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Abstract

The use of AR technology in everyday life is becoming increasingly common, with more fashion brands offering
virtual fittings. This study, grounded in self-referencing theory, examines how psychological factors associated with
AR virtual mirrors—such as body ownership, ownership control, and ideal self-congruence—relate to self-referencing
effects and the promotion of co-creation behaviors. Self-referencing involves a psychological simulation where consumers
envision themselves using a product, engaging in a vivid mental exercise that reflects their self-identity within a simulated
product experience. Through AR mirrors, users focus on their own images and are attracted to products that align
with their personal characteristics. potentially stimulating co-creation through consumer participation.

The study surveyed consumers who have experience with AR mirrors, gathering data from 166 adult males and
174 adult females. Statistical analysis was performed on 340 questionnaires using Amos 26.0 with path analysis. The
findings revealed that self-referencing positively influences co-creation behavior, while telepresence, body ownership,
and rehearsal also have positive effects on self-referencing. This research highlights the significant role of self-referencing
effects in consumer co-creation when utilizing AR mirrors. By identifying the factors that trigger self-referencing, this
study offers insights for creating effective virtual fitting experiences that enhance consumer engagement in self-referencing
and co-creation behaviors.

Keywords: AR, augmented reality, magic mirror, virtual mirror, self-referencing, co-creation.

XNE 78 A H(Smink et al., 2019), Wo] A 0 & Ao} = Z7
sl aL(Javornik et al., 2021), 7} B %] 52 &) SH<S
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& T3l ALl olm| A S AAIFFAL o] A Q] Aot
& 7]35] & A rh(Huang & Liao, 2017). o] 44
0] 2= o] A o] Ao} A Aol FAA JaFL n] =

o

=)
A&
A

o
>4

A (Javornik et al., 2021), 28] 2= S73H o]n] |
A2 U SR S Aok o] ARE e o
(Scholz & Duffy, 2018).
2 A= 2A7)F Z(self-referencing) o] &< 7)9+a}
of, AR 7P u| &) Aju] 2wl gtol| A z}7) 32 2o A8
S5 okl o ook 3ok il 13
B AT A ok el Hiow
(Escalas, 2004a), g 2.2} 7112 #AE I o= A H e}
¢1A] 34 (Burnkrant & Unnava, 1995)& o nslt}, X&)
Aol W=, AR HEE MRk A7) FE(self-
wmwm@%ﬂﬁﬂﬂlﬁﬁﬂd%gﬂé4ﬁkk
S, 202k 274 o] vl A2 538 Aote] ol
Aol ol ool AT AR S 33
I At} (Baek et al., 2018; Lin et al., 2024). 12
o] AFE(EHST 9, 2019; Rese et al., 2017)2
ETEEATAM)S &3l AR v]2]e] 8¢

)

oo 4y e @ ohl

Orlr_&oﬂl—{)i_imlom_
>ﬁml"kmj£r&
N

MR 2910 [F s gk, ) A 0.2 sl 2] A
A A2 H Qe Aok )R AT
R vlejel A vle] 471328 fshs aglel
5 A7) 2] o8] mlA) o] v A e A
14 23k,
05T ARV 2 A2 ke 4 o] 32
of B o AAAY, FERE Y5 2L 1Al
A5 7o) 1 32 Fol2 F5H 29 Fe 1344
o thgt o]l o118 HEe Holch, B AL olefa
3.8 v$7) $13), AR 7148 Al = wlekol #7)
Fz ko) A9 a0l F& AnE BsaA At
A&

0] A7) B4 B AvlAle Ao 208 8
& A7tel 47 A st nAss) A AL /)92
A

J5l= AL A A0l Ao 038 I

o= A2 BRARU &
eI FA=E T i
o] 3AA AL} 28R BEF 2 zﬁd @%1% ki3
thi= 7 (Addis etal., 2021)0]) 25} ¢Jc}. T3k A7) W
& S7ste] 28 aake AFste v 8 g B3 &)

= o 22 A Petal £& EE0 & WAsAY
& 5o FdE AT F 3l ol2d et 4
2GS AonAbe] B4 ' TN BEE E
As}= ¥ 7]t} (Javornik, 2016).
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B A= AR v 549 #E Aeld 2gle]
A7z B RS Fo TERE B9 S0 oW B
A7} gl BHF A Gk, AT Avks AR H 9 Q)
& A7) x B} slAbe] FERE IR 4TS
AThe A BRI AV HEE fF 5 ol Fad
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A7& AN A

o3 w7 % 7Hd

1. AR & 7tdo|

A (AR)S TR E AAE &2 AlA of vl 128 A
A ol vt S Fe| =R ol Ao o
] o128 3}l 714 o|th(Azuma, 1997). $©]
= 2ot 717], e A o] A H A" 5
S 58 A F JE AR e 2222l HH g o}
2= A o o] @A ol 52 4 Avk(Javornik,
2016). o]23k AR 7]&& YA ME| = Fh& G4

7171 &k ko g &8 Utk 53] i FofellA
AR 282 7R V=S S8 FEEA.

