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Abstract

This study aims to point out a progressive orientation and activation of related works by analyzing the research
trends in wedding fashion. The scope of the study covers domestic dissertations and those released in academic journals
between 1969 and July 2017. An analysis of the research was conducted to identify the main research fields, the
research subjects within each field, the methods used for research, the research target and research target area. Results
from this study are as follows. First, research about wedding fashion increased greatly in the 2000s and continued
to persistently increase. Second, the research field that took the largest portion was design/aesthetics, followed by
marketing, history of costume, others, and apparel technical design/production, in descending order. Third, the preferred
research methods used in the research included development studies, investigative studies, literature studies, case studies
and experimental studies, also in descending order. Depending on the research field, however, it concentrated unequally
on a certain method. Fourth, the research targets were primarily women, thus necessitating an extension to include
men in the target audience. The research category leaned towards costume, which means that a diversity of research
item is required. Fifth, regarding the targeted area, China was mentioned most except Korea. As to the comparison
of area between Korea and China appeared most. As to the research period about costume history, 20C was researched
the most often. However, when it came to traditional Korean wedding costumes, the research concentrated mostly
on the Joseon period. Finally, the research on the usage of images unique to Korea and traditional costumes, focused
on design development of costume history field or design/aesthetics field. The future research of wedding fashion would
improve by reflecting the changes of the times and the changing needs of consumers if it could have access to research
field, theme and method in more balanced and coordinated way.
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(Table 1) Analysis targets N(%)
Division N(%) Division N(%)
Master thesis 161(55.70) Journal of The Korean Society of 8(2.77)
Cosmetology
Asi 1 of B
Doctoral thesis 11(3.81) sian Journal of Beauty and 2(0.69)
Cosmetology
1 of the K i f B
Journal of Korean Traditional Costume 9(3.11) Journal of the Korean Society of Beauty 5(1.73)
and Arts
1 of the K iety of Fashi
Journal of the orearll Society of Fashion 3(1.04) Journal of Investigative Cosmetology 1(0.35)
Design
The Journal of '-[he K(?rean Society of 1(0.35) Journal of Korear} Society of Design 1(0.35)
Knit Design Science
Journal of the Korean Society of 17(5.88) A Journal of Brand Design Association 2(0.69)
Costume of Korea
The R h 1 of th
¢ Research Journal of the Costume 14(4.84) Journal of Korea Design Forum 5(1.73)
Culture
Journal of Fashion Business 4(1.38) Journal of Digital Convergence 2(0.69)
Journal of the Korean Society of . .
Clothing and Textiles 8(2.77) Journal of Basic Design & Art 2(0.69)
Fashion & Textile Journal of the Korean Society of Design
Research Journal 1242 Culture 1E81
1 of the K Fashi
fournal of the Korean Fashion & 7(2.42) The Eastern Art 2(0.69)
Costume Design Association
Family and Environment Research 3(1.04) Journal of Korea TAPPI 1(0.35)
Th 1 of K Historical
¢ Journal of Korean Historica 1(0.35) The Journal of Seoul Studies 1(0.35)
Manuscripts
Total 289(100)
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HB8A4%) o= FA4% TV Blom, Al 57] 94| 157
H(54.3%) 02 ZAFEJTE 2000 o]F A 47]7E]
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A F7HE Holil g & 4 AUtk e [Figure
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[Figure 3] o} 24 A3 tizpl/m]gholrt 1424
(49.13%) 0.2 7bd 2 HIFE 2ABAAL, Y &k
7} 779(26.64%), EAAF 56%(19.38%), 71EF 8%
Q2.77%), 1FEA/AYE 63(2.08%) 0% FALE O
ofFaA] ok UEhtA] it il A 74
gk A3} [Figure 4]9}F o] A| 1719} Al 27]0l= B2AL
HoboAnk HE AL, A 37]9)] o]27] TirRel/m]E &
PR ok ATt EEY] AlRekgler, Al 47]%-F
SJFAA/LE B 7TER oAl FFHA ol A9
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2nd period
1st period _ 1.38% — 3rd period
1.04%
5th period
54.33%

