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Abstract

As the management environment of the food service sector becomes more intense, human services is being emphasized
as a differentiation strategy. Especially, not only do personality traits of employees have a major impact on customer
satisfaction and corporate image enhancement through customer service but they also improve job performance. The
purpose of this study was to investigate the effects of emotional exhaustion and customer orientation according to
the personality types of service employees in the foodservice industry. Ultimately, the study aimed to improve service
quality and contribute towards an improvement of customer satisfaction by proposing a personnel management plan
for food service providers. In this study, a survey that targeted service employees who worked in the Daejeon area,
South Korea, was carried out combining two survey methods, an online questionnaire and an offline questionnaire
for about a month. As results, among the big five personality traits, employees who have high conscientiousness and
agreeableness have high degree of customer orientation and can improve customer satisfaction regarding service. Also,
neuroticism increased the degree of emotional exhaustion. It was also analyzed that, among customer orientation, emotional
depletion is high among employees that endeavor to satisfy customers’ desire and the higher the kindness of an employee,
the lower the degree of emotional exhaustion. Furthermore, The higher the factor of exaggerate and modify of emotions,
the more the customer orientation was improved while the higher the emotional exhaustion and emotional dissonance
factors were, the more the customer orientation declined.
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BATZONA Ml age] v A& S7HE Ae= o
M, Mujagde] FE S ef2]le] Aol A Gsf el
ue} o2 o2 gAlete] apEstdeke] a7 53] 9
2] B¢ #de] dAe] aze] Fe At I Foll
FEEo] ] A7} g vl Z47] thE JEgFS T
HH, AlFolud AMH|A Fhgo] A9de] Aol nigs
= = sl ofsf A4 Hrk(Lee, 2016). whebx A
o] A2 s, 27 B9, 2EY = 59 22 AT

T dSstal Awshs $a% Waoln, FAulA
7F 9lA]delA At J= A oltHMoon,
2010; Kim & Lee, 2012).

A ATl w2 Ade] YA IAMu|AE
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T3l AR 7]§] o|w)A] Alare] F IS mR|aL
2 ag ATk 3F3ItH(Lee, 2005). 53] 2
o] IR A 8 F A, AT 22 A
AEAT BHo] o], IAAFH v}l BLFE T
o] Prgolx] A e 87F Q1A Thokstal Au|2
= AF8 2 YA HKChoi et al, 2012). AH|2~H Ao
Al S dishs A9 2872l AdS = o
T nAag gdjslel sk e s Adsh wck

(Shin, 2009). o= A LE9] o|A 3 o|2E F7I=E
ojofA|m 2| FRtEi 7|§je] At Fhashs Hgle] |
t{Cho & Koo, 2008). GUKJENEWS(2015)0] w=w
‘uAge] R 9 A JHoxe AN
23 =FAke] 50%7F el e, HAR=s)
9 2 o oA =Fake] 62%7}F 18Tl &
3l giohal shedth(Jang, 2015). whA] QIAAH| = 2 FE
Fsh= AdEe] A LASANA AT =R A
2FA ol WA FEFE 7100, A5 g ol
A e A As ARl ot Ads] dest
= Ao| ¢ Za3lcH(Kim, 2004; Cho & Koo, 2008).
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2016), 7Hele] Aol Whekw} zprvke] WAL Holh=
A, A B yEe] BAlRAL goJF 4 IvHKim,
2010). & 7Fx|do] wiAlEl I7bke] R<Fo]w(Jeong,
2011), WhgoF2)a P5aka] aeja AgeS Azshs W
2ls AgAFE W2 2HA olthKim, 2015). =3k, 7

=
o 70 e 232 AN & e BB A
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2lo] oz o3| HTKim, 2012). wabr] 17kelA]
o2 EAIAEA JHIE 7] Abo|nt ofue}
 FFE AW & F e AASAES Fohlle
52 WS TS, FH2 7o) S i F
Atdo = Fxsket JA5a%10] thaFst Aqtoll &8
9ItiLee & Kim, 2011).
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2 o]FoJ#] tKKim et al., 2011). A1AZ2 g4,
AN 5 sk, RGN H3xel ¥4
AXE APsh=s AEE Ddth(Jeon, 2008). = 2173
Herl 22 AFRES AAHoR PFHA| Kt A
oA A& A} 2B]al AEH A AF8oA 1
Shs AU 2Ed2Nk-S Y 4 tkLee, 2011). <]
ALEA BA| SollA Jeolm,

o
R hal
Bl SASE A4, A, FEA, A 5

o4

J

)

|

Hele 7=

e a —

g 2ol Aol elsf F7] fFEEaL Bijloluy &7l o
3 FFE ol W HE= Al e]al JIZHAAF He
™ ARG H=52olr). whdE WRAFE L A|A7L
tem Fxe] 5714 A7) Tl AL eRlzte] &
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tHJeon & Jeong, 2010).