AR 7| 2] = AFREHE A A= g, 71923, PC, &
HFEZ A 71de] o Fut AAA Bl E A7) Al el 7 A
E T St} o] 7] &Rt AlFo] ARl edAl o] DA
Hol=A] et =& Eolu A4S Bt e
TobEth A AT oAM= o] 71eS 3l v At thek
g 7S 'kl o] ApotE T 2 M Aot
Aztell H28 %l—t— 715 Fopl=rha skt
(Huang & Liao, 2017). %3+, AR 7]9+e] A& AA7} 4
H| 2] A F B o 7] Zl—”— B 27 ek B H Q1A 4
uheh gebd 5= Qe85 €, 2019). AR & AHESHE
Ze8Ap7E 2] LA 21 9l 7ol AlE BEE B
A7 AFALE Bl A2 nlAke Al e BlE
= 94% 713 & A F3tH(Back & Crié, 2018).

AR P9 R2 AvAbe] A atg d E2UEE o
o, gz E2E 53 AR ol ek A3 715
S 528 4 9JtH(Lee et al., 2020). Huang¥} Liao(2017)
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AR DH=o[2| LH|RES| Xp7|EZzet SSEE 3

76] é = _)F A o % R = s 1=
d 7128 o] NERY 22 g L 5 A
Aolt},

2. Ap|E=

Zen|Abe] 27 of A E A B o] 247] 212 o Ao
Al oA Rl Fr = 2HgshH, o] = AR E sk
a0l o g 4# A glth(Huang & Liao, 2017).
A7) 7 Z(self-referencing)= A& 2 BA=Z Alg3=
Zole] 74 80| vi(Back et al., 2018), JHI} #4212] &
W3} A Eo] ) 2]d o) wAEcH(Burnkrant & Unnava,
1995).
M2} AlES AREshE Al A A =
B8l A7) AA S 18 gL 4 3
o Fuf) AALS EZsl=d 7] ogk}(Escalas,
2004a). M| AFE2 A7 32 E EEste] HAlE 7ol
v Fa JBE Al 3A BE, 719, A7) a3 A2
sto] Bal=elo] IS 753t o] AUrk(Escalas,
2004b). o]= =B AP7F AlF-S 2143 AEatal Bals
AR E &3] 35l ol =22 FH(Escalas, 2007),
AE} Algldo g A5 2835te] Bal=ole] BAE B
3}e §= == sty (Baek et al., 2018). A 2|4 Al ET|o]
AL 53l 71490 ZV}% A7) #HE ARE & o v
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E
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FoME Fag 9T fzv} Ahn et al. (2017)4 Oﬂ?#
7] A7) olm| A7} Q= Y AE Farrt A3 x 23
S A& AAKBHH, o= AHAke] #47] A
28k dl 7]913kt}. Huang(2019)9] 937 AR
A | B =of thgh of 2t} 7<=

3
i
PN
fof
)
i
°FE‘

= AHEA A ol Ak A
A kARt ZV\]«] oo upet FAE = lod
Al =8 AAl o e 27AS Atk =47t
A ®ch(Kalckert & Ehrsson, 2012). 2~F-H %
A (ownership control)x= 7}381 2 87 o A 7149] AlA|
o thek AHAle] =718 3] FAIskE A& o8,
o= F, A, AT oA T BE FHH AdS

ST

oo o pot
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5]

3F3lt}(Blanke & Metzinger, 2009).
AR 7|52 v 1917 AlZ ol A AlE& AH8-st
WA P 2713 AES & 4 A sll=T. Serbun
A 73l 2578 EA)
e A7z s A F ok A AES A
A BAFFo] FolAH 1914 ]
A€ &= 9J+=dl(Blanke & Metzinger, 2009) o]
F AR AlE Yol oA 27|32 & e
(Huang, 2019). o] 23} =)= 713m) 8] A ol A
A FAZ A7 200 719" A= MK
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s
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o
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HI: 278 BAE 471328 $49412 2ol

2}o} =] 4 (self congruence)S A|E o|m] x|} z}ol
o n) x| k] AR o|w|ghtt. zfo} o n]x]= A A ¢
of, o] FA Ao}, AkE] A Apot R M, o] 2] Aol=
7HQ1e] 72 o B ol thet IS o] dH o2 53 A
o]th(Sirgy, 1982). &&= ZnH|=}e] 7o} o]m| =] o] H
ARl g 2o|n, o)Al 9| r= 3 T ol FS ‘:’]
2 F At & Eo1, AA ol gk Bikolu 74 7171
91 © (Ahadzadeh et al., 2017), 24| 2}= 314, A3, 9
T 7 T2 B3l o)A AA olm Al HZekaat &

= At}t(Javornik et al., 2021).
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= S7A17IH, AR S vk R AAA Zok(=pal o] |
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<7+ &= dtk(Javornik et al., 2021). kA A
S ol A FABkE TH A2 o] m| A7} o] A Q) 2

] A= 2B A7E A7) FE 20l Hefdt 7

==
ET

F

&

off & o o g rff >

o

f
[P N
2

=
N oo 3 i

M

¢

—.-.~N1°r“

_{’:
A
o}

- 711 -



4 sl2msinlsts|x| RI33A 55 2024

712l AA| Fgo] A A 8] ARAH =AR = FF

2 oJn]gth(Maselli & Slater, 2013). F-83F A 2|et A&

Q1 e 22} AR oM & AR E 0] AREG A7) A
A o] odxe}ar 2ztal=t), Skolag} Liarokapis(2016)2)
ATE EYY AT A4S 3D Ve 1S

