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Down jumpers using Ultra-light Fiber Materials about to Product Evaluation

Ryu, Sin A - Park, Kil Soon
Dept. of Clothing and Textiles, Chungnam National University

Abstract

This study is to survey the concept of ultralight down jumpers examine customers' knowledge about ultralight down
jumpers, factor effect when purchasing them, and satisfaction level. The research method is to examine a survey
of consumer evaluation about ultralight down jumpers using a questionnaire targeting 240 men and women in their
30s and 40s.

The results of the study are as follows.

The knowledge Customers have about ultralight down jumpers appeared low scores in most items; 62.1%9(2.28))
answered ‘does not know' in the item of ‘knows about the mixed composition rate of filler', 54.6%(2.49) answered
‘does not know' in the item of ‘knows about ultralight materials', and 52.5%(2.56) answered ‘does not know' in the
item of ‘knows about filling rate'. The important factors to consider when purchasing were ‘size and pattern'(4.34),
‘color'(4.32), ‘design and price'(4.30). About satisfaction, 66.7%(3.69) answered ‘most satisfied' in the item of
‘well-fitting(wearing) sensation' and 60.0%(3.63) answers ‘satisfied’' in the item of ‘activity and easy-to-wear'.

Key words: Ultralight down jumper, outdoor wear, functionality, satisfaction
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[Figure 1] Design of Ultralight Down Jumpers
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(Table 1) General characteristics of the subjects.

S|
Al

MEE AlS7) 0.843

‘Erio] Aol Tel ARE )

(N=240)
Variables Items N(%0) Variables Items N(%0)
Male 116(48.3) Less than 1,000won 2(0.8)
Sex
Female 124(51.7) Less than 1,000-2,000won 55(22.9)
Monthly
Under age 30-35 55(22.9) income Less than 2,000-3,000won 57(23.8)
Below age 36-40 56(23.3) (1,000won/ Less than 3,000-4,000won 45(18.8)
Age household)
Under age 40-45 65(27.1) Less than 4,000-5,000won 47(19.6)
Below age 46-50 64(26.7) Over 5,000won 34(14.2)
High school 62(25.8) Less than 100won 15(6.3)
Level of College graduate 135(56.3)
education Less than 100-200won 61(25.4)
Postgraduate 43(17.9) Seasonal
average .
Employee 109(45.4) spending on Less than 200-300won 64(26.7)
i clothin
Civil servant 26(10.8) a OOOWOgn) Less than 300-400won 27(11.3)
Occupation Self-employed 22(9.2)
Less than 400-500won 34(14.2)
Specialized job 25(10.4)
Etc 58(24.2) Over 500won 39(16.3)
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(Table 2) Consumers' knowledge level on down jumpers which used ultralight materials,

item Mean Independent Samples t-test

(SD) Age Mean(SD) Sig.
I know more about ultralight down jumpers than other people (égg) tt:: ;(};i’tritzs i;iggzg 000"
It is easy to judge which ultralight down jumpers are good (203893 ttll;: ;(})lritritzs ;:gggzz .900
I am aware of ultralight materials ((2)32) :}1:: tilritritei:zs 22?1)3?; 017"

I am aware of the degree of filling (fgg) ::: ;ilritrit:;s ;3(1)?1)32 028"

[ am aware of the mixing rate of filling materials (?5?) f:: ;ilitrit;zs iigg?g;; o1’

I trust the mixing rate of the purchased product (32421) ::: ;:i:zs izzggggi 342

I trust the degree of filling of the purchased product (?);3) tt:: ;ilritrit;zs ;Egggzgi 651

I am aware of washing method (izi) ::: ;(}:ritr:;s ;giﬁgz .545

I know how to react to the contamination occurred (ggi) ::s ;ilritr;[;zs ;j:ggg?; 284

I know how to react to ripping or hole in the surface 53;) ::: ;:::ZS ;lgﬁ?zz; 015"
There is a change in surface fabric and lining when it is worn (égi) tt:ee ;:ritrit:s §Z§§832 351
There is a change in down when worn (3;;) ::: ;(I)lritritizs ii;ggzg 497

There is change in color by sunlight (f)Z;) ;[:: ;(I)lrigzs iziggzg 913

There is change from washing (?);i) ::: ;:;ritizs i;ggzg 957

Instructions on washing methods are correct (Sig) ttlil: ;(})lritritzs iiiggzg 788

p<.05, "p<.01,""p<.001

- 680 -



T U7 AME LSS CHRFTo| st dE "ot 5
(Table 3) O, X level of knowledge on using down jumpers ultralight,
(N=240)
item (0] X Do not know
Dry-cleaning is not suitable for washing 104(43.3) 89(37.1) 47(19.6)
The function of absorbing moisture and dryin, ickly plays an important
netion ot ¢ drying quickly play P 206(85.8) | 15(6.3) 19(7.9)
role in maintaining body temperature
Water repelling property disappears with repeated washing 159(66.3) 38(15.8) 43(17.9)
Horizontal needle work on the elbows and knees allows easy movements 162(67.5) 28(11.7) 50(20.8)
The smaller the number of fill power, the greater the heat-keeping ability 29(12.1) 73(30.4) 138(57.5)
Less washing prolongs the life span of the product 143(59.6) 73(30.4) 24(10.0)
Wearing cotton inside helps easy activity 162(67.5) 45(18.8) 33(13.8)
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(Table 4) Factor effect to select when purchasing ultralight down jumpers,