IAHA MU AE A Tel= =S
33t BE thre] A7} S Elolsit. Jo(2005)E &
QAo YAS A A 2AeRTre] B Yl
T5.0.1, Kim(2004)2 EAH18] HZE5 o] 1A FA
o HxE ke AuEgit) I dew 39 x| A}
glo] JAfHo] A whewt ARAste] vl
J3KGo, 2012), TEIZZ o] HAEA O] 22fa4d ¢
Aol v]HE FFHAn, 2016), ERzEFAA] A5
ol wE 2HEY, ATHE, olddse Ba AT
(Hong, 2014)7]- Ak T3 JA58208 o83 #HAH A
F37) AR oo A o] 579
o] 41214 2100 BIAE FMoon, 2010), 509 2
w2 v)AE GEK(Y, 2013), FFAL AAST
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£ g Azl JuRd 2sdawa @ 5 drUang

PAuZe 2EY 2 SFFoR /N dstE Algae)
o] 131(Shin, 2009), 1243}
?1e} ZHgo] It ARg-H o] A|A|
I HekE s ofnlgtk(Bang, 2015).
PRI FAE A1 FRF e vl B9
B B8] Al
A gl Aol s
£ 9 Beaa dae) SoEe arsisieh 2e
ZPEL B vkE-S vh2of stal AAl =21 A E
the z2)e] el elshe] T2 PR L EHslol o
ZAolti(Choi et al.,
92 o

o] A4S I dEstal 2EYAE fi ]7]711 5““/}
(Kim & Lee, 2012). o]&{3l 7+ ji?:l‘i olgk Alg]Z o
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3 B vepinl, wah Al 9l
L4ﬂ-(K1m & Lee, 2012). w2hA 7L7§51§° w3k A
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El?i‘jrf’- e AL onlsi &%, duA A, 9=
Jeja =, B, 2, Zeprt HEEE As
(Choi & Lee, 2012).

Ay Aol HPudL
(exaggerate), A (modify), H %3} (emotion
dissonance) 59| 8102 AliEstE|o] thekstA A7y
o] gkt (Fo, 2015; Hwang, 2012; Kim, 2004; Lee, 2013;
Oh, 2015; Park, 2008; Shin, 2009). Zzlo]a 7+44 11
2, 9173}, el e Aobdaztel A4 Aol
o, s=2bA Askabgolet stickPark, 2008). HFE T
283 dXAI717] Sl oA S FAgstaat s
A== 2 AgckShin, 2009). T A AAe] 74
Zgeiet AAIRLe] o F2 UehloAle AATE e
Aol7] wiTell g Fzst 9 AFazle] fd 7l
o] Ztkar & & rk(Lee, 2013). 3ht 1
A2 AlFARs 2o “77]L AL viE 13k
Aol olUjet 24e skl AEekl 1ae sk
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Q34 FTHOM, 2015). FARzs= 2HY
7} Sl e PE Jﬂo}ﬂ sl Apalo] oJxHo=
7H4S nlresls Zoltk(Fo, 2015).
AR Au| =T FAR gk AP ATl
APBEA|EAAFe] P mE el deo] o] A ojre}l 1A
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S35 TAS Ut oE el g, AR
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& 97%(Bang, 2015), A2 g g2Ex AdA Hge] 1A
olo]Z 3} 712 (Kim & Lee, 2012) Fo] S u}
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dste] ATt oo g ATt

A Tlotslr] ¢Jste] Costa & MceCrae(1992)
7} 7sk NEO-PI-R(NEO Personality Inventory
Revised)o} #HE A3 A7E(Choi & Park, 2012; Jin,
2016; Kim, 2010; Lee, 2008)& w}&ro 2 3}gc). =3l
ARl AHE Ay AT=(Jeong,  2005; Kim,
2010; Kim, 2015; Lee, 2008)3} 7431z sl e ¢l
T=(Jin & Eu, 2015; Kim, 2009; Kim & Lee, 2012;
Lee, 2011; Oh, 2015; Park, 2015)S &8s}l AEXZ
ATkt