33l olet fAket S-S AT F S BT,
ol# gt 7]z o] JHANA A AfrdE Folgte= A3
£ =&Yk

Baek et al.(2018)2] 9I++= AH|27F AR AES 53
ZtolE vleta w 27| JF54 Fof o] &gt o] 217

Hz ARZ QA 2= 9leo ARSI} Kalckerteh
Ehrsson(2012)0l] W2, A1A] A )12 o] Foldr

5 AR AREAFE 0] 71 o|m| A7} A7) Al A o Sl
ks O]"/]E]' k71 3 dA|ghekar Q1A el "ok AlA)

frdoll thek Q122 7iRle] Fol Yol e JFS v A
%H](Huang & Liao, 2017), o|&= A7z th3t 9
< =Y F Aok A7 FAETE =L RIS A=
HAHEE o FA AH2Ed 4 7] WEo]tiDuval &
Wicklund, 1973). wp2hA] 21| AF-HL 8|27 AEFS
AREBHE AR S Adshe A A1A Al ol el =gol

g Aot}

_iz ;0

e

H3: AA 2fd e 2713 2E FIAE Aot

6. Hzal|EA

AR #7ell 1 o] D a| &t g A7 A Se) 4
%@ﬂm@ﬂﬂ%%ﬂﬂﬂﬂ”wﬂwzﬂﬁqi“

S ATe] SR ase A, 7be] B0l A4
= =75 Yepbdtk(Steuer, 1995). D Z g2
dq ]EV-] oln =] g Feg FEstil(Jang &
g3 A& T8kl S 7] o]m|
2= A O]-J_-, E-L—E}(Holbrook & Hirschman, 1982).
Jang¥} Kim(2024)0] wp=2 9, D Z g S 4H|A}
SolA A2lelAl o B2 #AE 71&olA s, 42l A
AlEd o] & st A7) o|w|A] F el T2 9
5 vzt eba] Y Z Y& FEo] o EFE A
F AR Al o] o] A3t E o], 1 g ol A 247 37 ¢
oln| A& et A A S ZXE Aot

H4: 2| zeS2e A7 |32 A2 Aot

7. 2l5{d

2]3]7d (rehearsability)2 45 28 7] el A A&7}
S AR Y nA 24 S s Ve s
oJn]gth(Dennis et al., 2008). AR 7|& 7|9k o3 372
odS ol FsAgH Fd =g AegHor AT
U &Hl FEE AEshH, ol & Fal U g &
=z @95 ¥ 243ch(Huang, 2019).

AR MR A AlE-E 2218 7 Qe 58S Alwst
of, A7) D=, 974, ol S of] whe} 2 ekgk o) ofn]
A& 243t 28402 HasteE =9-7(Javomik,
2016), AA| wj7Fol A v xbE o] vheket 9’ 2HAE 1t
ofato] Abd A Ql 2875 B34S 4 A gt Hanuss}
Fox(2015)°] W=, 4528 Aol 4 A&4dS

Al F3HE A AlE AR AlEd o]l tigh 24 AP
7hs 8t gkt o] 23 & A A Q1 AlF ARE AlE g o] Al o]
27132 B3 7hA 2 AL A AlS i

'rl

i

B
7]

H5: 2]314-& A7) 325 3412 Aot

=2 AN

TEXEE o5 A HES ST Jﬂr;<q o=, ¥4
3 ZRAksh 2l abe] 2l
u|&ch(Godfrey & Warren, 2019). 0] JJr7é oA 7
122 FRAR ohLle ALgATE AE S Al
Gohs AP = A=, o] & 7HA] 357
3% 99)2 5ol A AR}
AlH] 2 7H*d% L8 {83 o)A A58l (Bagheri et
al., 2019; Ind et al., 2013), ©o]= 7193} AH|AF 71| A3
2k O S FHsH vt 4R A8t
B Ao T35 Z(cocreation)= w2 1] 2] &) ZH]
A7k B i eledeishel 7h) 50l Helst
HE A E Wt W2 A AT 7' A
< &3 /\H]X]—-— 247 2L} A 5 = ulkeddl A =S
o 2480 Fofefrl A ololclo
1 7hA] o] 3ol 718 4= Al E
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AR DH=o[2| LH|RES| Xp7|EZzet SSEE 5

FHakaL ofn] Sl FHE Al FohH, ARALE g vk
K S AEFo 2 2L FEFR
St 715 A4S =<tk (Hilken et al., 2017). AR-S -1
o] = AAA wEs dslato] o)A At g £31

= d] 7]ods}ar(Heller et al., 2019), A8 AH= o] 7]&
S &85t Fol ol o Fosle AL SV 4
gko] 9Jth(Scholz & Duffy, 2018; Rauschnabel et al.,
2021).

