vetgton], A wan Pl A e @
A SJF AFE M2, 27hE, £ 202, Aol

o
o
(=S
k=S

fil

AY e AFE PuE Vehdrh £8, 4 o FAE
o tig BAE, AHS7A, Pk o] 2HES
=, sHmch 2412) 9o B 2715, 400 ol
Aol Zgele @A IFAE tig Pl A AHAe §
Moz Jeslm 400 olde] H421e F igow 4
A3 B4 olf AEL sk Ro) HieHslel) o
2R

TR, B S B olR Al Oigk ofmAis) &
IAe] Bals} Pulelre] e 242 A2 AF A
o 24 Fol AR Aolmw, ot Ty A
g oz s ma @ olRAEel e 27
ofml] B @elf AFN 71 BT} e Mol
A7k Basithn Y. 84 ol AF
Hke] aejel olmlA] ¥l Fal el
9 ABA B4 A2 BEF R A H88 A=
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