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Abstract

This study aimed to identify the underlying dimensions of VR store atmosphere and examine its effect on consumer
experience and approach behavior in the context of fashion shopping. A fashion VR store was selected for VR shopping
experience with using HMD. Participants completed a self-administered questionnaire regarding VR store atmosphere,
consumer experience, approach behavior and immersion after finishing the VR shopping experience. A total of 101
usable data were obtained from the university students aged 20 to 27 years. Results showed the following: the VR
store atmosphere consisted of four factors, such as store layouts, promotion/signs, merchandise assortment, and visual
ambient. The VR store atmospheric factors had positive effects on entertainment, escapism, educational and esthetic
experiences, which was only significant in the high level of immersions. The entertainment and esthetic factors had
significant effects on approach behavior. Also, the effect of VR store atmosphere on approach behavior was fully
mediated by the entertainment and esthetic experience. This study discusses the theoretical and practical implications
for developing strategic retail management in the VR store environment.
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[, A& Intelligence, 2024). 73 2(Virtual Reality, VR)& &4

AAE 71de] Sl =2 AAste] AlEd o] dsk= 3D &

A A RS Solnst AL KHolwAal ot £ 7|& =M (Steuer, 1992), 758, HMD (head-mounted
Fal AFe] 0 2 o] Ag JlsAe Wolx|a 9tk 2024 displays), T2HlA =& H (motion-sensing gloves) <]
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5 547 BT AR EL 42.05%= 20299 0= 1310 = 2AES =77 @k o]2@ VR 71e2 A9, 14,
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2| d A Zo A VR 2E = 7|E9 AXE 714 3
2t Fel =2 a2 A3 T2 2 AL Z M (Herz &
Rauschnabel, 2019) -9 xg}ol %" S dold AP
A2 §73€ AT Eh(Dad et al, 2016). 53] 217k
AFE )\PEXl%_(HCI) weto|A] VR 2Eo] 3L o7
o Z2IBE AFFOZA TS %‘Q%}ﬂl 1, 2184
ofe] F5 g FEE AT 548 ZE=tH(Duong et
al., 2022; Krasonikolakis et al., 2011; Schnack et al.,
2019; Steffen et al., 2019). o|¢} & A5 245 53
}\HE s) H]-)J (=4 54/\1;24 =3 7]_/\]-53)\1 j."fﬂ oﬂ Eol)\]7l 2=

Aerm A o] FAA A& SHste o s Aot
(29, 8314, 2021; 559, o1, 2024; o] ¢S 9],
2022; 34, T2+, 2020).

VR 2Eolx= #4d Q& 584 X5 a2 713
sto 2 A Fokthe AollM HZ VR 84, 5 =
Eo] #9719 840 AlZE I Ut VR 2E ]
s gy @47 A 71E HAE 297
ote] FFHI ApolHES A3 THDad et al., 2016;
Hassouneh & Brengman, 2015). VR 23X £9]7](store
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S HIEETE skt S8 oS fd o =9l
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1. VR SHolMel XIT-ute B

ATH o= 2e|d Wetol| A 743} An) A} 35S o] 3
&7] 13l AF-F714-8H(S-0-R) o] &5 283 AT E
o] X3Y = ojgkti(Donovan & Rossiter, 1982; Eroglu et
al., 2001; Manganari et al., 2011; Turley & Milliman,
2000). AF=-vkg e o), AL BA A o] =7}
Hh-g Abolol] ATH(F714]) <] xﬂ?iol i 7] = o] 2h-g-ghrt
= Zloltt. 53] 874 Alg]H SHloA exehd] e 2
QA £PBA oM FE B4V H2/E T, ol
, = o 1o)X (patronage intention)$} o AH]x}