AR 717438 o] 7] Q18k= An|Rbe] 37148 A5 st
e =S Z71A] 7] (Beck & Crié, 2018), 2] 22l

T 2A& W gle vl &35 51, ol 1 o, e
A, srEr o] 712 o]o]At}(Jessen et al., 2020). o] 2]

3ol R TEFZE B ATl F8 Mt H 5

3, 7hgnlElel e AR A1e e 2vlAke AT

kA2 ALl S 33A1 7]l (Ahmed et al., 2022), ©] Eﬁ?ﬂ

= Rk FE Az Uit o127 vk

38k-S gtrh(Addis et al., 2021). o]<} 7L°]

i]- 75]8‘:4'%7]9_,401] _xﬂtﬂﬁ_ 21%0}0:],
=

A g FAL ML v =L F

S~
>,

2
>

>,

L

1, AT % REAT

2 AFET ear'7| 73k 7}
738 'FX Mirror's OJ_—TL ez MAstlet. FX
Mirrors 2= ako) u AL 98k 27484 1|g £2 M0
2, ago] AAR 5 Ja HA ¢

2 e

Lot A 2 A

5.:
>
=
A
Hu
N
A
o
2
H” o

8 e

°
L EA S ATANHA L Z AFS F U=E &
3]5(2022)9] AT WS
< A== AdEs

oF 2% 9 32 &RAE AR 71 el AA
AR A&2] 3D &S5 B et 25 %‘ouiu% 0481
WA A 2 oF 2+

2
2 Fo= QR ZEE iz}l_f‘s}oq ool age /“sgtﬂ—

X

A SHARY] EAS AR, dFY £X= 204

o]&t7} 169 (4.7%), 21-304]7} 14878(43.5%), 31 40*11
7} 627(18.2%), 41-504)7F 787 (22.9%), 504 o]’Fo]
367(10.6%) 2.2 JEFTH 44 2x= dAdo] 1669
(48.8%), 9143 0] 1749(51.2%) 2.2 7 o] H|5=eh H] &S B
9, WS FFW By 128w 0|51} 84H(24.7%),
&7t 1817 (53.2%), 21AL o] o] 757 (22.1%)°]1 %A
o}, A& AJ7bol| thaf A= <5-20% ol 1507(62.5%), 21-
4039l 1207 (35.3%), “41-602"ol 407 (11.8%), ‘60%-
o] ¢l 3078(8.8%)°] S-Hat k.

2, B

2 A7 A =T JYATE VIRt e R 7435k
om <% 1>3 2o}

A A9 AA 2FE-S Huang? Liao(2017)2]
g & Aol BHA A8kl 2442 324 735kl
a1, o] A& zlo} A= AL Merle et al.(2012)2] Aol A
AR &S E8ate] 3R o= S5

gl g| = g &2 Kang et al.(2019)9] 4535, 25|14
2 Huang(2019)¢] 7ol 28235 g3l et #4713
Z+ Huang(2019)¢] o] 32 nigpo g 253gto
2, F%5 4%+ Ramaswamy$} Ozcan(2016) 2 Schau et

al.(2009)¢] H=E &gt 48082 SHITE =
2 74 YA E A= E AHE-3te] ekt

i
r{u

IV, 34 2

o

& G SPSS 29.0 % AMOS 260 811 o] g 3t
23R A1 F] = £ A3} Cronbach's a7} 0.8
2 et A dido] Rt <3 2> A
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6 Sh2AHEk s K| M|333 55 2024
(1) 8 (L HE
hiNs 34 w9 %
am | HFE ZPETIE shElel w13 oIS 471 Alejd & Sk Huang &
ST [T s ol el Axjol met $4d & gn Azt i
U Shee] wd B ez 2dE - ok 47k 120(2087)
ol |shulol WA W) B Ul oldHos wi AL o maw LA
Al L oAl Wizt o] Mo g Ao Alds Wt Merle et al.(2012)
A4 |shue] o) olnlxle vsk Aztele olaHel Beolth
A | S SHECL W1 el olulAst vhe] A Boleka =rxiek Huang &
S smen w1 e warel v ) B A A Liao(2017)
S hgel ko] A W i SR
U ge] A Rag 44 AT 5 AT
Wel | v Ao RE we g7 dne wag.
&2 | o] 7Py Eo] Ao e A v} Kang et al.(2019)
o FgTEE Lol o Wee P7he Ans ATt
[0 FPESIEe U ol diEl Az S e 3R RS SRS d.
2
S o) Jpdege 22 Pule) Rl Wk 4 A9E BEel B 4 ol B- Huang(2019)
e 0] TPEEIE S Wk 22 AT AE wee AEed AdE & Al A
1
AVEE o) Jpgnime 24 22 e mgel AF olvlAE A St Huang(2019)
= o) ATIRE BelAelA AES ARG AN 5 e PAE AKD Aok o
o | ] APEEIEE ] 2ol Ud U] AelH) S8 EAT Sl Ozcan(2016)
FEEE Ut o) spmeEs sl o) 24l dig A2AS 38 ol ’
= o] JPATRE DAL AABA A R o AFHen Fojg gojr,  [Schan et al2009)
(E2) AN U BN 2E
EES £3} Estimate Cronbach's @ AVE CR.
1 0.832
A 54 2 0.947 0912 0.780 0914
3 0.866
ol Aol 1 0.844
o124 2 0.959 0918 0.792 0.919
=0 3 0.863
1 0.853
AlA a~F4d 2 0.920 0913 0.779 0.913
3 0.873
1 0.696
2 0.847
dyzg &~ 3 0.846 0.857 0.610 0.861
4 0.722
1 0.953
517d 0.839 0.744 0.851
B 2 0.761
1 0.837
A7 7= 0.802 0.671 0.803
2 0.801
1 0.795
2 0.873
TRz . 61 82
553 3 0.845 0.860 0.618 0.826
4 0.614