[Figure 1]
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woke= Al 37] 8H(2.77%)el4 Al 47] 56%1(19.38%), 1
57] 78%(26.99%) .= FA% 7 A5 B, vl
B HoF Al Al 3710 13(0.35%)ll EF ot Al 47]
o] 319(10.73%), A 5719l 45%(15.57%) .2 AA Z7}
shaint. o FAA/ ALY ok Al 47]60] 13& ARt
W] ARbsE o A 57ldle Az BEE e
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2 st B A7, 2etd oy BY FAulo]d A,
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o, A9 Hloladolt o], Uld dAld 2 vlg-
2Rk, AT, A9 28, 7P AR ) =39 Yat
o] 7 & AJoto] 105%(73.94%) 02 714 & v|5S 2}
AL, o] ZTREHAME o) TRl ikl FFH o=
AT T o g2 Tl ot 23 B AT
147(9.86%), 99 A1) Edl= 22X 93(6.34%)9] &
o2 Yepdal, A9 didel digh g Swolu A3
2o @l Uigk JFE W HSE AAE &

29.07%
* 25.26%
—— T hesis
++ s Journals
1.04%
1st 2nd 3rd ath Sth
period  period period  period  period
[Figure 2]

Research trends by period

Distribution of journals and thesis by period
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26.99%
Etc Apparel technical == Design/Aesthetics
2 77% design & production | Marketing
R 2.08%
Histol ——— History of costume
Desian — Apparel technical design & 15.57%
& . production
fAesthetics === Eir
Marketing 49.13%
26.64% = 8.65%
0.69% L38% _zl?::; ;_‘. s _1_?3%
035% = (5% .- g 138%
1st period  2nd period  3rd period  4th period  5th period
[Figure 3]
Distribution of research fields [Figure 4]
Distribution of research fields by period
(Table 2) Subject of research field N(%)
Field Subject of study N(%) Field Subject of study N(%)
67 26
Costume (48.59) Preference (33.76)
Beaut 21 Purchasing behavior, 25
Y (14.79) attitude, etc (32.47)
. 6 . Psychology, image 19
Design Accessories (4.23) Marketing evaluation, etc (24.68)
development . . 7
L Wedding fash d
Coordination & 3 edding fashion industry (9.09)
styling 2.11) 77
Total (100)
) Ftc 8 Traditional Wedding 21
Design (5.63) costumes (37.50)
/Aesthetics 9 |
Trend (6.34) Recovering costumes (1.79)
Design elements & style 12 Wedding costume in specific 9
analysis (8.45) areas of Korea (16.07)
) 5 History of ) . 11
Culture & aesthetics (3.52) costume Foreign wedding costumes (19.64)
. . 4 Traditional Wedding 10
Coordination & styling (2.82) costumes & culture (17.86)
Foreign cases & comparison 3 Domestic / foreign 4
en P (3.52) comparison (7.14)
142 56
Total (100) Total (100)
5 6
Apparel Pattern development (83.33) Survey (75.00)
technical . 1 . . 2
design & Size (16.67) Etc Education services (25.00)
production 6 8
Total (100) Total (100)
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Experimental Case
study study
4.50% 15.92% Development 0 se.es Investigative study

