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The study of the relationship among materialism, clothing shopping
orientation and clothing impulse buying
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Abstract

The purpose of this study was to examine the influence of materialism and clothing shopping orientation on clothing
impulse buying. The subjects were 309 female college students in Gyeongsang provinces. The obtained data were
analyzed by reliability analysis, frequency, factor analysis, correlation analysis and regression analysis.

The major results of this study were as follows:

First, two factors of materialism were identified: happiness pursuit materialism and possession pursuit materialism.
Second, two factors of clothing shopping orientation were identified: conspicuous shopping orientation and hedonic
shopping orientation. Third, a significant positive correlation was found among two factors of materialism, two factors
of clothing shopping orientation, and clothing impulse buying. Fourth, possession pursuit materialism influences clothing
impulse buying through conspicuous shopping orientation. Fifth, happiness pursuit materialism influences clothing impulse
buying through hedonic shopping orientation.
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(Table 1) General information of the subjects
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A monthly allowance Less than 50,000-100,000 won 48 (15.0)
Less than 100,000-150,000 won 94 (29.5)
More than 200,000 won 158 (49.5)
Less than 50,000 won 71 (22.3)
Less than 50,000-100,000 won 109 (34.2)
A monthly clothing purchase
Less than 100,000-150,000 won 75 (23.5)
amount
Less than 150,000-200,000 won 36 (11.3)
More than 200,000 won 27 (8.5)
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1) =259 sk

ATl sheAdS sl HsiA aclEdS
A EdToE o7 a9le] BRdE rheds A
s KMO¢} Bartlette] 7174 2z KMOZko| .83,
Bartlett®] f0]2tgo] p<0l o|lomz Fie] Fo} ul
71 2208 o] At Aow Yeith ol AR
127]2] Z3&ol| ti3le] Varimax 3309-& AMESE 44
[NEAS AAEIL, 29l FalaFe] v 3709 #&
o] AA=JCE. A 10]74<] 717} Scree T3l 9
3l 27e] a<lo] FEEN ™ 1 AP= <Table 2> A|

<Table 2>¢} o] 27§¢] QelEo] Awst & WS
oF 52%%ct. 89l 12 ‘H B2 AES 7T F e
A of7F FoZIvhAE U= o A& Hotd, ‘|
7} AT AafEhA e Holrts s "ohd uhe

al, FEFS 2717 e EEe Ak vk W
o= o]Folx glo] EFTYPor sl a<l
2= U AHEEC] mEE Ae afrehe S Fokg
o, U 277 3150 Wt IS oA et
A AT Eeletal A4y 5o 3ol £

on, Al afrt 17k Gk ek =
a3tk 8ol =7k Slo] afrFrTEos Wkl

o oleld Au BATOE ARFTY, BAFTE,

3
3

ATtk

(Table 2) Factor analysis of materialism

PEFTPo2 FAHJTE GilF Lee(2011)e] <7
O

aRgow W P=) 2

Factor Figen L % of
Factor Items . Reliability .
loadings value variance
If I can afford to buy more things, I will %3
be happier. '
If I possess something that I do not have -
now, my life will be better. '
Happiness pursuit
. 3.59 .67 26.26

materialism Sometimes it bothers me that I do not
have enough money to buy everything I .64
want.
Purchasing things brings me joy. 43
I like owning things that will surprise ”
people. '
I think that what I possess tells much 2
about how I live my life. ’

Possession pursuit | I think of le wh i
! p ink of people w o'possess expensive 110 75 2574

materialism house, car, and clothing as great and .63
respectful.
I think that material possession is one of 58
the most important achievements in life. '
I want to live the wealthy life. A48
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F Qovl, B8H ¥} A 4T
aFstol B4 Lol IS T AFo] ek 9

3 Kim¥} Kwon(2003)¢] ¢3¢} ).

o4 3] SFIAtS TrEeh] flEiAl Qi
o 2AEFL}. oo AdEke] KMOZES: 79, Bartletto]
froJhEo] p<01 o|glerg Q1R AgtallL, 12
7N E&oll tiete] Varimax 330 ARESF T8¢l
EXN-g AAEEg o, @9l Balgko] vre 37)] Eglo] A
A=At IF7A] 1o)de] 7157 Scree T30l 23] 271
o] g¢lo] E&Hgow 1 AT <Table 3>l AAISH
k.