Goodness-of-fit: x* 2=254.453, df=168 p=.000, CMIN/df=1.515, GFI=0.934, AGFI=0.909, NFI=0.942, IFI=0.979,

TLI=0.974, CFI=0.979, RMSEA=0.039
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Al AA 9 SR o] AFe A4 x2=254.453 (df=
168, p=0.000), CMIN/df=1.515, GFI=0.934, NFI=0.942,
IFI=0.979, TLI=0.974, CFI=0.979, AGFI=0.909, RMSEA=
0.039 o= s vetgtt. e dS H71s8t
7] 8t HFEAZEZZHAVE)2 0.5 o), A d A =3k

& AN ATRYS) AP A

0425

g el 43 g
X2=278.236
(df=173, p=.000), CFI=975, TLI=.969, NFI= .936, RMSEA=
sl o 2 EIF AT 7 ol st 2

(¢}

(CR)Z 0.7 ool qith. <3 3> ¥ AVE Fho] 437
A=) Z = - =] =]
o] AF FEh AN FHEFAE FH A3 A% A% =488t [19 ]2 Uehgon,

<F 4>of= MBALBFE A A8

W a b c d e f g
258 EA() 0.883*
o)A Apol AAA(b) 0.242 0.890*
AA 263A(c) 0.171 0.163 0.883*
EE e EENG)) 0.121 0.171 0.163 0.781*
234 (e) 0.182 0.135 0.129 0.103 0.863*
2713 Z(f) 0.141 0.135 0.223 0.345 0.247 0.819*
FEHZ(g) 0.184 0.160 0.201 0.251 0.083 0.215 0.786*
Means 4.872 4.829 4.950 5.153 5.293 5.293 5.184
S.D 1.610 1.670 1.563 1.111 1.378 1.834 1.172
*= P RAFE(AVE) 3te] o) AlFTE vel
2F4d 5A
0.043
oA Ao} U4 0.018
0.244% %
e 0.105% A7 S =2
0.357% %%
|z e
=2 0.199%x%
2|54
[0 1] F=EEA DS JPdAY Ao
(£ 4) d22M 4o
7Hd %38l A2A S| B ETS A2AS S.E. CR. A3}
Hl: 289 &4 - A713= 0.043 0.064 0.040 1.065 71z¢
H2: o233 zpo} A — A7|H= 0.018 0.028 0.039 0.462 7)1z}
H3: A4 2948 — A3z 0.103 0.153 0.041 2.530% A
H4: By ZygE&x — A7)3= 0.357 0.340 0.069 5.163% %% e
HS: 284 - 27|12z 0.199 0.218 0.057 3.492% %% A
H6: ANFZ — T2 0.244 0.283 0.058 4.207%%* el

Goodness-of-fit: » 2=278.236, df=173, p=0.000, CMIN/df=1.608 GFI=0.928, AGFI=0.904, NF1=0.936, IF1=0.975,
TLI=0.969, CFI=0.975, RMSEA=0.042

- 715 -



8 simsinsis|x| R33AH 55 2024

B AT AAg 7 E
3l Amos 26.00.2 H2 B
o} P}, Az B r
© A= oA gdol 714 1o] 71741?4911(13;043,
p=287), o]’34 Ao} x| o] A7) 30| vl A|= JEFE

frefstA] ghol 71 2% 717 = ATH(B=.018, p=.644).
w1 2 o] A7) F 2 v A= A 98k

I 714 30] A ATHB=.103, p=.011). D Z ==
7t A7z vl A = o5 Al vERY 71 47

A A & A 3L(B=.357, p=.000), 2] 5] A o] A}7|ZZ0f| 1] %]
= GFH ol gk 71 5= A A = JATH(B=.199, p=.000).
npREko 2 b3 27} FE gz v 29471 R
gt Ao 2 veht 7HA 60] A A = A Th(B=.244, p=.000).

B QP AR 7M1 AL A 7132 B3]
2ke] szl vAe T A8E dxsta, A xS
e 5 e 8RlES stk

3, 29147} AR W] 218 ALER ) 7 217 2
o) 2] 1302 % A& ALESIEA 4151 3
A& st 2d “B‘PE Aol TZH] FFE MR
= Zo] gl =i}, o] Skolag} Liarokapis(2016) <]
A7} A, 2UF A 54w 3D 7]
= o] AoNA AA 2-dE& Fofsh= b 7192 = =
< AAFRH. B3, Huang(2019)2] A-¢}e] vl al & -5
A 2ol A7) @20l A JE vl o
&7 278 S9ahert

S, AR vlele] delmelEast 2jsdo) 2ulxel

S s+ Lol= o)A

r2
Ay
i
j'i_ll
©
e,
7
=
g
o
N
>
o
ot
PN

L]: =] gﬂ;gﬂz/\

A 2nAEC] A olvAle A AlEdleld FE

A glol A4 o8 FHoJsles E7skci(Skard et al.,
2021). dE|Z &2 3 A S Fdske] A &
H| 2} o|n| A& B /dahH, v A= 71 33l A 43 Al

Foll thigk 217] om| A& 47 788 = Avk(Holbrook &
Hirschman, 1982; Jiang et al., 2014; Jang & Kim, 2024).
Qeza|zt A7)zl 3999 I vk