T AT AA5820 2587, AARRA 1853,
&

Aol SRS Tlels) SISkl NERaE 2
AR, A P FUE AR BEs
AZ57) Slal 21N S sk w5k o] 3
A} Il VA 9t AN B
Zo| g0z v RS BAS] slate] )

N i o e L
[Figure 117} 22 7w
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F9 AYdTEe o
o
=

Customer orientation

The big5 personality factors

HI: 92l SA19le] 44e aAxjapel 9are
) ek,

H2: olaiuls EA19le] Ade wgngel Jae
) Ack.

H3: S2)iu 2 $A190e) AL g mtdel o
kg m)T,

He: 9]l SA19le] g aghe wAXgel o
kg w3,

V. d7+23%

0l0

ERtol QITEH S Sy

A SARS] QIS AIEHA o 2t
<Table 1>, WL Ado] 1098(44.7%), ¢J4do] 1351
(55.3%)01aL, A2 204 oF~244 olste] SHA}
18319(75.0%) & 71 Btet. gtele dishAist = &
ko] Hlgo] 239%(98.0%) 22 71 =8kh AEe |
A2l Hlgo] 2127(86.9%) 02 Ut 2RgE
2 AFHAEH 69%H(28.3%), AL 2EF 557
(22.5%), H2EF=g2E5 389(15.6%), WA 25
18(10.2%), LA 257(10.2%) 2] == Hl&o] =5k
oh ARARE 19 o3y mgkelgial ©ek Hlgo]
11574(47.1%) 22 714 w9kat, dA] Hela o] 277
7He 1 mgke] Hlgo] 1427(58.2%) 22 71 =dth.

AR AAIRE o] d-8A13E mIRte] 1547(63.1%) 0%

E2]O
*-T)ELC

Emotional exhaustion

H4

[Figure 1] Research model
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(Table 1) Demographic information of respondents

Category Item N(%0)
Female 135(55.3)
Gender
Male 109(44.7)
<
=1 3(1.2)
20~24 183(75.0)
N 25~29 49(20.1)
ge
30~34 7(2.9)
35~39 1(0.4)
=40 1(0.4)
High school 4(1.6)
Education College/college graduate 239(98.0)
Graduate student/graduate 1(0.4)
. Non-regular 212(86.9)
Position
Regular 32(13.1)
A coffee shop 69(28.3)
Family Restaurant 55(22.5)
Type of Service Fast food restaurant 38(15.6)
industries Bakery 25(10.2)
Casual dining restaurant 25(10.2)
Other 32(13.1)
Worki _ <1 55(22.5)
orking experience _
Yoring experie 1™~ below 3 115(47.1)
in the foodservice
. 3~ below 5 55(22.5)
industry 12(49)
(Year) 5 ~below 7 ; 29
>7 29)
<l 142(58.2)
Working period I ~below 3 74(30.3)
in the current work 3~ below 5 18(7.4)
(Year) 5~below 7 5(2.0)
>7 5(2.0)
<4 29(11.9)
Hours of duty 4~ below 8 154(63.1)
(hour) 8~ below 12 53(21.7)
S12 8(3.3)
. ] <1 66(27.0)
requency o 1~ below 2 7129.1)
service training
2~ below 3 69(28.3)
/month
>3 17(7.0)
1~ below 4 37(15.2)
Monthly paid 4 ~Dbelow 9 81(33.2)
holiday 9~ below 12 59(24.2)
~12 67(27.5)
Total 244(100.0)
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b mgron, Al £ MEt €25 vinel vlg SRSl DANPHE S5 Sdek el Aziwst
o] 56.1% Uehdel. Fale AT 42 o139 v B AFs thet ek <Table 2> 2} aclel
olehi W SRAVE SIBGI0CET /b Weleh  Spel Adkgo] 05 olel G Aslt. HEHow
WAAGIE Bashe el 4 aelow FEEI
2. &Y ET0 i3 ARIE % Bl A3 SRLEAEES Goha &
At} AN =
D RAAGY BT A= % ek 542 T 144