(Table 3) Factor analysis of shopping orientation

<Table 3>3} o] 27¢] QolEo] A3t & wzgke
°F 58%3ik. 29l 12 fFrdEA=e] o5 285t 1
o] 7FA7} EolAE A BTP, Ui ThE ARERYE
Refgolt B WS 5 Qi B Alm A 5
F3lo] E3ty|o] HA|H g AdFo 7 Wwalert g0l
o FAEe 43R AR A AL FOp,
L]~— NZE Ve JF7AAES A= Ao] S24AtP Se
_’,i_ﬁl—go] 44]@'-14 /\.L]/K‘]E’]:_j_?:'_ u:h:ﬂo]_ 1;} O]H
ql——ﬁ AN oJE 2T Ak thallo 2 el
ol Bk olhE JR&YHFS 245
w3 sro] Ao mjEel Ao AlgH =
Lee(2008)«l T 2778 AFE3Ele] 67] Q2lo],
Kim#} Ha(2011)o 1983+e Algale] 57) 2elol,

rlr oo r{n
i o5t

%
rﬂ ¥

Factor Eigen L % of
Factor Items . Reliability )
loadings value variance

I feel like my value is raised when I %
wear famous brand clothing. '
I want to buy a garment that can receive %3
attention or envy from other people. '

Conspicuous I select clothing of the recognized brands

shopping even if the price of choosing such brands .78 3.55 77 30.37

orientation is financially burdened.
I usually purchase unique design clothing 60
that other people do not wear. '
I have experience of purchasing the same 49
design clothing worn by celebrities. '
Clothing shopping is a fun and exciting %
activity to me. '
I enjoy looking around new and trendy 81
clothing. '

Hedonic shoppin;
) .pp & I put a lot of effort to buy the clothing 1.71 .79 28.02

orientation . 77
that matches my image and character.
I often think about what kind of clothing
I should buy to develop my unique .68
image.
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LimJ"Jr Kim(2013)ollA) 208-8+8 A}g-sta] 571 @2lo]
zHglov, ¥ AT A9 ARLBITS SHsH:
::'%‘01 12712 A3, 1 F aFelge] ¥ 37 &

ol A= 7] WH%O] opb 7t Azt

2. BAFOPL AR4THE U AFESToH ol
Al @
) BT} Ryl nxE g3

<Table 4>9} o] JuF7Y BAFEl} 2737
AZ RE Y RGPl FoIH JPL
M 32%0] AHES Wl 2aFTE BaFel]
FFFE 5608 P<Olg<Eolr, FBF7Y BdF
olo] FEBAGE 1302 P<055ENN FolzololA]
PR “?‘HZ—«IE 20578 BAF} B
o Fam ARl T 2 A% JeRTh ol2g A
2o afrol B55 ael T = afFTE 22
FAES S sllety B2 &fE flske] ARt
g e FAshs Holi olo weh WEs] ujol
TpAH] A e, BRISHA Bl uke
glor] Bole Exol/] sh= BAH o Fg el

Al VeRE Ao saEn) =5 BaFo ] Be
o] ke kol vls) 4332 1 E7|v, o2 7Y A
T, BR= oxE Y FToAstlrs Parkyt
Soh(2001)¢] ATE A|A|3H}

J,}]BL;G o)7L Aol PEFETE BT A
B freofEel e vIHIL 30%9] 4

E
o

¢

l

27y BT

HEg Bty dEFTE EdFolo] nEslgE

2 P<OIFToA, 27578 EdFo9 3 zrﬁ}ﬁl
1322 P<015EolA fref & olojA T"r—zr??ﬂ %él—zr
o|ut} PEFTE BAFo} At o)7L Ak T

2 e vehiglc. oleld Aske Bde] 2471 A
A9l Bel BEAoIkL B NSHEE B
foRiol U5} BUSE AT Aol H2 b
A

2) BAFP} JFFET MAE 9% 2 oF
2] was

<Table 5>} o] BHETY BAFel9} 2hi3
gAF] BE FEETC] fo
20%e] AEee now, 2pETY FATel oY
o] =27 BAFele] dFAnd o 2/ Jept
o} olefat Ash BAFOE Aup} 288 A4S 5
gl geolo] @ 4 glonz TujgTU 253} FHo]
olehin Q1 Kang2001)e] 978 AA|g). & 24T
oo] YuFTee) W ARFTAE AFFETS f
o #jel A7} Qo WA e Bl Fasich