2 et d5eh A AT fIAIRE E A ol
g ol &4 7Iikg SskaL o] 24 F3dE vt ilth &

Alell, 2l8d o] axmfzte] A7)zl 3 A <l dFE T

ATh= ApAo] ThA] Sl Egle). 2jsi Al o] u|Ahe] %17]

Az 39490 JaL v Atks APAL Huang(2019)

o] 172} AX|3kH, AR 714 ik £BEAL 2)elAS
R

4%%4 SEES x}gﬂ o2 BUT Y

24 11‘ A7z frol gk AEFS v A A
© 2 YEFHTH Huang(2019)= &0 SA417} 2}
t2E SAARITAL Barskl o, AA| ZHA] ol

= ZH[AAAM = o] HT dEde] ¥

0 A verste,
=, Q03] gHA ezl Yo anlAbe 4] Bg BAT 5
Rk AZksl A BAlske] 514 ekl A BAl7ol

—

oA, 2}7]
2 Aot AA P& Ap7] 320l frof gt S v =
t}. Javornik et al.(2021)of] tp= W, AR v] 2= 4H]| =2

o] 4] ;(],o]. o x| Aol 2A A <] ATFS W] x| A wk, o] = =}
o] Y2 Al ol AlRE YEbS T o] 2lgt Ao 4]
Joll Eq'al' AT A7 ek A= AlAKEH
17, 2 A7 AR 1] 2] AR A 2p7 )32 & 37} A
2ke] F5ZE R o 8% 9T sk S g1l
Atk AR ml2le] 273z gk tf o] A= 2]
2 BdE Ad Ao, AA7FA] AR v 7t A7) %
25 skl 287 fF el S v A= AT AHEE
H=35}9ck. Luan®} Phan(2024)9] A7+ &9 71&9]
vzt FEFEE FIT T UdSS oM, AR 7
2H|Rke] 3714 AF53kaL, AR vl o] ZR<ls)
= Rt B4 358 E7hA 71tk (Beck & Crié, 2018).
o] A3}= Addis et al.(2021)9] S+ A¥olw A X|sH
HojFrh 7Pdm el 22 A7 E 7] &AL
ArE ) Sl AL E BFEAFA 7], o] 2]l A ALaL
ZeH) L] FEig 2ol thk Q143 ‘i}é‘% S7HA 7]

&g gt ol %Fé AL

A

Bz GolE L 1A F ek o)
]z] 3]

» s

=7F
1__

A

>f

=
E X
b
_]
9

p

of rlr 12 rr 021, m[o

vl o] Abgat 2 H Q] o] glon, o] Fo] AT
AR BTl eyt 7122 A wetel| A 247
Fx BI7L ezl old IFL viA=A AL
2 4T A7 /sloh & A7 7P Al el
e A7 12 a7 pnRte] 3ERE P45 olFE
ojiith= AL w3tk ofoll whet 2 A7 A= 7Hdv
2 ZofellA A3tz Fate] T H Q] B3k st
au|Ate] gzl dFE VA= T A% 8 hs A

- 716 -



AR DH=o[2| LH|RES| Xp7|EZzet SSEE 9

¥

S
o
1o

= AR 1|27} AH|Rbe] A8 A A
ZeH) 2} BAle 7he] 71x] T
2= 9)2-8 A|AFSHE), wfj R m] g

ANFERDE FEETE Y

9L'
o

BN o

(

off

ok
o =
£ 5
N bl
2 H i
whop
=W e
ey o
rlo _{W

AN
A=Y

N
-

O

U

My o o

Ir o

N
o Ay & lr
Olﬂ ;g
(s
2 M oon
= 2 o
U s
old N,
o i
re
-
o Mt o
Ll oo H g
Jo o gy
b oF, T
LN
SN
o me
BN
fol

© xR
M4 le
) 3

> o

)
b 2
£
N

Moo
=
>3
o
X0

i 2
2 X
off i

o &N
il
2> of

o
o

o W
o,
E ol oM

J0 2L
Jo
oft
2
=)
0
R
=
[>

2
&
o

>
X
DY
N

o H

lo rlr

MU N
top 1St r]

=
Ol
ol
rlr
ok
2
ftlo
2
>
<
o
W
N
2 X o
flo
N
N
o
=
i o,

)
£
o
)
v
)
1
o
e
)
2:
ol
2
tlo 1
&
(&
o)
rIN
>
AC)
A w

o |o
o
N
= —
o, 2
o
i)
flo of
2
o3
R
= rr =
o T
L0 e
—_& DAV 2
= b
OE. m:
—_ 1[‘1
ofr N
ol r—|—‘
g Lo
£
by o

ulzpe] S =ulg 454

PREPARS

= o
I
i
o
ofj
2,
b
il
9,1
>
>
N

Ao zH

gl Holt}.

AN
hAmo 2, B ATE Tt oF AFe] 54S
F3AAL A= &
= JFL EAISA Q7)o FF AT E of
25¢ mejstel o FAH ANES 55T 5
914 Folck. AR 7ibe] 21)4 €177} hfsjo] 2] 4}
3949 RS AT F W12 Jha,

)
1%
o
ol
aicid

FAo] 1 AR, T3, v An =, 7P, A1 £,
Z

o=

AT, O/ % 8} 8= /20(5) 991-1000.