(Table 2) The validity and reliability of the variables : Customer orientation

st 570 e Mul=E
=o] He AR ddske 5

“T-%Z(Customer solution) 47}

Factor % Eigen Cronb-
Factor Item ) of variance ach's
loading explained value alpha
I strive to improve customer satisfaction
by managing m
Y sime my . . 0.558
appearance and facial expression when
serving a customer.
I strive to give customers confidence by 0711
Customer roviding reliable and immediate service. '
_ provieime 1587 1904 0603
solution I strive to provide flexible and adaptable
service tailored to customers' individual 0.707
needs.
I strive to precisely communicate details
that are helpful to customers. (Mileage 0.659
cards, store event, coupon, etc.)
I strive to use terms that are easy for 0711
customers to understand. '
Customer Customer I deal with angry customers in a polite
. . 0.839 15.24 1.829 0.671
Orientation dedication manner.
I strive to act politely even if a customer 0.647
makes an unreasonable request. '
I have my own special customer that 0785
finds me first and remembers me. '
Personal I enjoy establishing personal relationships
. 0.684 16.21 1.945 0.66
relationship with customers.
I take pleasure in remembering
0.734
customers’ tastes and preferences.
I invest effort in Advance to prevent 0.81
Customer Customer complaints. '
13.31 1.597 0.636
support I strive to think and act in the customer’s 0.817

prospective.

Kaiser-Meyer-Olkin(KMO)=.709, Bartlett test of sphericity=585.558, Sig=0.000
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B 0.60 oPdE Hol Aoz w2 A
Ao BPdee)

ugone ¥ oo AgE 274
-E T ARST.

alpha &
o

= Py St

e Ad Foz Ast 4 3l
2) IARL FA=Te A= 3 e
=93] Slake] AbgR =To)

3t

S vt Felg el 2
#J(Customer dedication) 3
HOJ_X%O] ;<]1:' uﬂO [e] _-_.o}_
4s &4
ASAI= o3 2t} <Table 3>. 2}
E.U]—o] XHEuo]—CﬁE]-

SHAe g
o]|Atel =

&, 37} Aol o
3 geehe Sl gl
7N &3, kel Slgk s} 7
s o] Hgke Jlofels B4 mole Ajeldal
Al(Personal relationship) 370 #3}, 11299 B3-S WA}
7] Slal =fela el ggo] Ho] WS Sl BA
2 Hol= APEEQl v =(Customer support) 27 Fa+-& AlEEet BEE
223900, 2YPRTe) Azs AN Crobacks LU R HAIEel 05
(Table 3) The validity and reliability of the variables : Emotional exhaustion
Factor % Eigen Cronbach's
Factor Item . .
loading variance value alpha
There are times when I feel customers
take their frustration out on me. 0.705
There are times when I feel mentally
. . 0.815 16.554 2.318 0.753
Burnout drained from performing a task.
I feel mentally exhausted at the end of
0.768
the work day.
There are times when I behave and talk
in a superficial manner 0.725
towards customers
There are times when I express feigned
emotions in order to hide my feelings 0.731
Exaggeration during work. 15.518 2.173 0.692
I pretend to be in a good mood when I
deal with customers. 0631
At work, I express my feelings in a more
exaggerated manner 0.614
Emotional than in real life
exhaustion I try to match myself to the moods of 0727
customers rather than mine.
I force myself to always stay in a
positive mood at work. 0712
Modification In order to help customers sincerely, I 14.405 2.017 0.685
must make efforts 0.571
such as mind control before work.
There are times when I force myself to
smile. 0.631
There are times when I hide my true
feelings while dealing with customers 0.589
. I find not being able to express my true
Emotion 0.706
. feelings during work extremely difficult. 9.933 1.391 0.641
dissonance
There are times when I provide a service
to customers in a somewhat cynical 0.599
manner.
Kaiser-Meyer-Olkin(KMO)=.709, Bartlett test of sphericity=585.558, Sig=0.000
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2AAMAM MHIASALRIS| M247E(Bigh)o| 2™ nZint DXL o|xl= FE 9
HEH o2 AANAS BE3h= e 4] ajles = 5o e AAA(3.108, B=199) ERIS Al=|9h
ZEQlth ArlFow HoEiRa B Al 52 He  UaEe, 854, T84, viakl 3HEHd EA4S 7l
EXS HolE 27(Burnout) 37 £, IAoA 71 HsH(t=2.729, B=20)0] LAX|EF ol FAHHoZ T
FAAR R AAES #7183 7HAAR] s & wyl & Fe e ‘/‘rE}kM(p< 05). o= AH|=FALALS] A
AL 7)ol T AAH AARG BFEA AALS 7 AT Jeo] 225E DT ] oA Flow
sh= 5299 #g(Exaggeration) 47} &3, vo] 7HgHct  EMEHICE wEbA 7Pd 12 HEAHo R AEEQch
© aAe] 7ol wEaL 3 AR 7el7] Sl
w33l g Aol rRRI=HEEZR X R ik xoy ) Au2 FARRRe] Aol Az mlAlE FF
3= EX4Jo] 9+ S (Modification) 47 £33, o+ Ao gdAte] 7HA1 ) v|xEe ko] EAAx)
2= S ogAl A71a A A7IshE X st = TR 2t <Table 5> A4 SHAke] 1 azte]
] oha YRl BlEE AR sk 5A4S iﬂs}—* 7+ 12.0%([R*=.140, Adj.R=.121)S AE3}9cHF=7.627,