3 QA B4A 2671 el Fad AT A
Zhshe IS 719l Tl 870 elshA ojig A
dals 497t Be Aow Ushd. olRe 2aFe

(Table 4) The effect of materialism on shopping orientation

Dependent Independent
. . B t R? F
variable variable
Happiness pursuit * *
. 13 2.01
Conspicuous materialism "
. . . 32 74.09
shopping orientation | Possession pursuit - o
. .56 9.94
materialism
Happiness pursuit . .
. .38 6.70
Hedonic shopping materialism "
. . .30 67.23
orientation Possession pursuit - -
. 23 4.00
materialism
*P<.05, **P<.01
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TN

,?_

T
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o T oA 10 o (% fi o o
s

e
2 £9 A9o] YBFTY FAFe 34|

= 16914 1582 FolH2l FFoA FasRa, &

g ATl AT 34004 128 4

IFEFETHA

[Fig

(Table 5) The effect of materialism and shopping orientation on

2], [Fig 3] 9

impulse buying

= A,

ol Bl

2o glo|at

1=

FFO R 7Hhdgon, AyEe 20%004 34%
7Feke] wizH o] 3%k
g o] FagP o] wiHFE F

uiTy gaAFele] HAALTE 16014 022 H
% o

jined
it x2
oM.
o
=2

fFTY BAT 3

&
©

AN

o
)

Jor= 3404 258 frolF el A Faskgle
HE2 20%c4 32%= F7Fste] WiEe]

g 5 9

Dependent Independent B

variable variable

R2

Happiness
pursuit .16

materialism

sk

2.62

Impulse buying Possession

pursuit .34

materialism

sk

5.46

.20

38.78

%

Happiness
pursuit A5
materialism

sk

2.60

Possession
Impulse buying pursuit 12

materialism

1.89

34

Conspicuous
sk

shopping .38

orientation

Hok

6.50

45.08°

*

Happiness
pursuit .02
materialism

.25

Possession
Impulse buying pursuit 25
materialism

sk

4.27

32

Hedonic

shopping 37

orientation

6.50

43.25"

%

*p<05,  **P<0l
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<Table 6>, <Table 7>3} Zt}

[Fig 2] , <Table 6>7} Zo] #pA1% o] 72 4JFe]
iR AR YESFTE BAFE ARSETT
mel] 23 FFS v W ol AAH o FaPATFS
& AR e FFE A 2FFTE =
2Fole oRsETel et HER admt yeht
FAA o 7B TS e RIS Ble,
olg|gh Avh= AfF7E EATAE HAH ofFad
s o2 JRFETIE STt As o]
gtk ol2#H =do] Aopletl Slof S8k et
Behe eSS FHEdE o8 g Tow Ele
2HE FEUL Aof sk HAA HEE Holng 2Rl
of on|AIE FIAAFTHAL AAAE 2ol ol HH AL
A8 glol o8-S Fulske 2R siAdn. ol
A= Ao BT 7S E2E Bl A4l Al
& HABlEE FAIARE fEdts Kim(2007)2] o
T& AR

el 23

3
2 B9 AR dHAE JFS )Pk YEFT

el ol=stn Wwe] /1%, 72 AFe 2719

Oh(2009)¢] 9172 AA|ah},

Happiness pursuit

materialism

orientation

Possession pursuit

Consplcuous

shoppineg

Impulse buving

materialism

[Fig 2] Path effect of influential variables on impulse buying by mediation of conspicuous shopping orientation

(Table 6) Path effect of influential variables on impulse buying by mediation of conspicuous shopping orientation

Variables Direct effect Indirect effect Total effect
Happiness pursuit
PP . p 15 .05 20
materialism
Possession pursuit
- - 21 21
materialism
Conspicuous shoppin,
picuous shopping 38 - 38
orientation

- 840 -



olREETolzte] 2 13

Happiness pursuit

materialism \
Possession pursuit /

materialism 23

Hedonic shopping 37

orientation

—— | [mpulse buying

25

[Fig 3] Path model of influential variables on impulse buying by mediation of hedonic shopping orientation

(Table 7) Path effect of influential variables on impulse buying by mediation of hedonic shopping orientation

Variables Direct effect Indirect effect Total effect
Happi it
applnes's Pursul _ 14 14
materialism
Possession pursuit
o 25 .09 .34
materialism
Hedonic shoppin
¢ STOPPIE 37 - 37
orientation
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