% 3)<42(2022). HAHE W FFEA 7)& Fgo] B9 &
Age ol v & R A/eks/ %) 72(]),
51-68.

Addis, M., Miniero, G., & Ricotta, F. (2021). Value co-
production made easy: the role of fantastical
thinking. European Journal of Marketing, 55(1),
163-192.

Ahn, S.J. G., Phua, J., & Shan, Y. (2017). Self-endorsing
in digital advertisements: Using virtual selves to
persuade physical selves. Computers in Human
Behavior, 71, 110-121.

Ahadzadeh, A. S., Sharif, S. P., & Ong, F. S. (2017).
Self-schema and self-discrepancy mediate the
influence of Instagram usage on body image
satisfaction among youth. Computers in Human
Behavior, 68, 8-16.

Ahmed, K. E. S., Ambika, A., & Belk, R. (2022).
Augmented reality magic mirror in the service
sector: experiential consumption and the self.
Journal of Service Management. 1757-5818

Alimamy, S., & Nadeem, W. (2022). Is this real? Cocreation
of value through authentic experiential augmented
reality: the mediating effect of perceived ethics
and customer engagement. [nformation Technology
& People, 35(2), 577-599.

Azuma, R. T. (1997). A survey of augmented reality.
Presence: teleoperators & virtual environments,
6(4), 355-385.

Baek, T. H., Yoo, C. Y., & Yoon, S. (2018). Augment
yourself through virtual mirror: the impact of self-
viewing and narcissism on consumer responses.
International Journal of Advertising, 37(3), 421-439.

Bagheri, S., Kusters, R. J., Trienekens, J. J. M., &
Grefen, P. W. P. J. (2019). A reference model-
based user requirements elicitation process: Toward
operational business-IT alignment in a co-creation
value network. Information and Sofiware Technology,
111(1), 72-85.

Beck, M., & Cri¢, D. (2018). I virtually try it---

Virtual Fitting Room: A tool to increase on-line

I want it!

and off-line exploratory behavior, patronage and
purchase intentions. Journal of Retailing and
Consumer Services, 40, 279-286.

Blanke, O., & Metzinger, T. (2009). Full-body illusions
and minimal phenomenal selthood. Trends in
Cognitive Sciences, 13(1), 7-13.

Burnkrant, R. E., & Unnava, H. R. (1995). Effects of self-
referencing on persuasion. Journal of Consumer
Research, 22(1), 17-26.

- 717 -



10 slMEtn|Eks|X| M|33R 55 2024

Dennis, A. R., Fuller, R. M., & Valacich, J. S. (2008).
Media, tasks, and communication processes: A
theory of media synchronicity. MIS quarterly,
575-600.

Duval, S., & Wicklund, R. A. (1973). Effects of
objective self-awareness on attribution of causality.
Journal of Experimental Social Psychology, 9(1),
17-31.

Escalas, J. E. (2004a). Imagine yourself in the product:
Mental simulation, narrative transportation, and
persuasion. Journal of Advertising, 33(2), 37-48.

Escalas, J. E. (2004b). Narrative processing: Building
consumer connections to brands. Journal of consumer
psychology, 14(1-2), 168-18

Escalas, J. E. (2007). Self-referencing and persuasion:
Narrative transportation versus analytical elaboration.
Journal of Consumer Research, 33(4), 421-429.

Godfrey, D. M., & Warren, N. B. (2019). Understanding
co-creation: Re-examining value and experience
in consumer research. Advances in Consumer
Research, 47(2),297-303.

Hanus, M. D., & Fox, J. (2015). Persuasive avatars:

The effects of customizing a virtual salesperson” s

appearance on brand liking and purchase intentions.
International Journal of Human-Computer Studies,
84, 33-40.

Heller, J., Chylinski, M., de Ruyter, K., Mahr, D., &
Keeling, D. I. (2019). Touching the untouchable:
exploring multi-sensory augmented reality in the
context of online retailing. Journal of Retailing,
95(4), 219-234.

Hilken, T., De Ruyter, K., Chylinski, M., Mahr, D., &
Keeling, D. I. (2017). Augmenting the eye of the
beholder: exploring the strategic potential of
augmented reality to enhance online service
experiences. Journal of the Academy of Marketing
Science, 45, 884-905.

Hoffman, D. L., & Novak, T. P. (1996). Marketing in
hypermedia computer-mediated environments:
Conceptual foundations. Journal of Marketing,
60(3), 50-68.

Holbrook, M. B., & Hirschman, E. C. (1982). The

experiential aspects of consumption: Consumer
fantasies, feelings, and fun. Journal of Consumer
Research, 9(2), 132 - 140.

Huang, T. L. (2019). Psychological mechanisms of
brand love and information technology identity in
virtual retail environments. Journal of Retailing
and Consumer Services, 47, 251-264.

Huang, T. L., & Liao, S. L. (2017). Creating e-shopping
multisensory flow experience through augmented-
reality interactive technology. Internet Research,
27(2), 449-475.

Ind, N., Iglesias, O., & Schultz, M. (2013). Building
brands together: Emergence and Outcomes of
Co-Creation. California Management Review,
55(3), 5-26.

Jang, J. Y., & Kim, D. Y. (2024). How Immersive
Retailing Affects Consumers’ Urge to Buy: Impacts
of Self-Imagery, Positive Emotion, and Self-
Relevance. International Journal of Human-Computer
Interaction, 1-15.

