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The study of the relationship among perceived risk of apparel purchase,

control, and impulse buying
- Focusing on intemet shopping mall consumers -

CLE
Favistm A7 Adm g}

Chung, Mi Sil*

Department of Home Economics Education, Gyeongju Campus of Dongguk University

Abstract

The purpose of this study was to examine the relationship among consumer's perceived risk of apparel purchase
in internet shopping mall, control, and impulse buying. The subjects were 319 female college students in Gyeongsang
provinces. The obtained data were analyzed by reliability analysis, analysis of frequency, factor analysis, cluster analysis,
one-way ANOVA, Duncan's multiple range test, correlation analysis, and t-test.

The major results of this study were as follows:

First, three factors of consumer's perceived risk of apparel purchase in internet shopping mall were identified: size
risk, trust risk, and social/psychological risk. Second, the subjects were categorized into three different types of groups
according to perceived risk: high perceived risk type, middle perceived risk type, and low perceived risk type. Third,
three control(self-control, goal-control, and desire for control) and three impulse buying(impulsive buying for showing
off, impulsive buying for excitement, and impulsive buying due to memory) were identified. Fourth, there was significant
difference between strong control group and weak control group on three factors of impulse buying. Fifth, a significant
positive correlation was found size risk and three factors of control and a significant negative correlation was found
self-control and three factors of impulse buying.

Keywords: internet shopping mall, perceived risk, control, impulse buying
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319909l o m g AT 200 0]/3¢] Ao -85
AR EE B A1=2] 23) dhAel K9 2EeAe Al

a3l it WA ;w,gq s A7) F AFH THE
g NBERa, FHRHA I AFE aesle]
7o e 37HE’ A3 F K- T3 e ARest
Aot w3k YEXZE gelEo] A FHek 7kl §-23F x}o]
7} QA Yolry] 9ste] AdwSEMT U HAE

e ol

o ¥

2 AHgste] ZIeR 1 Ak <Table 2>0] A
shglch. e 12 Al 8919 JPAL B B H5E
Uehylo] m9)8ix]zt Aekoz, Ad 32 A 9919] 93

<k
o2 FAEYTHE Mun(2011)9] el A w).

At w5

13O ==

Jepilo] Ag@A7t Peko s v

T T =
galolk. A 2 987 Al 71H 29 mFolA 9]
(Table 1) Factor analysis of perceived risk of internet shopping malls
1 0,
Factor Ttems Factor Eigen — p cliability Vo of
loadings value variance
I have the worry that because I am buying a 76
clothing item sight-unseen, it will not fit me. ’
Size risk [ feel like. the actual pr(?duct would be different 24 283 63 19.26
from the image on website.
I am concerned about the fact that different 7
manufacturers have different sizes. '
I feel insecure using credit cards. 73
I am worried that the product might be damaged 70
during shipping. '
Trust risk My personal information does not seem to be 68 1.56 62 18.53
protected. ’
It is unclear where the product was made and the 54
how it was distributed. '
Products on internet do not seem to have the high %2
quality. '
Social/ Products do not match with my image or social 67
psychological class. ’ 1.17 .62 17.73
risk
Quality, color, and design of products would not 66

meet my expectation.
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A2 Aeker) wa Q997 Atk Be A4S
Uehlle] 291842 Heko 2 Wushairh. 29AX2
wol Saks AFES HY 2B 2o oFE T
9 ol @ A7) el 29) A7) 2 A e
3 03, eI AAT WSl KA A, AFo]
F2UA @ A 5ol vske] gol deista glglek. ol
o viste] Al Foke Auge of% A

AR =F, F9] 3= o5 on|#] Sl thste] 2
A AR 274 S Hollo. ARGl &=
AlES AR Sl AlERTE E oA
B IEYl 220l o) {E Tl Al thshe] o=
= BHEE 271a JUSIHE ol Ay HYl &
e oF 7l Al =7l AETE Aol w2
A2 sk da AN, SAFAGHEE,

APAZSe] A A= FskE + UUchs Hong
(2004)2] A2l A, QIEY £FE o]g Zu]Ae]