l‘i—Z:ﬂ{Emotlon dissonance) 37 £3o 2 F=ZHQIc}
FHe-52] 212 AAbe|A Cronbach's alpha h2 &
oS Ho] AXFo T =2 AFAS HYorm
T-oll AHEE SAHEE Bt AEAEE Ad
& & otk

bu A -‘W
i g o°('
(e

N
o

r r,

rll

oF ¥

3. JHddS

D Aul=
FF
AAo] Sedzle] TAMAFEA ] nxE= o

FAAe gAe] 1A

ogk
o
2
k)
>
i

Solck <Table 4> AL Aol 1A
16.9%(R>=.187, Adj. R>=.169)2 *™a}%JCHF=10.833,

p<.05). SHEAe] IAAF ol FFE VA= 89 T &
S22 LA, A, AAH R AT T, FAge]

p<.001). SHAe] FAAuZo= HAQ F AAF
(t=5.811, B=36)7t I wx= Foz Yehdown
(p<.001), Ap23t dell= 315 Wil A17EAZ, wjAte] F
glleta 47l -28leh, Aol B2 548 Ad A4
Fo| BETE AMulaFARe] A ae] ATt FobA|
© AR A webs 7Hd 2= FREHo s AY

Het.
3) A GAo] Mu| FAA] I A
e

TR EEAo] gEAte] AL nRE ks B
2k Avpe the 2ri<Table 6> AR

o] AT 6.6%(R*=.081, Adj.R=.066)S 2E3}%]
CHF=5.269, p<.001). A=A o] T F 128

(Table 4) The Impact of Personality on Customer Orientation

Unstandardized Standardized
Independant variable coefficients coefficients T-value Tolerance
B SE B
(Constant) 2.296 0.260 8.838 0.900
Neuroticism -0.063 0.038 -0.104 -1.681 0.900
The big5 Extroversion 0.038 0.054 0.054 0.716 0.601
personality .
6 Conscientiousness 0.143 0.046 0.199 3.108 0.839
actors
Openness to experience 0.047 0.040 0.080 1.174 0.749
Agreeableness 0.164 0.060 0.200 2729 0.642

R*=.187, Adjusted R>=.169, F=10.833, Durbin-Watson=1.649

Dependent variable: Customer orientation
" p<.05
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(Table 5) The Impact of

Personality on Emotional exhaustion

Unstandardized Standardized
Independent variable coefficients coefficients T-value Tolerance
B S.E B
(Constant) 1.944 0.334 5.811
Neuroticism 0273 0.048 0.360 58117 0.899
The big5 Extroversion 0.134 0.069 0.152 1.949 0.601
personality o
Conscientiousness 0.105 0.059 0.117 1.765 0.839
factors
Openness to experience 0.17 0.051 0.023 0.326 0.748
Agreeableness -0.19 0.078 -0.018 -0.243 0.640
R>=140 , Adjusted R>=.121 , F=7.627, Durbin-Watson=1.446
Dependent variable : Emotional exhaustion
" p<.001
(Table 6) The effect of customer orientation on emotional exhaustion of service workers,
Unstandardized Standardized
Independent variable coefficients coefficients T-value Tolerance
B S.E [§]
(Constant) 3.144 0.302 10.404
Customer solution 0.193 0.069 0.186 2.788" 0.869
Customer Customer dedication -0.193 0.051 0.258 -3.825 0.845
Orientation
Personal relationship 0.004 0.042 0.007 0.100 0.841
Customer support 0.076 0.057 0.088 1.325 0.870