Item Mean(SD) - Independil/}te ai'czrsn]g;es t-test Se

Price 435(0.61) Ftﬂri:e j:;;ggzgg 136

Size and Pattern 4.34(0.56) Ft&niele ﬁjﬁgig 933

Color 432(0.57) Male 4.280.54) 074

Female 4.36(0.59)

Design 4.30(0.59) Fl;dni‘;e jggg?g 471
Activity, Wearing comfort 4.24(0.65) Fﬁ:e ::;;Eg:z?; 064
Fabric, Quality, Sewing 4.09(0.67) F?nize j:?égg:g 046"

Functionality 4.02(0.73) Fl;ﬁele iﬁ;ig:;i; 342

After service 3.71(0.93) Ft/lni:e ;:gggg:gg; 231

Brand popularity 3.60(0.82) F?nal:e g;‘ggg;g 039"

Washing of clothes, Ease of management 3.57(0.83) F];Arillele ggggzﬂ 046
Fashion, Trend 3.49(0.90) Fl;Anize izgggzg 048"

p<.05
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(Table 5) The effect of ‘Price’, ‘Brand’ and ‘Function’ to customers when purchasing ultralight down jumpers,

Item Mean(SD)

Since prices are too expensive, I'd better buy products cheaply if possible 3.82(0.89)
I consider 'Can I get my money's worth by wearing the products? when I choose them | 3.77(0.82)
I tend to think 'l bought well' when I buy things on sale 3.75(0.97)
When purchasing, How much on sale is important 3.72(0.91)
I tend to buy products of brands on sale 3.65(0.88)
I buy products if their quality is good against the prices regardless of their brands 3.48(0.87)

Price Products are expensive for some reasons. 3.40(0.87)
If someone complains 'l bought these. clothes too expensively', I would advise the person 3.11(0.99)
'Buy at such and such places next time'
Expensive products are high in quality 3.10(0.93)
As prices are set based on quality, I buy expensive clothes in trust 2.93(0.94)
If I see 'on sale' advertisements on the street by accident, I make sure to take a look at
them 2.71(0.98)
Several suits of cheap clothes are better than one expensive suit of clothes even when
they are not famous brands 2.95(0.95)
1 pay attention to people dressed in clothes of expensive brand 2.80(0.89)

Brand If I buy expensive products, people will envy me 2.72(0.93)
People evaluate me by the prices or brands of the products I buy 2.67(0.89)
I buy famous brands to earn prestige even if they are expensive 2.62(0.95)
I prefer products with better functions than general products 3.41(0.80)
I think that products with better functions are of higher quality than general products 3.33(0.78)
I tend to check materials and functions of products meticulously when making 3.29(0.80)
purchases

Function | I think that the better the functions of products, the longer they last 3.26(0.84)
I buy products with better functions even if their prices are more or less expensive 3.19(0.82)
I think it is a good brand that makes products with good functions 3.18(0.89)
Brand of a product is important when making a purchased 3.11(0.88)
I buy products for functions more than anything else 3.07(0.81)

W %ol jste] ZAhe AT <Table 6531 ¢ % wh=d AR, UhsA Bk, AAel mg A%
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(Table 6) Level of satisfaction with purchased ultralight down jumpers
Independent Samples
test One-Way ANOVA
Item Mean(SD) -
Age Level of education

Sig. Sig.
Degree of fitness to body 3.69(0.58) .000™" 203
Ease of wearing, Easy movements 3.63(0.63) 416 .056
Performance of clothes 3.62(0.62) .350 .200
Color and Pattern 3.57(0.66) 957 036"
Design 3.55(0.58) 531 024"
Brand 3.54(0.60) 003" 234
Treatment of cutting and sewing 3.53(0.68) .064 139
Effect of functionality 3.53(0.68) 183 005"
Overall figure, Silhouette 3.50(0.61) 368 048"
Kind of cloth fabric 3.47(0.63) 157 017
Quality 3.46(0.69) 902 774
Suits me 3.45(0.65) .647 047
Use suitability 3.45(0.61) 189 015"
Response of other people 3.45(0.65) 718 013"
Treatment of dyeing 3.40(0.68) 986 .006”
Variety in usage of wearing 3.40(0.63) 183 .006”
Finishing touch 3.37(0.69) .220 451
Matching with other clothes 3.32(0.64) 488 319
Accessory materials 3.10(0.63) .399 117
After sales service 2.99(0.69) 713 .108
Prestige, Dignity 2.97(0.76) 418 .077
Washing of clothes, . *
Ease of management 2.95(0.75) .024 .049
Exchange, Refund 2.93(0.82) 115 723
Price 2.79(0.89) .966 769

p<.05, "p<.01," p<.001
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