A ub-gol JFS T T8 AT Hle R AAHL
JtH(Dennis et al., 2012; Hussain & Ali, 2015; Poncin &
Mimoun, 2014).
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S zH= 70 2 UEpgth
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’go] A7) =AM A=-ukg mdle] S sl =l
I 9t} Dad et al.(2016))] &J8H4, 3D 7H3a A 2 Y
(VRR) 2E0] 8735 Ee|H, ALs] A, A, 214 2t
Ao R FR3kAL, o] 2 LFS Tl 2Eo] $2 4
2 A F(ALEAE, AE v, LAFS vFe Al
hell FFE = Aolehs 7H & =eld o= ARkl
o] & A A|5l= A< Jin et al.(2021) 9] AT-o|A = YAto]
Eof H|3] VR 2E01¢] £97]= 544 AAA ol dF
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%719} Pine 11¢} Gilmore(1998) 2] A& 73 All(experience
economy) o]l &}, A|Fo|u AH| 25 T o] A
stsl7] ofel & ol &R|2k= olv] ¥ E 7HA | Ee o =5
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(Hassoun Brengman, 2015; Turley & Milliman,
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712 M3 AollM] ALgEE 2.2, Alv], wg, F AT 4
N Al 23R 2170 =0 TSkl VR 2R 4|
S 7 Heksto] ARgshalrh (i, 44814l 2021;
Huang et al., 2019; Tom Dieck et al., 2018). Z=H] A} H
PFo 71& o] A5 T Z(Donovan & Rossiter, 1982)
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“53sl=d QLUWAIZFS HED AP, “XTEHA] AR
dsolcy o) VR 20| #3g Fokiet s as
FAFRL, S B AT
TR 3]-93\11}(Cr0nbach s 0=.81). YL VR 2E0]
=]

A
N
(B 2

==
i3
N o

%, 2o

<
=
[o l>

3o
b i

5‘.:

N

T,

F

HJ

1]

®ooff o Moo
B

a

5y

o

ol
=
=L isl—s]—

o

s ox 2

g0 rjg
—t

o1 2k A3 WS FHo T HE wEE
Fol w2 A AUt Jo& =7l= A Eok #
H } = (Hossain et al., 2018)¢] @ 2} do 2 =74
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o LM VR AE0] E29P|2t 2HIAL MElo] M-S olxls & 5

B ATE VR ARS Ao Agsly] Aol & oF ol SHt=S hglrk
BT o] A wfA-L 3xFP o 2 Ads] =2 AF3 VR B olqlo] FEO 2= VR &3 A3 ARz o] B
2Eo] I7]& VR 2Eo] AFE2 AAs4ch o] VR 2= st £ 10149 39 A57t F-E et 24 At
Eolz 2302 FAH Jom(15 o3 NFY, 25 F o A2 20-274]2] Ml lom(Fad® 224) =25

A A7 ) HMDE o] 83jo) A% - 51 WS CZ SH(57%)0] BA43%)He) ORF e BT

o} A1 5 1A 1ol 21,

VR A8E 913 A9aAE 200 9 20AE 5 V., 23324 3 =9
v = AT AT Fholol A o 2 ol 34
2 wHs 5, AP0l A4 Pste] AYFES ohish 1. VR AR0| 2P| 24
k. A7 A Bl WA VR ARE AR
7, b e At ool wel VR 2ofoly g o N FRISel SnA7E A VR 220 ]
o s =2 3t} (19H) 403 482 71gsta & o] 3}9] R A4E BF3]7] 918l AR QA (v e 2 3
S sl AFE S A Bt} (Zu}ﬁ])HMD(J_E‘Eﬁ PSR S AABFATE A FAgollA] ofolalgk 1 7IE2 R 8
83131 VR 2Rl sl SR, wolt ApAy v U7 SO G E ATIRIU. < 2o
£ 2e30] 2000 VR 20| 32 WAl Eefecy 3 DT ST ECIHT EAT A, VR Bio] 2471 9
W) HES AL AT JEL TS o) A ©IOP EERAASL AL A1 IR 41
) 9B, (el 2% Pl et gl F ofolge  RRICN EEHIU Asl wopEe S8-839) Wl 2lo.
Aol ol Algo] Sr etk AYes By Ay b TR T041%E sk Sl
e ATA PCE AFH o wE Y Heleh Agol & T AR, BLI IveloRE vl U
Ul Aol Sl HMDE Hle . ol Agx  J1EH BT, 69 B4, B0 2 AY ) 92