Fo| AAALYET A Aoz TR
the Parks} Cho(2012)9] 78 A|=|3ch. gkl 212]9]
A2} FAAAZE 3% 2ol ofn] = zfol
wolout, 59z A9 FABANAHRS 4919
Azbgete] AT WFol &3 F - A @A
9] A eto] ApshEgich. o] 2o Qe 2%
o olFE FulE W 2ok Bol A LlAALH
woll S3he ARFEE 53] 9% Ao|=7h Bol B4 &
Aoz %HHHU% SEFES
¢re 3 AlA A

3) o FolE

QB PR e Tl Bl AE 3

oA ofFE FuE of 7 2 e %4013}3 *ﬁ
ZhEl= 7, el aEd HEshe Hu
7Y Al F8 AEFeo] E3HErh
<Table 3>7} o] Yl &g EoA oFE i
o] e FEA QEsHA Polx HY| w7t
30.3%2 7F E=okal, I the-e ‘Ao tiks| A7) 24.
8%, ‘Hz|3k AlZkjol| 0|83 5= QlojA’ 7} 24. 1%E U}
ERgtth. o] A2 ANl Aol oFfdE-S sk 7
2 o7t AFF o] Jhese Ho® et
Oh(2000)¢] IT-E x]z]—s}uq, Kim(2012)2] A7-o|4] 2l
HYl &g EoA oFE TYshks ol =2 FEA @&3t
A kot w7 wﬂfoﬂ’ THA o] AgEAY, AlFo] Tk
A o] EAE Hl AR vls=gk Aot
JNEN g Eollx] o 75 Tl wlo] T2 ‘Alo]
Aol AbEa} NXﬂ A3Eo] zpo](AA, TRl S)7} 9l
2 ZobAP7E 71.3%, 1 v ‘ulghEe] B35k
’d whZol 7} 18.6%= UebtoH, TiIBET} fE
1 oA 7E 2.6%2 7 B2 BlE-S HSth Aol
o] AsE AA| AFEo] atel7t & A Aok vl&
o] w9 =A Uehd dil= 5] A Aoy txt
o] et FEo] vlAEHAl Eekzlol Uﬂra} Ul 4, 7]
AR SHAAME AL Hal o] Yoyt ElleAl &
o TR e ASE A4 & duha Ak Fe=
AAAY, BUHE B3t AE-S B Ao st
214 dolE 5 gl 2ol &4 e] A7} ukdE Ao
2kl s Erk o] 7l Kim(2007)9] Aol IEYl £
FEAA JFAIES T o uREe] 7P 2 2t
Qo] g FFF wiYEe] zpolditks ATl
dxgkct gk QIR f=o tigk deivt 7P @A
et 2l 2 7o ffxpt stEel vk HS 7t

>
mz
m{n: o |m

>

SO [
o

o

¢

¢

(Table 2) Clustered group types for perceived risk of internet shopping malls

Group High perceived risk

Middle perceived

Low perceived risk

Factor group (n=120) risk group (n=100) group (n=94) F value
Size risk S0A A48B -1.14B 199.93%%*

Trust risk TTA -.76B -.15C 109.58**

Social T9A -43B -54C 96.75%*

psychological risk

A,B,C: Significant difference group by Duncan test
**p < .01

- 880 -



iR ToheIAIZ, SH, ST 2l

A AT - ELEE LIRS BMoZ - 9

b

kel l, Joung(2004)2] d7rollA] mlEthe] 7&Kl
Hlg) o) FdE Tl § wdtolut HEe) id AFS =
Al AZDARY, ARzl et 9132 YAl A4k
A Ag

QANEN g Eol H&shs Sl <Table 4>9F 2o
‘Ao 1287} 36.5%, ‘AFUe] W ool
26.4%, 3k 2ol| 1-23)'7} 24.8%= RS} o]H3k 2
e Y TS R JHYl S ES T
5T EE AR Kim(2012)2] A-ollx] Il 42
BE F&3he e o 2ol 1237} 7P waL, 2
go] 2-3g] 132 Yepd 33 2polE Hl=d, o]

AL B A7e] 3PAE 5ol vls) ula Akl
F7h Be o EeIely] TR Aow SNtk oF

T Al Fo ARFGE Tk AR} 44.3%, 5
AF70] 35.2%E Hof, Kim(2007)2] AolA Al87t=

(Table 3) Pros and cons of shopping clothing online

uehd At} dA)gi.

