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A study on the status of domestic jewelry market and Revitalization
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Abstract

Namdaemun Market is located in the heart of history and has the volume and the budget for nearly half of the
total Namdaemun. But it has been undergoing the crisis of stagnation without reviving the merit of only the ‘jewelry’
wholesale industrial cluster in the nation. The purposes of this study were that analyzed the status and design of
jewelry in Namdaemun and identified the characteristics of successful domestic jewelery brands and then the revitalized
the way of the Namdaemun jewelry industry. Problems being currently facing the Namdaemun jewelry shopping are
most likely caused by products’ design did not respond to changes quickly, while China’s jewelry products are in
leaps of the quality and the affordable jewelry market in Korea has lost the large number of the customers by china’s
cheap jewelry products. The most feature of successful domestic jewelry companies, Red Eye, Naughty Cat and Jackie
Moon. put the most effort to unique design development and then constantly develope new designs to meet the diverse
needs of consumers. It is a conclusion that the Namdaemun jewelry market need to produced under the name of
brand not by the traditional whole sale market style. Development unique jewelry brand requires a high-end commercial
strategy of the logo, packaging and interior. The high-end quality require for the advanced designs as well as the
study of new materials needed for the advanced materials.

Key words: Fashion jewelry, Brand, Namdaemun traditional market
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(Table 1) Analysis of Namdaemun Jewelry Market
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[Figure 6]
Namdaemun UCC
Contest
-http://blog.naver.co
m/ndmtft/220059721
051

Concept

Strategy

Traditional

Wholesale Market

silver, leather, metal, acetate, plastic, real stone, cubic, pearl, plating gold

Material

Interior
Distribution
Item
Price

Design

Trendy noble exotic
1000won ~25000won

Obsolete facilities, Conventional display

Retail Store

Necklace, Bracelet, Earing, Ring etc.

1000won~50000won

Coexisting of traditional and trendy design
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(Multiple responses allowed, n=28) (Material: Poll)
Number of
. . . . Number of
Production Form of Finished products from China companies .
. companies
Ratio(%)
Product design and production in South Korea is directly from the directly 107 3
owned factory in China '
Product design, contract manufacturing plant in China, which is operated by 6.4 3
Koreans in South Korea '
Product design, contract manufacturing factories in China and the Chinese 250 ;
operations in Korea '
Product design and production in China directly from the directly owned 0 0
factory in China
Product design contract manufacturing in China factory in China and Korea 25.0 ;
are operating '
Product design contract manufacturing in China factory in China and the 36 |
Chinese operations '
Finished product selection / accessories imported from China mall 7.1 2
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[Figure7] [Figure8] Gem
Manuet Stone [Figure 9]
Earing—http://rede Bracelet—http://r Sweet Noble
yemall.com edeyemall com Bracelet—http://red
eyemall com
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[Figure 10] Red Eye
Store Interior
-http://redeyeacc com

4) 3 X (promotion)
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[Figure 11] Accessries
Display Stand
-http://redeyeacc.com
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(Table 3) Successful

Jewellery Brand 'REDEYE' Analysis

concept
strategy

Material

Differentiated elegant design.

Customer safety material . Reasonable price.

Munikel surgical ,

Titanium etc. non-allergy material. swarovski. silver.

Interior

White&Black concept interior

ecofriendly material Solid wood and color

Modern lighting evoke vintage effect

Distribution
Item
Price range

Design

On-line store

Earing, Ring, Necklace, Bracelet
From below 10,000 won to around 20,000 won

Various with resonable price
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[Figure 16]
Necklace with

IC

LGA
UXURY BROOCH

2 &

[Figure 13]
Pearl
Ring-http://www n
aughtycat.co kr

[Figure 14]
Skull Motive
Ring-http://www
naughtycat.co kr
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[Figure 15]
Brooches-http://www na
ughtycat co kr

Various Motives
-http://www nau
ghtycat.co kr
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[Figure 18] Hawai
Store-http://blog.naver.com/nc
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(Table 4) Successful Domestic Jewellery Brand
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3. M7| =(Jakie Moon)

oAd=e g ol EtheS
3 A3 Bl o gzl AA|
Fde] 9 dME] Ba=s 7Y gt ©
o) AE Aditie} v
A 2=y
A} 1 o] YFot

At A2d Fe ofoldlos

Rkl

rol:
‘F

© o no T

—

=)

d o

§

=

=k

1) AZE(Product)
35k

2o tzrleo|yr} AHst ‘Jakie Marlene' BI=EE
mg) e WE7A ERs Rl 30000] 79 AES
ZAI5HH, avRke] gefsl UyzE $FA1717] 23 22

NCat

[Figure 19]

‘NautyCat'
Cl-http://www naught

ycat.co kr

‘NautyCat' Analysis

concept
strategy
Material

Interior

Distribution
Item

Price range

Design

Trendy

Creative New Design and Service

Silver, Gold, Cubic, Fake Pearl

Pink& White baesd minimal design is a concept of interior design.

Franchise store
Earing, Ring, Necklace, Bracelet

from below 10,00 won to around

Extremely low price

Safe material and trendy stylish design

- 432 -



= o FH2| AIZe| & 2d3)

O
=

T

FOF Q131 _ U2 AJlE Spoz 11

0!

e ﬁﬂlollﬂr A7 HEA,
5ol A, olold £ 20 7
SIS Aol S0 AEE At s,
A7) AlaYA 2art gyl F ga}a] IRE Fe
Hatolq ] tiaRelE wkegsl sl e m[Figure 20], H#k<1¢]
RS Sfe] 2 ShiE el s e eie)
UEst S A9 J18sa OAels) AR WSl
. ) AEEE 55 BRALH A1) i
= e Foln gtk AULE Edse] 2
7A7te] AzjelE Aroln gl Merol= AFo2 2}
Wals AR o] AR 5F 5 F AFLL Q)
Agtown, T 9l k= ALk A3 deleh ik
AL AL gJrh(“Fashionbiz”, 2010) A8k FLg]
BTk SE4 gel e B9 348e Aoz
sl Qek. 943 e 239 Aol [Figure 21], B
A= 23e) L] ojn| xS E%f& =74o|[Figure 22], 5
OJ}HJ,]. %LH],] Ziﬂ-i
23] T odzEe oW|AY] AFS =53

ek gl

al

ruL

1:0

[o

¢

=z 1

e F5 AZo|[Figure
3z O

ARlem

.“

[Figure 20]

Two lines leather [Figure 21]
bracelets with Earing with
signature Gem
logo-http://sports.ch Stone-http://www

osun.com/ fashionbiz_co kr

[Figure 24] Store
Display in Lotte
Department Store,

[Figure 25]
Company’s Cl
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[Figure 22] [Figure 23]
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[Figure 26] Store
Display,-http://www MK
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4) 3 X (promotion)
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(Table 5) Successful Domestic Jewellery Brand ‘Jackie Moon’ Analysis

Concept
Strategy
Material
Interior
Distribution
Item

Unique Design

The discovery of designers and design of discrimination,

Gemstone, Silver, Cubic, etc
familiar image

Department Store, Outlet, Large Mall, On-line Store
Earing, Ring, Necklace, Bracelet

from below 10,000 won to around 35,000won

Price range

Design

low price
Feminine, Elegance
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