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The impact of smart voice assistants' humor styles on perceived morality
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Abstract

Smart voice assistants have increasingly integrated humor into their interactions with consumers. However, as these
technologies become more human-like, concerns regarding the moral quality of their humor emerge, given that
inappropriate humor can demean others and lead to perceptions of low morality.

This study defines consumers' moral judgment of smart voice assistants' behavior as perceived morality and investigates
how different humor styles influence this perception. We conducted a survey with users, categorizing smart voice assistants
into five distinct humor styles and randomly assigning one style to each participant. The results indicated that affiliative
humor, self-enhancing humor, and self-defeating humor positively influenced consumer attitudes and perceived morality,
while aggressive humor yielded a negative effect. Additionally, we found that the influence of humor styles on consumer
attitudes can be mediated by perceived morality. Implicit theory significantly moderates the effects of affiliative and
aggressive humor on perceived morality and attitudes. Incremental theorists demonstrated that stronger affiliative humor
correlated with higher perceived morality and more favorable attitudes, whereas entity theorists noted that stronger
aggressive humor was associated with lower perceived morality and less favorable attitudes.

This study provides a theoretical foundation for understanding the effective use of humor in smart voice assistants
and offers practical guidelines for developers and marketers regarding the careful and appropriate application of humor

based on consumer characteristics.
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v, 344 frm), 22 FH7 gle ek Eisho] 571
2] A o2 Z2Feke] A AEFIT).

tf 3} -2 Chan et al.(2018)2] IS vlRt o 2 IH],
2le] At AU Kt d § og Wgo2 Alzstale
™, AF7IAEL o] Hgh W8-S 35k Ao st =
St 7HA] AlE| o Rkg F2 2 A AR 22 2 E o)
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Frel Zebdel] ek o] gl Yt V(e A, Falal,
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FehE Fal St A4 2y AT
2} 47)) =0 2 FAJ3} 3 (Banks, 2019), 457 o]
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ARl=E gt MixE L8R T 2P v
A& A Qg F 32655 4] ol AH-8-3ict.
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S 25 AR Aol ALY BAE F3E] Sl AREE (15.95%), € 13] o817} 157 (4.6%) 2.2 ER T
= o, 344 Fee el okl gl o 2581 g AR A o] e 2ntE SA4 A BEE ofE
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AEES gE2A 358 4 A Ao Fed iR IYo s wald & glth(R)|  .759(15.420)
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AFREL ARAle] ofE F3 o ARIRIAE F83] WA = rh .858(18.166)
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