E 1) VR 2E0] E2P| Q2= 23

82 9 =4 g5 EeRRrSias ool 7k Ry H(EFHAD

L291: #oJol2 (Cronbach’s «=.83) 5.71 19.23 5.39(1.05)
ke F3F A T glojole 83
B2 Z(H0]) 81
iz gl 3 e 74
ot 58
2912: TZRA/ARR] (Cronbach’s a=.84) 1.79 38.44 4.92(1.06)
AFE 2 7H4 5o AR EA% 81
AA 9 hEAR .80
Aol d satn 77
Z22M POP (d. 3159, A&dEF 5) .66
8213: FZFF4 (Cronbach’s ¢ =81) 1.26 55.60 5.28(1.20)
g e FFEY Z 82
E T 81
HE A 69

294: A1Z4A JH|AE (Cronbach’s a =.74) 1.08 70.41 5.66(0.95)
2 A=) 80
A g =9 79
v 2 .69
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Ao AE el o] Z rhokA] ARE LA Q) 37 FFES
B YA BE T4 A9 wredeha glek. 2214
o) ) Az, B 29, v e 3 e
HE o] JPH|AE QA (Hussain & Ali, 2015; Turley &

Milliman, 2000), 472 £2]7](Krasonikolakis et al.,
2011)8} S 9o Yeskor], 53] A7 )3
97374 T 2 vhegala glo] “A1214 vl Q1Er 2 gl

A AEE AHE Al 74-840 M9 8T
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2000). £3] A2} ]S} 71 Ee Bighe B9
EEI(M=5.66), o= Ttz el £9)7)7h e e A
sgolehs 1t Alztel vl olzste] LAl g o] Aot
£ VR #7uko] 26 S0 wkedel Zlo 2 84 Hiek,
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Mol o|xlz g

A g ol| A VR 2E0] 97|71 Au|A A @3

of #AIE EA3H7] A8l, WA Ak AP o] S FES
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SAY, AR 4] Apdo] =EHA oM, HA 22k

©]75.66%% st Qlvk. aQ1Rshae .65-.882) w9
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Bl e} A F8 =7} 83 el oo 1SS eIt
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A2 FA ] A& A A5} (Fiorentino et al., 2022;
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nkx] o2 Aoy Az e AAE =AH .79

R 1.72 68.29 .80
AGste B £Foll B3 o B AL A =HUoh .85

Aol E5pd ol #Ad A2E A2 G = Aol .76

oo =0 HeE A e JRE A HAok 72

ARz 7 047} vl $-= Aol ek .65

An|AE 1.17 75.66 84
VRZEoofof| A o] ZH2AQl A& o] ATt .81
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VR 2Eo] gofol(B=36, p<.001), &FT24(B=34, 2) B9 el w2 &HRE AF
rj<-01), A}%‘Zi W AE(B=25, p<.05)= 2=t APl %ﬁ w3 VR 2E0] 2977} 2H] A} A8 01] n|x|= 2
sk A a7t UERTE VR 2E 0] #9]7] 84 F F e
A(B=29, p 1) AZEA AU RAE(B=21, peosyh B o oo o) e st G SRS S6el 9
_ N HM=5.72)& 7|2 &2 /A F o 2 fal*‘o‘}oﬂ =&
Az fejgh A F3E Btk VR 2Eo] #47] ) _ . o Al
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<3 4>¢] 374 AellA] AAE vkel 2o, (L) EY
Uq A Aol = Bl olobR (=43, p<.001), A2 ] Tl A, VR 2Eo0] £9)717} Ana) Aol f-2f st
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ZE R/ -.00(-.04) .19(1.83) 36(3.75)%** .17(1.96)
FETA 34(3.45)%* 29(2.75)** 27(2.82)** 30(3.47)**
Azt HAE 25(2.53)* 21(2.00)* 30(3.16)** 36(4.07)%**
Model Summary
F(p) 9.15(.000)*** 5.26(.001)** 10.30(.000)*** 15.81(.000)***
R 59 49 62 69
R’ 35 24 38 48
Adjusted R’ 32 20 35 46
*p<.05, *¥p<.01, ***p<.001
(£ 4) 2 &Fdl g VR AE0| 22|17t LH[XF MJ>E| o|xl= =2
eeAd A=) WEAY A A8
B (1) B() B (1) B (1)
EUTE@D)
glojo}- 39(2.37)* 11(.73) 34(2.43)* A44(3.22)**
ZE AR -.02(-.15) 22(1.46) 53(3.80)** 24(1.74)
FETA .14(.89) 30(.2.00)* 05(.38) .16(1.25)
A PRI E 23(1.46) 36(2.54)* 35(2.69)* 51(3.94)% %
EUTER)
g ojo}x .03(.18) 02(.11) .06(.42) 26(1.50)
Zg R /ARl -.13(-.69) -25(-1.30) 28(1.63) .06(.34)
FETA .18(.98) -.18(-.95) 45(2.59)* 20(1.10)
Azt uAE 26(1.45) -25(-1.38) 29(1.75) 27(1.58)