study

38.06%

— Development study

== Literature study

Experimental study

=== Case study
2.08
0.65%  L38% =
0.35% 5 oo nnnnnnrns ,0-35% H.35%

1st period 2nd period 3rd period 4th period 5th period

[Figure 5] [Figure 6]
Research method Chronological field trend in research method
(Table 3) Research method according to year of research field N(%)
Period 1st 2nd 3rd 4th Sth Total
Division period period period period period
Development 6 41 58 105
study (4.23) (28.87)  (40.84) (73.94)
Investigative 1 2 3
study (0.70) (1.41) @.11)
Design Literature 1 1 142
/Aesthetics study (0.70) (0.70) (100)
Experimental 1 1
study (0.70) (0.70)
1 13 18 32
Case study (0.70) (9.15) (12.68) (22.53)
Investigative 1 1
study (1.78) (1.78)
History of Literature 2 4 5 15 19 45 56
costume study (3.57) (7.14) (8.93) (26.79)  (33.93) (80.36) (100)
4 6 10
Case study (7.14) (10.71) (17.85)
Investigative 1 25 35 61
study (1.30) (3247)  (45.45) (79.22)
Literature 1 1
. study (1.30) (1.30) 77
Marketing Experimental 5 7 12 (100)
study (6.49) (9.09) (12.58)
1 2 3
Case study (1.30) (2.60) (3.90)
Apparel Development 5 5
tovhnical design study (83.33) (83.33) 6
& production Case study ! ! (100)
(16.67) (16.67)
Eic Investigative 1 3 4 8 8
study (12.50) (37.50)  (50.00) (100.00)  (100)
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A7} 4597(80.36%) 02 71 BWokal AFEIAT 109, =
ARAT 10 R £o = vehton, EdTE Al 1718
Aoz AEHQ s AE Bl v AT Al
4710l 1385 Alefetares YeptA] dtt nHAE Roke=
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o] oS o= & Aol 213F(73.70%) 0.2 7
E2 S AAYAL, FT o BT A 633, i
23103, AETE gl A 399 o2 Veht oA
AesH A7 AEFS vepith 28y 9 Ropde 2
28 A3 AT tide] A BEE AJolgh AolE B
t}. tiRpel/m)Er Hofb & 142 Z 130%(91.55%), wiAl
gl Bol & 779 F 58%(75.32%), oJFAA/AA & 64
Z 5%(83.33%)°] ¢S UPdo g g 7ol HeH uk
W, B2AA} & 569 3 35%(62.50%), 71} & 8 = 79

o

Wedding

culture/

Etc all items

?-61%\ 5.54%
Coordination/

styling
10.7

Accessories
2.42%

[Figure 8]
Items distribution of research target

(87.50%)2 U BFE o g shar 9lo] AT 2ol
ue} zol S M Gict.

Women+Men H‘_,_No relation
21.802 \ 1.04%
Women
Men 73.70%

3.46%

[Figure 7]
Gender distribution of research target
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[Figure 8] 3Fo] o ¥ Fito] 1674
(57.719%) o= 717 wokar, nlg &4 46%(15.92%), E
g Fcjdjojdely ~eld® FH 313(10.72%), 71} 22
H(7.61%), E@Esht 99 #A JF Znkel] B3tk A
167(5.54%), A2 B3 TH2.42%)2] 02 FALE
Ak 2 7 2 WSS 2R oS H|ESte] B
E FEA e ez 3 adFolvt HEEar glo]
A gpde] ol 23 Ao AlgEth A7ER
A7 i FES B A [Figure 9] 2o] o) &4
ATE AT Bopo} TS Al 1718 ARz A 57]

ko)
M
o
=
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o
o
=
=
N
i

28.03%

23.18%

Accessories

Coordination/styling

= == Wedding culture/ « 12.80%
all items -
Etc ;
o 6.57%
s .
9% _ 3.81%
3.11%- -
1.09% 1L73% =" 2.08%

1st period 2nd period 3rd period 4th period 5th period

[Figure 9]
ltems distribution by period
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(Table 4) ltems distribution according to research field N(%)
Items . Coordination/styl Wedding
. Costume Beauty Accessories . culture/ Etc Total
Field ing .
all items
Design 90 27 5 14 1 5 142
/Aesthetics (63.38) (19.01) (3.52) (9.86) (0.70) (3.52) (100)
History of 41 1 1 13 56
costume (73.21) (1.79) (1.79) (23.21) (100)
Marketin 25 18 1 17 1 15 77
g (32.47) (23.37) (1.30) (22.08) (1.30) (19.48) (100)
Apparel
technical 6 6
design & (100.00) (100)
production
5 1 2 8
Etc - - -
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