2. SH|

D FAll g 29EH

EAl= KMOZo] .82, Bartlettd] fro]&-go] p<.01 o]
Aorma FEo Fof vl QlEd AFe slow
Heldt) ol 272 15709] &3l thshe] Varimax 3
AHE ARESE FAARQREA S Ak, 89 H3t
o] B2 Ule] o] AAEAN L™ 374e] g2lo]
=S

<Table 5>2} o] FAlo] 37) Q2lE0o] A3l =
F2 oF 53%%ck 291 18 ‘U AAlS BAIBHA &
b o] oddd) U= T 2] EAES A

= =

T=

448

Pros of shopping clothing online

Cons of shopping clothing online

Pros Ratio(%) Cons Ratio(%)
Better prices 18.9 Possibility of buying imitation 42
products
Diversity of products 248 Unprotected personal information 2.6
No restriction in using time 24.1 Hassle of return / exchange 18.6
lexity of hi hoosi
Do not need to go out 30.3 Complexity of searching / choosing 33
the product
. Unlik f actual product and
Discount coupons 2.0 fiikeness of actual procuct am 713

website product

(Table 4) The average frequency and the payment method used in shopping clothing online

The average frequency visiting online shopping mall The payment method used in shopping clothing online
Average Frequency Ratio (%) Payment method Ratio (%)
More than 3 times a week 26.4 Make a deposit through a bank account 352
1 or 2 times a week 36.5 Telephone banking 59
1 or 2 times a month 24.8 Internet banking 12.1
2 or 3 times a month 10.4 Credit card 443
Never visited 2.0 Cellphone bill payment 2.6
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Aep Fof EFol EFEo] ArEAl el st FARtel P EE EEEClIH, AIEA = 78
= W ArellA Sag A daid 222 AR SRAEARE, SASTE S8 EYE

gg Y 2R 5 Ao, U wWEska Aol EAEo] Yeled obvke o] A2 AT dAtEe] =
S5 AlE ok T 2ol EFHo] 3 il FAIYY Hro] £ T AF-E B AR

ook 29l 32 U= i Fuel 7] wliEo] obdr} AzbdEr) B dTe] B89

E‘J—L
Aol 2 Aol g AL Folahrl, wEshu B Fof il IEAE £F SUH WFE ALGHo]
AR AL Holdhk, tolele AL s Aol Mg ole e shelRlos ERE/IE Sk Ha2007)e) o
e AuE rrsRY Fol Bael Zsol BAS S AVEAL A, Gl A5, 28 A7 2
T gcloz WSttt oleld ARE BAVE FRH  BF N5 A7) B4, 3 7142 THHUT, Lee(2001)
AR, ¥4 TAR, T4 &2 FAEAHE Sung = AEAlY ALl ARSI, FAIRIW, 54
3} Park(2008)¢] A7t} Wlmel HH vhedt Bk S 2 &, AAEA, A7EE SA, wARE SAlg A deet
Aol =EH FAE8T291S Sung? Park(2008)¢] itk
AT &l ERFEClLL, HREEALIS A
(Table 5) Factor analysis of control
1 0,
Factor Items Fac't or Eigen Reliability A’ of
loadings value variance
I cannot control myself. .84
I do not have enough control over my circumstances 75
(e. g. other people or situation). '
Self- I have a strong desire for control. .63 418 79 20,68
control
I have an adequate level of self-control. .63
I am too passive and listless. S1
I have an ability to have better control over my life 43
if 1 make up. '
I can choose or decide on my own what is important R4
in my life. '
Goal- I can set up clear, realistic, and meaningful goals. 78
2.00 72 17.89
control
I can take firm action to change things that I want. .59
Achievements matter to me. .55
I want surroundings to be organized, and I hate 7
vagueness and uncertainty. '
Desire for 1 try to collect as much information as possible before &
making a difficult decision. 1.22 .60 1422
control
It is crucial to control myself. .63
I am afraid of losing control of myself. .59
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FAlo) slato] ol ehiie Pag T 91t
o K-#T ZRHBNS AAeler] 1 A%E <Table