#p<.05, **p<.01, ***p<.001
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BHE Hol= Wk, (M) &Y Feollie SAXSE o] A3 S A Alolol vehd fogh 3= £ Aee}

gt BI7F e A] skt o2k Adf= VR $H360A dHglo] 4 Ao bl T AE TN 247 s

Yol A FA ol a3t 7IAR Agshvte #HS A sk Hagke] ERS T AR E 288k Qe Ao

AsHHA (F9 3] 9], 2021; Steffen et al, 2019), VR 2&E 2 3|2 Hc}.

o] 9171 8.4xe] ofsf AujzL AR o] FE o, &

d FFdd e 24 a9} IS 53k 3. VR AE0| SZHo|MO| AHX HIME of=
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A7 PHIAE, ”E—‘?—"#/’\}ol o] o, dA=y, W, s g wetol| A VR 2Eo] £-97], Auat A, 3

A S I 7= st dE Moz Yelde  Z3E Akl o] :1FHH BAIE dlS3t7] A8l wA] (19A)
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53], glojolx *174*4 Au|AE] FAAGE A oAE VR 2Eo] 297 47] 820L EHlo 2, (2t
Aozt 2 AFS Btk < 3>F &Y o A Aol e VR 2R 91719 2R Al 474 821S &
I <H 45 Hlu‘sﬂ B, golole— A, Az ) Aol HHRRI O R Flate] Fa ol thek H1AIA 3]

HIAESF ALY, T2 R A/ AR -S43, A2+ o) 24L& 2AEth
H|IE—AIW] A3 A}OMW BIEAAT)7HE =AY <3 5>l H= upel o] (197]) FjFdlx =
B Qe e = ok v (A)EY oAl VR 2Eo] Z917]8) AETA o] I Eoll froleh A4

AR folapl UehiA Rtk olalgh A HIHE Mol R VR o] 41719} 2614 A 8
VR 0] 291717} vz} A2 thefetan FHa @ <lo] Suuelo® SAY TUE Qe) AR LA
AT 240 A, Beo] $255 TS A 45 = 02 GT 1A Pol BBl Frole g Bk

S5 1% AL B, 0] s Aol Amel  HSIE of Ao VR o] 5171 214 (28l
A7) ) 20 TS 1B R, A RE T AR Ee AT E o) JRBEE ol 2 )

(E 5) VR AE0| MIUE| ofn 372

FE5H ALYF (AAER) A S(ILEUER)
1A 2% 1A 20|
=gl B (1) B () B (1) Bt
VR 2E90] £9]7]
ERESS 21(1.92) -.02(-.20) 21(1.32) -.01(-.05)
Z 2R A/ALe] 07(.61) .09(.90) .38(1.89) 33(1.91)
ET A .38(2.98)** .19(1.68) -.09(-.47) -.18(-1.20)
A/ 15(1.48) .04(.49) 17(1.04) -.04(-31)
AH|AF A7
oA .39(3.91)%** .53(3.98)%**
A= A3(11) 34(2.62)*
LA .03(.37) -.08(-.58)
Au A3 24(2.29)* .16(1.00)
Model Summary
F 15.93 14.35 3.94 6.83
p .000 .000 .009 .000
R’ 47 .63 30 .63
Adjusted R’ 44 58 22 53
Fzk wisks 7.20%%% 7.05%%*

#p<.05, ** p<.01, ***p<.001
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