Javornik, A. (2016). Augmented reality: Research
agenda for studying the impact of its media
characteristics on consumer behaviour. Journal of
Retailing and Consumer Services, 30, 252-261.

Javornik, A., Marder, B., Pizzetti, M., & Warlop, L.
(2021). Augmented self-The effects of virtual face
augmentation on consumers' self-concept. Journal
of Business Research, 130, 170-187.

Jessen, A., Hilken, T., Chylinski, M., Mahr, D., Heller,
J., Keeling, D. 1., & de Ruyter, K. (2020). The
playground effect: How augmented reality drives
creative customer engagement. Journal of Business
Research, 116, 85-98.

Jiang, Y., Adaval, R., Steinhart, Y., & Wyer Jr, R. S.
(2014). Imagining yourself in the scene: The
interactive effects of goal-driven self-imagery and
visual perspectives on consumer behavior. Journal
of Consumer Research, 41(2), 418-435.

Kalckert, A., & Ehrsson, H. H. (2012). Moving a rubber
hand that feels like your own: a dissociation of
ownership and agency. Frontiers in Human

Neuroscience, 6, 40.

- 718 -



AR DiZEo[3 AH[XIQ| XpP7|&x=el ZSEx 1

Kang, S., O’Brien, E., Villarreal, A., Lee, W., &
Mahood, C. (2019). Immersive Journalism and
Telepresence: Does virtual reality news use affect
news credibility?. Digital Journalism, 7(2), 294-313.

Lee, H., Xu, Y., & Porterficld, A. (2020). Consumers'
adoption of AR-based virtual fitting rooms: From
the perspective of theory of interactive media
effects. Journal of Fashion Marketing and
Management: An International Journal. 45-62.

Lin, H. F., Yeo, B., & Lu, T. Y. (2024). How Virtual
Mirrors in Advertising Influence Attitudes about
Beauty Products: Consumer Viewing Perspectives,
Beautification, And Endorsement in AR Advertising.
Journal of Advertising Research.

Luan, C. C., & Phan, T. A. (2024). Immersive technology
and cause related marketing: The role of
personalization and value co creation. Journal of
Consumer Behaviour, 23(3), 1574-1596.

Maselli, A., & Slater, M. (2013). The building blocks of
the full body ownership illusion. Frontiers in
Human Neuroscience, 7, 83.

Merle, A., Senecal, S., & St-Onge, A. (2012). Whether
and how virtual try-on influences consumer
responses to an apparel web site. International
Journal of Electronic Commerce, 16(3), 41-64.

Ramaswamy, V., & Ozcan, K. (2016). Brand value
co-creation in a digitalized world: An integrative
framework and research implications. International
Journal of Research in Marketing, 33(1), 93-106.

Rauschnabel, P. A. (2021). Augmented reality is eating
the real-world! The substitution of physical products
by holograms. International Journal of Information
Management, 57, 102279.

Rese, A., Baier, D., Geyer-Schulz, A., & Schreiber, S.
(2017). How augmented reality apps are accepted
by consumers: A comparative analysis using scales
and opinions. Technological Forecasting and Social
Change, 124, 306-319.

Schau, H. J., Muiiiz Jr, A. M., & Arnould, E. J. (2009).

How brand community practices create value.
Journal of Marketing, 73(5), 30-51.

Scholz, J., & Duffy, K. (2018). We ARe at home: How
augmented reality reshapes mobile marketing and
consumer-brand relationships. Journal of Retailing
and Consumer Services, 44, 11-23.

Serbun, S. J., Shih, J. Y., & Gutchess, A. H. (2011).
Memory for details with self-referencing. Memory,
19(¢8), 1004-1014.

Sirgy, M. J. (1982). Self-concept in consumer behavior:
A critical review. Journal of Consumer Research,
9(3), 287-300.

Skard, S., Knudsen, E. S., Sjastad, H., & Thorbjernsen,
H. (2021). How virtual reality influences travel
intentions: The role of mental imagery and happiness
forecasting. Tourism Management, 87, 104360.

Skola, F., & Liarokapis, F. (2016). Examining the effect
of body ownership in immersive virtual and augmented
reality environments. The Visual Computer, 32(6),
761-770.

Smink, A. R., Frowijn, S., van Reijmersdal, E. A., van
Noort, G., & Neijens, P. C. (2019). Try online before
you buy: How does shopping with augmented
reality affect brand responses and personal data
disclosure. Electronic Commerce Research and
Applications, 35, 100854.

Steuer, J. (1995). Defining virtual reality: Dimensions
determining telepresence. Journal of Communication,
42(4), 73 - 93.

Yim, M. Y. C., Kim, Y. K., & Lee, J. (2021). How to
easily facilitate consumers & mental simulation
through advertising: the effectiveness of self-
referencing image dynamics on purchase intention.
International Journal of Advertising, 40(5), 810-834.

Received 01 August 2024;
1st Revised 18 October 2024;
Accepted 23 October 2024

- 719 -



	AR 매직미러 소비자의 자기참조와 공동창조
	Abstract
	Ⅰ. 서론
	Ⅱ. 이론적 배경 및 가설
	Ⅲ. 연구방법
	Ⅳ. 분석 결과
	V. 결론 및 제언
	REFERENCES