6>l Ak HAet 12 & 1119] Aggl B5 *'%i% g 1) ZEpule] QolRAl
FE Uehlo] =2 SAGe R, Jdt 2= Alel =

e BRR Uehlol e BATHo Bass ¢ FETURS KMOUS Bulers] felstie 271z

o FAMT S3ke AREe FAll die 470} g VIS SR vishe] Varimax SIS AREe T4

b Q’@?} zq\o —'—0]—0}111 3 —§_ %_L )H;S] =i lﬂ—/ﬂ Eo] —8-?_]5“&‘1% }\E]}‘]—E‘]'%\—Q-uqa —3—?_] 31:":5]'%0] ‘5}{% 47H9] =
51 o)

Fashcha A olol vkl e BAgaa & ¥ AWIHI

she AREE Mid S5 deln BAlgel wEsn) w ST SETIE <Table Tk Lol A he] fle] 2

(Table 6) Clustered group types for control

Factors Group Strong control group Weak control group F value
Self-control .67 -.65 244.31%*
Goal-control .68 -.64 244 .68%*
Desire for control 46 -44 77.95%*
*p < .01

(Table 7) Factor analysis of impulse buying

1 0,
Factor Items Fac.t or Eigen Reliability A) of
loadings value variance
If the design of clothing is fashionable and unique, I
. .80
would buy that even without a plan.
If I find clothing that I can show off, I would buy 74
Impulsive that even without a plan. ’
buying for If clothing looks good on me, I would buy that even 7 3.95 .80 27.56
showing off without a plan. ’
If T see trendy clothing, I would buy that even 68
without a plan. ’
I often buy clothing to refresh myself. .61
I buy clothing that I do not need in order to get the 79
gift with purchase. ’
I .
blrlr}l/I;ILlﬂgSI;/oer If high-pr.iced cl.othing has been discounted, I would 74 130 63 18.64
. buy that immediately.
excitement
If the price of clothing is low, I would buy that
.70
regardless of the weather.
) If I see the clothing that was sold-out before, I would
Impulsive .83

. buy that because of this memory.
buying due to - - 1.05 .70 16.78
I sometimes buy clothing because of the memory that
memory .79

I considered buying that item before.
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rflo iy
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Tl JFE vIXA eksket. ol#gk AR Woost
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AF 82le BA9 37kA] 8RIERP] A, HE B4,
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= BAETIY At 2] Arle & SAR, 34
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BAY EQES e ARER Bkl B
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ER= Sim(2013)9] AFE A A3,
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(Table 8) Differences of impulse buying among segmented groups of control

Group Strong Control group

Factors Weak control group t value
Impulsive buying for showing off 13.56 14.40 1.93*
Impulsive buying for excitement 7.17 8.11 3.77%*
Impulsive buying due to memory 5.72 6.16 2.32%

* < .05 *p < .01
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(Table 9) Correlations among research variables

. Social/ . . . . . .
Variables S.1ze Tmst psychological Impulswe.buymg Impuls1v§ buying  Impulsive buying due to
risk risk risk for showing off for excitement memory
Self-control 23%* .01 .01 -.24%* -20%* - 18%*
Goal-control A7%* .02 .01 -.04 -25%% -.10
Desire for ) pue 05 03 -.04 -.09 -04
control
** < 01
(Table 10) The effect of perceived risk and control on impulse buying
Impulse buying Independent Variable 6 t F R’
Impulsive buying for Self-control -21 -3.35%% 16.76%* 09
showing off
. . Goal-control -.26 -5.25%* 24 89%* 1
Impulsive buying for
excitement Self-control -23 4.15%* 23.51%* 16
. . Self-control -.19 -3.29%* 13.18%* .07
Impulsive buying due to
memory Size risk -16 -2.56%* 10.75%* 10
*p < .01
B 801 AT SEPAALLH S SIS FA 4 S, <Table 10:5) 2ol 1 FEFALA 2ol
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