R?>=.081, Adjusted R*=.066, F=5.269, Durbin-Watson=1.408

Dependent variable : Emotional exhaustion

"p<.05, ""p<.001

TEE} Ado] AL Bl O Be Rew 4 3
HeITHp<05). F aclel Qe 27 wAGTEE 3%

) A Mz FAAe] A

Fell A=

(t=2.788, B=.186, p<.05), H(t=-3.825, P=-258, Aol FEAre] ARG vAe JFFS #

p<00l)e2 Ueptit], 8T

= Au|agAAe] gzl

of 9lo] H24% PATA AuE Yol A
S

A EA kA 7 3=

Nl
%
lo
fo
-0,
o
e
filo
i
1
e
i

= theF} 2t} <Table 7>, 7 0ze S}

Awr} ZolAm, AA-A o uAAFA] 8.5%[R>=.100, Adj.R>=.085)S '35}
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oz  JuHF=6.585, p<.001). ZHAH1ZS

T —_—
BRAow Ayuacy Aol 27, B, 24, ARz v

= ol 7+
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(Table 7) The effect of emotional exhaustion on customer orientation of service workers,

Unstandardized Standardized
Independent variable coefficients coefficients T-value Tolerance
B S.E B
(Constant) 3.289 0.189 17.359

Burnout -0.089 0.034 -0.187 2.654" 0.764

Emotional Exaggeration 0.138  0.051 0.194 2.724" 0.742
exhaustion

Modification 0.117 0.049 0.171 2.364" 0.725

Emotion dissonance -0.098 0.031 -0.214 3.195" 0.841

R?=.100, Adjusted R?>=.085, F=6.585, Durbin-Watson=.772
Dependent variable : Customer Orientation
p<.05, "p<.01
FEFS A= AR YETHp<.05). olgh Q&  ARRe aEe s d A H AR

3 27y AZ(t=-2.654, B=-.187, p<.05), ¥
(t=2.724, B=.194, p<.05), $4(t=2.364, B=171, p<.01),
AR Z3Ht=-3.195, B=-214, p<.05)= Hc}. 74
TR Ao @olo] =os2 TAA|ERA o] FFE M,
2R AR 23] golo] H&rE WAL X5y

7o 2 Jehdt uelx] 7P 4= BRFH oz AUy
cth.

J

L

30T

B A7 Al SARe] A4Rddd we A
I ARG MR ¥ J}%&s}j’_, z+ 451_7Eh I

33002 4783 F DAABHE FolL AL
Y 7)elshs a9le TAHOR W
L, 94 gje] Qo wefslol & Hgle] 42
21e At sk
oﬂ%w A, 44 5 29 F 449 Walie] o
Aol A AP TAE Ao vehie.

A2l

o

e AeRre FHD AYHo =

O Z _Q
‘5_‘*1———1— 2= =ig= =1
2 sk 4A45AAS 7, ] =2 AHaF

o

oX,
_IZi et
[e]

2Ejar g57go] AL Al

Egehs, Aspdo] =& AMulx FAR

S4A AR U8 Aot} w2 Buke A7|et
IAENA Yaele neS A 7FsAo] SloiAl,
£ §57d0] A sidal U2 ks Aol

. wEba] AT 218 4o] o M| AARIES 1
Agpgel Ak T, Mu)zol tiEk wAe v
g o Alge

B A AN o ﬁs@o&%
(Lee, 2016)0llM+= Av) AEH 2-1%4 3
Fel mA= JFE A 3
T, 38, él%‘%—, 7 47}7491 %—?7} 17%42]65“3
of felgh d&FE vilv=
< =3l 7a(+)«l FFEE
Aoz zAEQ = o2 A7 (Jeon & Jeong, 2010)]|
Me Tl FAS tdes P, A, 31skdel
AAAFE ] frol el S PIHAL I T Fspdadl

