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Abstract

The purpose of this study is to find the differences among the clothing brands through examination of present situation
about uniform design in domestic coffee houses and provide the basic materials in developing uniform designs to
reflect the brand identity. For research contents and method, the overall circumstances were examined about the domestic
coffee houses and their uniforms at large via literature review. Then, characteristics on their 10 uniform designs were
reviewed according to item, color, pattern and accessary. The following are results. First, cardigan, cap, and necktie
according to the individual brand are added with basis of shirt and apron in composition of coffeechouse's uniform.
Second, in cardigan, those colors including black, navy and brown are used, reminding of the coffee. Brand logo
or symbol is also presented on it, which addresses the brand image. Third, the kind of shirt consists mainly with
long or short shirt blouse and long sleeve or short sleeve pique shirt. Job title or gender differentiates the shape and
color. Fourth, one-piece type is commonly applied for the apron. At the same time, a short skirt is put on as well.
An image expression is often found by the unique brand color also, but mostly, some dark tones like brown or black
are largely used. Fifth, in cap, various kinds are worn including the cap as in the case of baseball, fedora, beret,
and hunting cap. In color, black or brown color same to that of apron is common, which fails to show differentiation.
Thus, consideration of color remix with application of brand symbol is thought to be an alternative to this.
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(Table 1) Targeted coffee houses

=135

1. ZA e H

B Ao AR 2]9r]E-SBS CNBC &5 Hal
Szt e Juf AR AEE AN “Coffee
shop brand research", 2013)2} & <=9, W& + 5L
Hste] 2P, Ay Hl, F2~FA)(Pascuccei), 7HH[H]
v, A2y, ojtjokldiya), Eels, FHaEdols, =
F(Droptop), Blgx & 107] B=g A4t
<Table 1> FUIZTARRIS] dZ sehs 93t AR
2013 1294 274HE 20143 1Y 28U7kR] 2A]sti e
H, F5, ARGl AHE F 2070 v A st
o B A 2 ARRIESS S8 AR ITE g &
© AEEA] FuEtARl 70l st AES
ZRgakal Sl Aol FEshe] EA A AlekelaL,
ADATHER (R, M=), dAul, A (]
Elo], Bah)e] YRl 54& ARSI

Domestic Number of
Division Brand Franchise type IR, domestic store
P (based 2013 )
Starbucks Direct 1999 about 602
Foreign
brand Coffee Bean Direct 2001 about 226
. Direct /
Pascucci @CIFF‘ PASCUCCI . 2002 about 336
Franchise
Direct /
Droptop .,@ DROPTOP Franchise 2011 about 100
Angel-in-us Angel Direct / 2006 about 825
Franchise
. Direct /
Idiya Franchise 2001 about 1,000
Domestic et L4 Direct /
brand Cafe bene Coffé be;'ne Franchise 2008 about 925
wEToN Di
Tomntoms '?s‘,"ﬁ F 1rec}'1[./ 2001 about 402
TOM N TOMS COFFEE ranchise
Twosome place ATWO?_?ME_ L BCE Dlrect./ 2002 about 404
dessert cafe Franchise
Direct /
Hollys HOLLYS @ COFFEE Franchise 1998 about 397

Note the coffee shop brand web site(http://www.istarbucks.co.kr/, http://www.coffeebeankorea.com/,

http://www.cafte-pascucci.co.kt/, http://www.cafedroptop.comv/, http://www.angelinus.co.kr/,

http://www.ediya.com/ediyaindex.asp, http://www.caffebene.co.kr/, http://www.tomntoms.comy/,

http://www.twosome.co.kr/main.asp, http://www.hollys.co.kr/)
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[Figure 1]
Starbucks uniform

[Figure 2]
Coffee Bean shirt

[Figure 3]
Coffee Bean
piquet shirt
(Photographed by the author)
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[Figure 4]
Pascucci uniform

[Figure 5]
Pascucci uniform
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[Figure 6] [Figure 7.] [Flgurg 8] [Figure 9] [Flgure 10.]
Drobtop cardioan Droptop piquet Angel-in-us Angel-in-us _shirt Angel-in-us piquet
ptop 9 shirt cardigan g shirt

(Photographed by the author)
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[Figure 11] [Figure 12] [Figure 13] [Figure 14] [Figure 15]
Idiya shirt Idiya apron Cafe bene Cafe bene Cafe bene
cardigan shirt apron

(Photographed by the author)
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8) EFNELA(Tomntoms)

Erelet= ‘Refresh your body and soul’s &£2710

tlo

[Figure 17]
Tomntoms
apron, hunting cap

[Figure 16]
Tomntoms shirt
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[Figure 18] [Figure 19]
Twosome place Twosome place shirt,
vest apron

(Photographed by the author)
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[Figure 20]
Hollys cardigan

[Figure 21]
Hollys shirt
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[Figure 22]
Hollys apron

[Figure 23]
Hollys cardigan

(Photographed by the author)
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(Table 2) Uniform design about domestic coffee houses 1

Brand

Q > = —
S 2 § § & g £ § =F g
s 8 e 3§ s £ g = B2 Z
& g & g 5 8 g & 8g <
= Qe <] 3 2 = é 1= 2
Item @ 8 & @ a
Sleeves Long - - 0 0 0 0 0 - - -
length Quarter - - - - - - - - - 0
Yes - - - - - - 0 - - -
¢ Collar
a No - - 0 0 0 0 - - - 0
r Yes
d Brown - - - - - - 0 - - 0
i Color Black - - 0 0 - - - - - -
g Navy - - - - 0 0 - - - -
a Textile Wool knit - - 0 0 0 0 0 - - 0
n
No 0 0 - - - - - 0 0 -
Brand logo, Yes - - 0 0 0 0 0 - - 0
symbol display No - - - - - - - - - -
Short sleeves piquet shirt 0 0 0 0 0 0 - 0 - -
Long sleeves piquet shirt 0 - - - - - - - - -
Form Short sleeves shirt 0 0 i 0 0 0 0 0 ) 0
(blouse)
Long sleeves shirt 0 - 0 0 0 0 - - 0 -
Quarter sleeves shirt - - - - - - - - 0 -
White 0 0 0 0 0 0 0 0 -
Pale blue - 0 - - - 0 - - 0 -
Pale pink - 0 - - - - - - - _
S Brown - - - - - - - - 0
b Red - - - - - - - - 0 0
i Color
. Red purple - - - - - - - 0 - -
t Black 0 0 - - - - - - - -
Purple - 0 - - - - - - - -
Navy - - - - - 0 - - - -
Red-+tblack - - 0 - - - - - - -
Check - - - - - - - - 0 0
Pattern -
Plain 0 0 0 0 0 0 0 0 -
Textile Cotton 0 0 0 0 0 0 0 0 0 0
Brand logo, Yes 0 0 - 0 0 0 0 0 - 0
symbol display No - - 0 - - - - - 0 -

Z3 gdglon], AP Whsks epiac) AV A, FUE PN e BAsel T £E
AIE T AVARA F FUEe AT FUES T BASele] Aol A sk, Balse] wel ofo]
weke] Aol HE51ES S Qe BT Qubdel W TR WelA] ApAke] AAL whegste] AolE
ot B Qe & 4 Ugieh et Fu) Avadol
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(Table 3) Uniform design about domestic coffee houses 2

Brand i a .
Item =
Form Waist .apron style - 0 - - 0 - 0 0
One piece style 0 0 0 0 0 0 0 0 0 0
Black 0 - - 0 - - - -
Brown - - - - - - 0 - - 0
Navy - - - 0 - 0 - - -
A Red purple - - - - - - 0 - -
p  Color Khaki _ - - - - - - 0 -
(1; Purple - 0 - - - - - - -
n Grey - - - - - - 0 - -
Green 0 - - - - - - - -
Pattern Plain 0
Textile Cotton 0
fﬁilk;gi;lay Ys 0 0 0 0 0 0 0 0 0 0
N Yes - - - - 0 - 0 - 0 0
g No 0 0 0 0 - 0 0 - -
l}( Brand logo, Yes - - - - - - _ R 0
e  symbol display No - - - - - 0 - 0 -
Baseball cap 0 - - - 0 0 - - -
Hunting cap - 0 0 - - - 0 0
Form Fedora - - - 0 0 - - _
Beret - - - - 0 - 0 - - _
Black 0 - 0 0 - - - - _
Brown - 0 - - 0 - 0 - 0 0
H Navy - - - - - 0 - - -
a Grey - - - - - - - -
t Color Red purple - - - - - - - -
Khaki - - - - - - - 0 -
Purple - 0 - - - - - _ _
Red+black - - 0 - - - - - -
Brown+beige - - - - 0 - - - -
Brand logo, Yes 0 0 0 0 0 0 0 0 0
symbol display No - - - - - - - 0 -
o Yes - 0 - - 0 - 0 - - -
Gender distinction
No 0 - 0 0 - 0 0 0 0
Position distinction Yes 0 0 0 0 0 0 0 0 0
No - - - - - - 0 - - -
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