o 714 frelabl ekdtin 2Asele 9 EAkS

Z

S T
4
©
fo

x, 0%

o s AT mAMuadTte] gole BAM3E Axt
Aasla RE JRe IA8 ha SEA U8
7 w7 st el Aulag AT & e
Fspgasle] 2= JF e Aoz Yehgtt
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S, 472 5 890 B ARE AAIde) 9L v Hm nAXe] g S Qe Zolth
A= RO B 5 otk ABFe] Be FARE AT drARE R AAAu2e] TS
Apegh ol 8% Ul AP AR H, wialel HERIT ol theat el Ak 5 ek
A% 929 =L, Aol B 5 ek ols BA A, BelNEe DA DFA AusE AT
2 FRET 9BA B8 £5S oPIT 5 oM, A4 3] 918 Al el Qi BAEe] A8 w8l
Azfe] G el UF Felgow A4t Zold £ B wee veld 5 9e Aolth 53] WRTgel
SIck. Wb A%l Be AHATAAEE Amel 4 AE Ee 7l ARe B aska WaEe 47
A7re =17 o] Lol e Bl ol AR AR & AW A =50l B F 31 Aol ol 3
o] A7 ol hsAel ek e DAAGAe] L AANEI DAVEE o

Aageirolr el AARRAAS tom 44 Aeld 5 ok
5 aelw Bl WA(Choe, 01418 FH3 A3, Bl ANG FHL A0S w2o] WPFo] 4o FA}
WAgol 7V AR AAecle Asheln b Asebl 3R £9g F olth 25e 4 B
SAGH YA A4F Ao etk E v 30 vibel 2] e S0] gl Ay Aol =

%1__
217(Choe, 2014)olM = EF35E FARAE hdes A 1 8= ©& 7FsAo] =7] ulidl, FeaEe]
A3} g azke] IAE BAEH=], B4 5 8%lel 3 AEHR] Fale] dasit) dEse] SREE A8
3l

34 H = 48

u"é}i Ao A & Aeld ke #AE AAE w7 MBS A FoiM vt AlEdold w5
=, o, AN, 8, A e AE A B9l okt SARE S XS AT

% SR TARSERIE M A Aol v AlE =i & 5 e Ao

< g e g AL FABAY delshA] Setal A% AR, 7ol the AelAEe] w2 B TAME

°l B g7 3kE & HEE ARl A g AR o AAuEE FAaAE S Aol vy =2 ¢

doz vehhs REslE o W Ha = ff& A Sl A Aot AstEd A 38

o

Apaeag A¥sA dokn Bae vh glckBae,  o)%, A AT AH2AT F R doe 2
2012) e 7FsAe] Fobd Aolch. 3] nAwell 2 ¥
AR, AE|2FARe] DA AT N2 & 7l FAIel § 4 A4 Aade] @ & ok
W 9RE e Ao el 498 ANaR & AdnE dele, 52 A AF 520} 94 3
DA v BEAVL B FARE AATdel 3 Aol wuk w4 A 9RHT vhe Bah AL
S S, S} AN A SOk P GRS o] a7 Soldh, w8 £AAES)
5 840l we FAE BT At At WASARNE Frtn 489 49U o, g

Ao) Bk, w3 PATLe] BEAQIS BF IAX AT A% o|Ho| Yold Roz Aag
Aol JFS FE A0 Ushdth TAETE AR sleh B AMOIE BPeka, B e AR
nla Aor] WAYNES wED g Ae BAGT 2 dhaAele] oJehl TR FRdn s9A F
W IR FolAm, AAAeE e =m AT Hlgo] e PSS ATARE dv
oA

YAl B g MH|2dhs FARRE AAAIRRo] vol Fabr]dl= ot dHA} ok ey 3 A
A Ao] oakErt. o= Shin(2009)0] G178k TelFYe] AR 9 FARE o RS Sala, &
AT g ARG 7k Al A o] A B

AAade] Aurt 2575 UYL volxivk= A g éﬂé ng% T A& Aol
TAT} Aol gt il SElF e 2EH 2T}

WA 1= F3K(Kim, 2015)0] thal Aol

= GAE 1] FErt Hers el Habe] Al 2ozE
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AAF wEp] AR|AFARRE EAS Fola AMul=gle] FE 5 9Aatddel Adehde] AdaA
ol Alae] nReleAEE R gty A zbo) 71—51\_ o u}e} Z}Hﬂi}ﬁ%}j AZE T Q= Aol ule ol =]
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